LAUMORTRAUPRARORARAEGHEDAEERODADACODERERAMO RD Abeeeiennebenean 
| 


2 pyuannanvuanuaanussansnatnoig sau uanouabananeesana sion 


torbepanine Arn “ LL rm DOU CODCOLERRADAADARSUDGGCAOADDEARERRBANRATADEOR EERE ODN As eatin cLen en aenesetasialionaenien tr Pr Hinaniant atts Mmmm nn nny beceapae Derdeaterbecteneraiiar 


Boot tnd S hoe 


Recorder 


THE GREAT NATIONAL SHOE WEEKLY 


UU 


UL 


- ESTABLISHED APRIL 1, 1882 
Each issue copyrighted by the Boot and Shoe Recorder Publishing Co., Boston, Mass., 1919 


Volume LXXV 


August 23, 1919 


Profits and Profiteering 


) 7 HAT IS A PROFITEER? 
An individual who in ab- 
normal times demands 
“all that the traffic will bear,” think 
some. When “the free processes of 
supply and demand will not operate 
of themselves and no legislation or 
executive action can force them into 
full and natural operation,” the prof- 
iteer takes unfair advantage of 
public necessities. ; 

WHEN IS A PROFITEER? 

When “there.is reason to believe 
that the prices of leather, of coal, of 
lumber and of textiles have been 
materially affected by forms of concert and co- 
operation among the producers of these and other 
universally necessary commodities.” 

WHO IS A PROFITEER? 

There’s the rub. The President told a seemingly 
approving Congress that “there can be little doubt 
that retailers are in part—sometimes in large part— 
responsible for exorbitant prices.” 

Producers and distributors alike confront.a blanket 
indictment read by the President of the United 
States. Business must answer without equivocation. 
Political prejudices must be laid aside. Reform, if 
there be occasion for reform, must begin at home. 


The offending merchant . will not 
find acquittal by pointing the ac- 

' cusing finger at the shoe manufac- 
turer, tanner, packer or farmer; the 
hide and skin trade cannot argue 
that retail methods are at the root 
of the criticism. 

If we are to serve the public, and 
justify the reward of service, let us 
face the facts. 

Not a dissentient voice was heard 
when the President said: “The prices 
the people of this country are paying 
for everything: that is necessary for 
them to use in order to live are not 

justified by a shortage in supply, either present or 
prospective.” 

Much has been laid at the door of the “law” of 
supply and demand. To some, it is the ever-present 
help in times of trouble such as these; probably most 
of us revere it as an immutablelaw, much as we regard 
the law of gravity. We accept it as a part of our 
civilization, yet when civilization trembles, what of 
such things as “‘supply and demand”? 

We have been told, for example, that there never 


has been, is not, and will not be an actual shortage of 


leather. We understand that the domestic consump- 
tion of shoes per capita has not increased as prices 


—_ ae (cm 





“Telling the Public” 


—Read It — Page 51 
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have risen. Yet there has been much talk of shortage 
of materials and heavier demand for shoes. Many 
have doubled their business—seemingly—but the 
pair production of shoes shows no perceptible increase 
over five years ago. Actual supply and demand ap- 
pear to have played but a small part in the dramatic 
rise in shoes. Rather it has been the threat of short- 
age, produced by the drain on industrial man-power; 
by the shipping situation which threatened our com- 
munications with sources overseas; and by the unrest 
which threatened to affect—and actually is now affect- 
ing— our productive capacity. Not conditions, but 
fear of conditions, has been the bugaboo of a war 
market which drove every one to seek financial self- 
protection with the tacit consent of the Government 
which found therein a convenient source of revenue for 
the needs of war. 

But what of the profiteer? Was it knowledge of— 
or fear of—conditions which spur business into a run- 
away market that led last year to the fixing of prices 
on hides and leather; the classification of shoes by 
manufacturers; and the pledge system for retail dis- 
tributors? Is it now an aggravation of these condi- 
tions that produces the official determination that “no 
watchful or energetic effort will be spared” to provide 
redress? 

Who has profited by these conditions? Who are the 
profiteers? If abnormal income under war conditions 
be “‘profiteering,”” consider first the Government’s 
abnormal revenue for the needs of war. But since this 
enhanced income was necessary and unavoidable, it 
cannot be “profiteering” to demand it. 

There is a widespread suspicion amongst the well- 
informed that Labor is the profiteer. With the level- 
ing tendency—up or down—which a given condition 
produces, the stilling of labor unrest by wage-rates 
and hours hitherto undreamed of, found reflection in 
every branch of our industry up to the door of the 
shoe store, until we have come to see the 48-hour 
week refused by shoe workers in favor of a 44 and even 
a 40-hour week with direct participation in control of 
working conditions, manufacturing policy and the 
making of prices. With such conditions a factor in 
present shoe costs, who shall say that Labor is not a 
profiteer of time and money? 

Coming to the distributor, by what standard shall 
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the profiteer in retailing be determined? The mer- 
chant shoulders the burden and then is blamed for 
the size of the load. Does he increase its weight un- 
duly in dividing it up in his community? With full 
allowance for exceptions to the rule, we say, emphati- 
cally: No! 

The shoe merchants of this country have rendered 
service under increasingly difficult circumstances; 
they have seen wholesale shoe prices double; their 
operating costs increase one-third to one-half; their 
taxes soar to undreamed-of heights; and their private 
necessities increase in cost 100 to 300 per cent. They 
have been obliged to maintain an adequate margin of 
safety in operating capital; to adjust their margin of 
profit in order to maintain a normal standard of liv- 
ing; and they are entitled to reward in ratio to service 
rendered the community. As a whole, the retail trade 
has enjoyed a prosperity—relatively moderate in 
degree—yet in pleasing contrast to the conditions 
which up to a few years ago produced a percentage of 
business failures which reflected on its intelligence as 
a whole. 

Truly it is time to “trim ship” where the ship needs 
trimming. Determined action is needed to get on an 
even keel. Elimination of unreasonable profit is 
promised by publicity and precautionary stamping of 
prices is threatened. Let those take it seriously to 
whom it applies; but let the great body of the retail 
trade continue to receive what it rarely ever before 
experienced; namely, a fair return for legitimate 
service. 

The accuser should look to himself, lest he, too, be 
accused of profiteering. As every price-increase— 
which went to somebody—and every wage-increase— 
which went to somebody— increased the cost of living — 
for somebody else, we found that that “somebody 
else” was ourselves. We have traveled in a spiral, and 
now, carefully balanced at what we trust is the top, 
we look around and realize that we have been a nation 
of profiteers, so many in spirit, and some in fact. 

Lapsing into rhyme, Clark McAdams in the St. 
Louis Post-Dispatch, hits the “it” in profiteering: 

Yes, indeed profileering went so far it couldn’t stop, 

That is why the population had at length to call a cop. 

Everybody got to robbing everybody high and low, 

Until everybody, rising, cried to everybody, “*Whoa!”’ 
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The nation has profiteered at its own ultimate ex- 
pense, and we now owe ourselves so much money 
that only a graduated decrease in the cost of living is 
possible until the debt is finally canceled BY VALUES 
CREATED THROUGH PRODUCTION AND 
SAVINGS SECURED THROUGH EFFICIENCY. 





The Two Voices 


HAT a difference in tone when government 
officials talk to, or about, the decent responsible 
business men of the country, the merchants and manu- 
facturers, as compared with their tone in dealing 
with some group of greedy, dull-witted, ignorant, un- 
patriotic supposed leaders of “‘Jabor!’’ In the one 
case, they are arrogant, sweepingly condemnatory 
and arbitrary to the limit. 

A group of back woods politicians do not have the 
slightest hesitancy in reproving a whole industry, not- 
withstanding their own ignorance of every detail of 
the industry. They make the most sweeping charges; 
these charges may be utterly false, but out they go 
broadcast to all the world. They may be utterly un- 
just, but there is no redress. ‘The victims must do 
the best they can in direct appeal to the public. 

But when some low-browed set of things supposedly 
representing labor and votes, is to be dealt with, the 
official tone is one of truckling cowardice. Out- 
rageous demands are complied with, in trembling 
haste. 
with a willingness that encourages still further 
greed. 

This tendency may be noted in every branch and 
department of government, local, state and. national. 
The New York World said recently, “The legislative 
branch of the United States government long ago 
degenerated into a Congress of cowards.”’ This is 
severe and sweeping; but can anyone offer evidence 
to contradict it? The World’s remark was made in 
reference to the following condition: “‘in the last three 
years the railroad employes have received hundreds 
of millions of dollars in wage increases for which the 
general public is paying, As a reward for its gen- 
erosity the country is to be taken by the throat and 
choked into submission if the most complicated 


The most vicious démands are acceded to,- 
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economic issues that have ever confronted it are not 
settled forthwith.’”’ And Congress is shivering again 
with the Adamson disease! 

If business men do not relish the situation they must 
assert themselves unitedly and energetically. The 
present diseased condition of some people’s minds will 
not cure itself. All sorts of follies will be insisted 
upon and will be forced upon the community unless 
there is resolute opposition by men who have intelli- 
gence and who have something to lose. 


In the High Grass 


HAT has become of the general store which 

kept a few cases of shoes under the counter 

next to the salt fish barrel? What has become of the 

country store-keeper who bought women’s shoes at 

$1.25 a pair, sold them at $1.50 and thought the 25 
cents a big profit? 

It is doubtful if this chap has followed the market 
up. He is hardly likely to be paying $3.25 for the 
same shoe to sell at $3.50. That is what he would do, 
no doubt, if he handled them at all; but he has prob- 
ably been frozen out entirely as a shoe merchant, find- 
ing more profit in other wares which required less 
expert skill in selling. 

Not so much complaint has been heard in recent 
years from legitimate shoe stores concerning the 
nibbling competition of the crossroads country stores. 
Such selling was small in volume. 

It never could appeal to any but country trade, and 
not the best country trade at that. There are still 
a great many of them, of course, in some parts of the 
country but they are not anything of a menace to real 
shoe stores of the progressive sort. 

Farm trade has been educated into using better 
footwear, and all classes of trade in country as well as 
in town or city, an important element in the sale of 
shoes, and that it requires expert knowledge on the 
part of the seller, if the customer is to get his money’s 
worth.. Just this sort of education has greatly helped 
the legitimate shoe store to hold its place and estab- 
lish itself more firmly, in the past ten years. In a 
word, the trade has been “Getting more shoes sold 
right.” 
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Slater to Make Shoe Investigation 


Appointed Chairman of Shoe Branch of Fair Price Committee of New York— 
The Utility of Fair Price Committees in Every Locality Is Recommended 


the New York Shoe Retailers’ Association, and 
vice-president of the National Association, has 
been appointed head of a committee to investigate 
the shoe situation by Col. Michael Friedsam, presi- 
dent of B. Altman & Co. Col. Friedsam is appoint- 
ing chairmen of the 
dry goods, shoe and 
clothing committees 


Jive: SLATER, of J. & J. Slater, president of 


real facts back of present prices, and to give the con- 
sumers as much information regarding prices as 
possible. 


Fair Price Committees Effective 


“The formation of Fair Price Committees, acting 
under the authority of 
the United States 
Food Administration, 





is taking place in com- 





which have been placed 
in his jurisdiction by 
Arthur Williams, Fed- 
eral Food Administra 
tor for New York, who 
is organizing a Fair 
Price Committee. 

Col. Friedsam and 
Mr. Slater will hold a 
conference Monday. 
While Mr. Slater had 
nothing to say, it was 
intimated that a large 
portion of his’ work 
would be devoted to 
publicity, since he feels 
that the public has not 
been getting the true 
facts on the shoe situa 
tion. 

Mr. Slater believes 
that if there is any 
profiteering among 
shoe retailers, the 
cases are rare and iso- 
lated. He thinks that 
high prices are due to 








munities all over the 
country. These Fair 
Price Committees wil] 
come together and de- 
termine fair prices 
within that commu- 
nity at which food- 
stuffs are to be sold, 
and all such dealers as 
do not observe these 
prices will be held up 
to the condemnation 
of the community. 
Where circumstances 
permit, it is under- 
stood it will be the in- 
tention to prosecute 
such non-conforming 
dealers as ‘profiteers.’ 
“‘Congress is now con- 
sidering the extension 
of the authority of the 
Food Administration 
to shoes, clothing and 
other necessaries. ~ 
“Presumably the 
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economic conditions 
and that not until the 
shipping situation is 
relieved, permitting free imports of hides, will prices 
drop. 


Williams Suggests Appointments 


Arthur Williams, Federal Food Administrator for 
this city and chairman of the “fair price committee,” 
in a letter to Michael Friedsam, president of B. Alt- 
man & Co., chairman of the sub-committee on dry 
goods, apparel and shoes, suggests the appointment 
of men prominent particularly in the clothing and 
shoe businesses to inform the public regarding the 


JOHN SLATER 


next step will be if such 
extension of authority is 
granted, a movement 
to have these Fair Price Committees pass upon fair 
prices for clothing, shoes, etc.” 





Emil Weil to Serve 


Chairman Friedsam of the Fair Price Committee 
has selected Emil Weil of S. Weil & Company, 
Brooklyn, to make a study of the manufacturing 
industry to explain and solve the problems of that 
branch of the trade in relation to prices to the 
public. 
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SHOE PRICES TO BE INVESTIGATED FIRST 


Igoe Resolution Passed by House Without 
Dissenting Vote — 


Washington, Aug. 19.—With adoption of the 
Igoe resolution directing the Federal Trade 
Commission to investigate increased shoe prices, 
the House today took first legislative action 
toward reduction of the high cost of living. 

Before adoption of the resolution, which was 
without a dissenting vote, the House voted down 
an amendment which would have extended the 
inquiry to other articles of clothing and food. 

The resolution offered by Representative Igoe 
of Missouri reads: “That the Federal Trade 
Commission is hereby directed to inquire into 
the proposed increase in the price of shoes to 
ascertain the cause and necessity for the pro- 
posed increase, to ascertain the manufacturer’s 
cost price and selling price and the retailer’s 
cost price and selling price for the years 1918 and 
1919, and to report to the House not later than 
September 9th.”’ 

The House began on Tuesday the consideration of 
the first of a series of measures aimed to bring about 
a reduction of the cost of living when the Igoe reso- 
lution for an investigation by the Federal Trade Com- 
mission into the increased prices of shoes occupied the 
attention of that body. Despite the quorum call of 
the leaders of both parties, very few of the absent 
members had returned, and final action on the resolu- 
tion was prevented today by a lack of quorum. 

During the debate of more than four hours many 
‘angles of the high cost of living were discussed by the 
House, which had its first opportunity to elaborate 
upon the economic situation since the President’s 
message was delivered. 


Stirring Debate on Prices 


The resolution under consideration merely provides 
for an inquiry into the cost of shoes to the consumer, 
which investigation, Mr. Igoe and others said, could 
be undertaken easily by the Federal Trade Com- 
mission. 

Representative Emerson, Republican, of Ohio, 
offered an amendment to include an investigation into 
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the price of clothing and food products, which was 
defeated by a vote of 79 to 7. Upon its defeat Mr. 
Emerson moved to recommit the resolution. Repre- 
sentative Kinen raised a point of no quorum at this 
juncture, and the House adjourned with the resolution 
the first order of business tomorrow. 

Republican Leader Mondell said the Federal Trade 
Commission could properly investigate the price of 
shoes but would be helpless if it was called upon to 
investigate the cost of living on food products. Mr. 
Mondell called upon the House to stop its demagoging 
and to seriously consider the vital subject before the 
nation in a businesslike way. 

Mr. Igoe agreed with the conclusions of the Republi- 
can leader and pleaded with the House to confine the 
inquiry to the price of shoes. Such an inquiry, he 
said, would show that the retailers are getting sur- 
prising profits, and would show that he was receiving 
the shoes from the manufacturer at a price which 
would permit him to sell the shoes to the public much 
below the present prices. 


SWIFT & CO. TO SELL LEATHER INTERESTS 


New Concern Capitalized at $30,000,000 
in Maine 

The National Leather Company has been formed 
under the laws of Maine, with a capital of $30,000,000, 
to take over the interests of Swift & Co., Chicago 
packers, in the leather manufacturing industry. 

The National Company will secure stock in follow- 
ing companies: ; 

A. C. Lawrence Leather Company, Peabody. 

National Calfskin Company, Peabody. 

Winchester Tanning Company, Winchester, N. H. 

St. Paul Tanning Company, St. Paul. 

National Leather Company, Niles, Mich. 

St. Joseph Tanning Company, St. Joseph, Mo. 

Ashland Leather Company, Ashland, Ky. 

England, Walton & Co., Inc., Philadelphia. 

Announcement of the plans of the new company, 
and of its officers, is expected later. 

Swift & Co. have been segregating their interests 
for the past two years and the sale of its interests in 
the leather industry was predicted last fall. 
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ARE YOU BEATING THE PUBLIC 

ANSWER YES OR NO ?? 

WHY ARE YOU MAKING A PROFIT? 

WHO IS GETTING STUNG? 

\S LEATHER NECCESSARY © 

IF THE GOVERNMENT BOUGHT 

ALL THE STORES WOULD {T 

DUCE THE H.C.OF L.? 

You KNOW YOU ARE 
DIS-HONEST 





Q 
q POLITICAL 


DONT YWOus 


: CAPITAL 
iF 





FISH SKIN LEATHER 
Secretary Redfield Will Tell All About It 


Washington, D. C., Aug. 22.—Secretary of Com- 
merce Redfield will address the Wednesday Morning 
Club at Pittsfield, Massachusetts, on August 27, when 
he will tell of the work which has been done by the 
Bureau of Fisheries of his department relative to 
making Teather from fish hides. 


GOVERNMENT LEATHER AUCTION 
Little in It of Interest to Shoe Manufacturers 


Washington, D. C.—The details of the leather 
auction which is to be held by the Surplus Property 
Division of the War Department in San Francisco 
on September 10 have just become available. A large 
amount of leather is to be offered, but little of it is of 


interest to the shoe and leather trade, being mostly 
russet and strap leather and russet harness leather 
sides. In the list, however, are mentioned rawhide 
calfskins and smoked elkskins. The leather will be 
on view for inspection ten days prior to the sale on 
application to Surplus Property Officer, Zone Supply 
Office, Fort Mason, San Francisco, California. 


Too Much Competition for 
Profiteering 
“How can there be profiteering in shoes when there 
is so much competition among the 1300 shoe manu- 


facturers of the country?” 
That is the question asked by Albert M. Creighton, 
Lynn shoe manufacturer, in criticism of the Federal 


Trade Commission report. 
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Vigorous War of Words 


Another State Attorney-General Tries His Hand at 
Investigation 


KINS and Topeka shoe dealers have been en- 
gaging in a vigorous word war, with profiteer- 
ing as the subject of the argument. 

Hopkins, as attorney-general, is the central figure 
of a state wide “profiteering probe.” This week 
Topeka shoe retailers were called before Hopkins to 
give testimony regarding their profits. Then Hop- 
kins gave information to newspaper reporters which 
resulted in the publication of this statement, which 
was widely circulated: 


“Several shoe merchants testified that they 
expect 50 per cent gross profit, which the over- 
head expense of business cuts to 30 per cent 
net. Even this was considered high by lis- 
teners when the shoe men told of a twice-a- 
year turnover.” 


A. R. Springer, secretary of the Kansas Shoe Re- 
tailers’ Association, immediately wrote a reply to the 
article. 

“T feel the article misleading, and quite unfair to 
every Jegitimate shoe merchant,’’ he said. “If there 
is to be an investigation, let it be a fair investiga- 
tion; if the public is to know the result of the inves- 
tigation, let them know the facts. 

“The office of the attorney-general has in its pos- 
session a report from one of the oldest and most 
reputable establishments selling shoes in the state of 
Kansas. This concern gave a comparison of the cost 
and selling price of its shoes in 1916, 1917 and 1918; 
it also showed a net profit on its gross sales of 5 per 
cent in 1916, 7 per cent in 1917 and 5 per cent in 1918. 
Does this show any profiteering? 

“Would not the public be just as much uaaiiated 
in a report of this kind, as one with glaring headlines 
that is an injustice to every legitimate merchant? 
Just what is to be gained by these articles? Cer- 
tainly discontentment in the minds of the public 
will not decrease the cost of living.” 


\ TTORNEY-GENERAL RICHARD J. HOP- 


Showing the Attorney-General 


Mr. Springer is associated with the Payne Shoe 
Company. 

Ralph P. Sowers, manager of the Walk-Over store 
in Topeka, immediately appeared at the attorney- 
general’s office where he interviewed Mr. Hopkins. 
Sowers showed his books, complete to the last detail, 
showing the net profit of the Walk-Over store in 1918 
to be only a fraction over 6 per cent on gross sales. 


square deal on the matter of prices. 


Mr. Hopkins announced that he was satisfied Sowers 
was not in the profiteer class. 

“Kansas shoe retailers will welcome any action by 
the government that will tend to reduce the present 
high prices which they must charge,” says A. R. 
Springer, secretary of the Kansas Retailers’ Associa- 
tion. 

**As secretary of the Kansas Shoe Retailers’ Asso- 
ciation, I have had many complaints from the shoe 
dealers in regard to the information given out by 
the attorney-general’s office indicating that shoe deal- 
ers were making exorbitant profits and were classed 


.as profiteers. 


“T am advised this information was gained through 
the testimony of a single dealer. It is‘much to be 
regretted that an article founded on the testimony of 
a single dealer should be given out and published so 
as to include the hundreds of reputable merchants 
who strive to conduct their business on a sound 
basis and a reasonable margin of profit. The most 
accurate information we can get through our associ- 
ation shows that shoe dealers average net profits 
around 7 per cent for all classes of stores selling 


shoes. 
Merchants Face Inquiry Honestly 


“Retailers are not so much concerned at the sen- 
sational charges of profiteering as most consumers 
would think. We know that conditions have been 
abnormal in leather supplies all through the war and 
up to the present time our customers have had a 
From the in- 
formation we get from those who are familiar with 
the leather situation, there is not a ray of hope for 
cheaper footwear for some time to come. Within 
the last 90 days there has been a panicky condition 
in the leather market, due to the free foreign demand: 
for our leathers; foreign buyers with unlimited credit 
being willing to pay 15 cents or more a foot than 
prevailing market prices. This condition of course 
forced up the price of leather to domestic buyers and 
the hide and skin dealers in turn demand advances 
from the leather tanner for raw skins. 

“‘Upper leather has approximately doubled in price 
in the last 90 days. The shoe merchants, the men 
who meet the consumer face to face, have long de- 
plored the speculative condition which has arisen 
and will welcome any government action that will 
stabilize the present chaotic condition. — 

“We will particularly welcome an athens tare of 

(Continued on page 38) 








EN the sources of supply are at their low- 
est, raw material costs high and selling prices 
in proportion, why is it that -some agitator 

from “within our midst” gets out his little hammer 
and proceeds to knock at the entire industrial struc- 
ture. Publicity designs to disparage the retail in- 
dustry is the menace of the hour. The man who 
jumps into print and knocks his brother should be 
subject to sharp reprimand. Tolerance is getting 
to be a misplaced virtue in the shoe industry. 

A strong letter by Henry W. Cook of the A. E. 
Nettleton Company is in correction of the statement 
by H. B. Endicott: 

August 14, 1919. 
Mr. H. B. Endicott, 
Endicott-Johnson Co., 
Boston, Mass. 

Dear Sir: The interview purported to have been had with 
you and reported in the Boston News Bureau of August 13, 
1919, has come to our attention, and while we agree with you 
in most of the statements you make and feel that it is excel- 
lent publicity at this time, we do take exception to that part 
of your interview in which you say: ‘The public is to blame 
to a certain extent certainly, for some of the extreme ad- 
vances. A man that was in the habit of paying $15 for a 
custom pair of shoes before the war can go to almost any 
store in the North or West End of Boston and probably any 
store in the South End and get a shoe for $6 or $8 that will 
answer his purpose very nearly, if not quite as well.” 

This statement could not have been carefully considered 
by you or you would not have made it, as there is no man in 
the shoe industry better qualified through experience and 
knowledge of the business, especially in tanning and manu- 
facturing, to know that it is untrue. 

Unfortunately, coming as it does from a man of your stand- 
ing before the public at the present time, after the many 
splendid services performed by you during the war and since, 
and especially in helping to smooth over many labor diffi- 
culties, it will have great weight and will be given wide pub- 
licity. We feel obliged, therefore, to call attention to the 
possibility of its treating a wrong impression and to state 
that never have real fine shoes, those retailing at twelve to 
eighteen dollars today, and which will go to sixteen to twenty- 
two dollars this Fall late and next Spring, been such a good 
investment and a real economy to the wearer. Men who have 
been wearing them will not find that the $6 or $8 shoes that 
you mention “will answer his purpose very nearly.” It 
would be unfortunate, too, if any of the many men who are 
now, through increased prosperity and greater income, able 
for the first time to make the investment necessary to buy 
fine shoes, should be influenced against doing so by such a 
statement as yours. 

What we need today to assist in reducing the high cost of 
living and to help stabilize conditions is greater production, 
and not only production of commodities that will be wisely 
and generally distributed—not through merchants located in 
certain sections alone of different cities and serving only 
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No Place for the “Knocker Within” 


The Place of the Independent and Active Shoe Merchant Is 
Unassailable---His Service Is a National Necessity 
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limited classes of people—but commodities in all grades that 
will keep all factories and stores going at good volume until 
such time as supply is more nearly equal to demand. 

We feel that this is a time when all statements to the public, 
especially from men as prominent as your good self, should be 
carefully weighted. Fearing results to the fine shoe business, 
both manufacturing and retail, from a wrong impression that 
may have been created, we are taking the liberty of sending a 
copy of this letter to the News Bureau in the hope that they 
will publish it in the best interests of all concerned, and not 


the least the consumer. Yours very truly, 
A. E. NETTLETON Co. 
By H. W. Cook. 


Shoemaking Tools 


Large Amount of Findings Offered by the 
Government 

Washington, D. C., Aug. 22.—The Rubber and 
Leather Goods Branch of the War Department will 
open bids on September 15 for the following shoe 
supplies: 1,250 awls, hand sewing No. 8; 1,250 awls, 
hand sewing, uppers, No. 4; 1,250 awls, hand pegging, 
soles and heels, size No. 3; 1,000 blades, heel, O, E, D, 
No. 3; 6,000 blades, edge shave, Johnson. or equal; 
313 bristles, hand sewing and stitching in 1 ounce 
packages; 625 cutters, edge forepart trimming, style 
B 3742, CD 45, stock 3—14 iron, 3—16 iron, 4—24 iron, 
7-26 iron, 4-28 iron, 3-30 iron; 25 handles, for hand 
sewing awls, chuck jaw, No. 2; 250 handles, for hand 
pegging awls, chuck jaw; 1,250 hammers, for repair- 
ing No. 3, rough face; 1,250 hammers, bottom level- 
ing No. 3, smooth face; 2,500 knives, hawkbill, No. 3; 
2,500 knives, square point No. 4; 1,250 kippers, No. 6, 
cutting, for heel nails; 1,250°kippers, shoe tack cut- 
ting; 1,250 pincers, lasting union, No. 3; 1,250 pincers 
for heel lift nail pulling, No. 8; .1,250 pullers, tack; 
1,250 removers, heel, hand; 300 removers, heel foot 
power; 280 wheels, emery, for sharpening forepart 
cutters. 


HWC/M 








VIGOROUS WAR OF WORDS 
(Concluded from page 37) : 
our branch of the trade as the shoe merchant has 
only been passing up to the consumer the cost burden 
imposed upon him during the evolution of the raw 
skins to the finished shoes. We will further welcome 
this investigation as our shoes now being made were 
bought at much higher prices than a year ago; in 
addition the manufacturers are now asking us to pay. 
$2, $3 and $4 more a pair for shoes for next Spring. 
And even these ridiculous prices are now based on 
leather at its present quotation.” . 
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Telling the South the Truth 


Message by T. W. Sherron, President of the Tri-State Shoe Retailers’ 
Association, Before the Cotton States. Merchants’ 
Convention in Memphis, August 19-21 


NE of the most important meetings of mer- 
O chants in the United States is that of the Cot- 

ton States Merchants’ Association. Over 
2,000 merchants were in attendance from the cities 
and towns of the South, and a busy three days’ 
session was given to business instruction, and the 
particular timeliness of the convention was the present 
national discussion of high prices. 

The honored guest of the convention was Sergeant 
Alvin C. York of Pall Mall, Tennessee. He earned 
the distinction of being the world’s greatest hero, 
and at the convention gained the further distinction 
of being the world’s most honest man. 

T. W. Sherron in behalf of the shoe merchants 
spoke as follows: 

The topic assigned me is “‘Why Shoes and Leather Cost 
More.” A subject that should be of interest to everyone 
of you as it directly effects more than 100,000,000 people 
in this country as well as many millions in other countries. 

No doubt more people are asking the question today: 


‘“‘Why are shoes so high,”’ than any other question unless it: 


is about foodstuff. The advanced price has been so rapid, 
and there have been so many predictions that prices would 
go still higher, that the American public has become greatly 
concerned over the outlook. It would be well if it were 
better understood that the increased cost of shoes to the 
consumer begins with the cost of hides and skins, which 
are the basic raw materials of the leather industries and 
influence all departments, the tanners, shoe manufacturers 
and the retailers. 


A Primary Reason for Present Prices 


The primary condition is not comprehended by the 
average citizen, for the reason he is only a purchaser 
of the completed product. 
material, hides and leather have sold for cash and the 
market value fluctuates rapidly. The further any 
commodity of basic material is removed from the 
finished product the greater the opportunity for 
misunderstanding by the people. The consuming 
public knows little of the changes affecting raw ma- 
terial until the price is carried through to the finished 
article and offered for sale. 

Shoés, as well as all manufactured articles from leather, 
have been steadily increasing for the last decade, and sta- 
tistics show this increase originated in the higher cost of 
hides and skins. The price asked today for shoes is not on 
a parity with the advanced price of leather, therefore, to 
reach an understanding of the present situation of leather 
and shoes we must go back to the fundamentals of the 
industry. 

Cattle hides produced by the big packers, which were in 
over-supply years ago, and sold for 5 and 10 cents per pound, 
are now scarce, and sell for 40 to 50 cents per pound. Until 
recently, the advance has been gradual,® but persistent. 


Going back to the raw 


If we consider this in connection with the great war that 
we have been engaged in recently, we will begin to com- 
prehend why shoes are higher. 


A Material in Greater Demand 


Further, it is well understood in the hide industries 
that leather is a by-product, therefore, the increased or de- 
creased supply does not follow the ordinary operation of the 
law of “‘supply and demand.” Cattle are not raised or slaugh- 
tered for their hides; they are slaughtered to meet the de- 
mand for foodstuff. It happens to be a fact, which is beyond 
the control of the tanners and manufacturers, that during 
a number of years part of the per capita consumption of 
beef has decreased while the per capita use of leather has 
increased. Here we have a peculiar condition in leather, 
a commodity that does not respond with a larger supply 
to meet the greater demand. 

Briefly, I will quote some statistics showing the increased 
disparity of the number of cattle and the number of popula- 
tion beginning with 1890: 

1890, number of cattle Cattle 
in this country was. .52,000,000 

1900, ten years later. . . 43,900,000 

1910, ten years later. . .69,000,000 

January 1, 1919, estimated 

number people 


Population 
62,000,000 
75,900,000 
92;174,000 


67,800,000 110,000,000 


By these figures we find the increase of cattle since 1890 
to be only 28 per cent and the i increase in population to be 
75 per cent. 

A temporary increase of the slaughtering of cattle the last 
two or three years was greatly stimulated by contracts 
for canned beef to feed our armies, also the export of beef: 
to feed the soldiers of our allies. This, of course, automatically 
increased the supply of hides. The war had also developed 
an enormous increased demand for leather, which was one 
of the important munitions of war. The war demand for 
shoes, harness straps, and other articles, accounted for many 
million dollars’ worth of leather. To this we must add the 
increased revival of domestic trade and a large increase of 
exports of leather and leather merchandise. 


Imports and Exports 


I will now give you the imports and exports as shown by 
statistics for four years previous to the war, including 1911, 
1912, 1913 and 1914, as against four years during the war, 
including 1915, 1916, 1917 and 1918. Imports of hides for 
four years previous to the war were $404,657,000; for four 
years during the. war, $611,300,000; making an increase 
of the last four years, or the war period, of 51 per cent. 
The exports of leather for the same years before the war 
were $235,889,000, and for the same years during the war, 
$522,210,000,. making an increase of 121 per cent. Thus, 
you will see, while the increase of hide imports was 51 per 
cent, we also increased our leather exports 121 per cent. 
At the time of the 121 per cent increase in exports, Great 
Britain had an embargo on leather from the United States. 

Statistics further show that for a number of years this 
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country has depended on other countries for 65 per cent 
of the calfskins, 48 per cent cattle o: heavy hides, and 98 
per cent of the goat skins that our tanners use in making 
leather for shoes. Therefore, when we have to import more 
than 50 per cent of all hides of all grades tanned into leather 
it is perfectly natural that hides from other countries will 
seek the market that pays the highest price. And, if England, 
France, Italy, Russia and the Central Powers are in the 
dep'eted condition for hides and leather that the investiga- 
tion has shown you can readily see why we cannot expect 
cheaper leather in the very near future. 

To illustrate the above statement I wil’ give you compara- 
tive prices on hides and leather from November 11, 1918, 
when the armistice was signed, and while under government 
regulations as against July Ist, this year, with government 
restrictions removed. The average increase in hides, includ- 
ing all kinds, advanced from November to July 87 per 
cent. Leather, including all kinds, an average advance of 
66 per cent for the same period—this advance on top of the 
already high prices. Thus, you will see, instead of hides and 
leather decreasing in price after the armistice was signed, 
as many thought it would, it has increased: about 65 per 
cent to 75 per cent. The tanners of Continental Europe 
have been completely demoralized by war, and it is well 
understood that at the completion of the Peace Treaty 
raw material of all kinds for tanning purposes will be in 
abnormal demand to rehabilitate their tanneries, while the 
stocks of hides throughout the world is known to be insuffi- 
cient to even begin to supply the demand. 

The chief obstacle in the way of immediate return to 
lower prices is that the most extreme high prices quoted in 
our markets look cheap to the European buyers. For many 
months some shoes have been selling for $25 to $30 per pair 
in many of the warring and neutral countries. The foreign 
buyers that are now in our markets are willing to pay the 
highest prices asked by the tanners or shoe manufacturers, 
all they ask is ““How soon can you make deliveries?’ —the 
price being no consideration. 


Figures on Labor 


Briefly, I will touch on the greatly increased cost of 
labor, and the decreased volume of production. At a meet- 
ing of the National Shoe Manufacturers’ Association held 
in New York last April, it was found that the cost of labor 
in the shoe factories in some localities had increased 100 
per cent, in others 125 per cent, over pre-war times. In 
addition to this the decreased production on account of 
shorter hours was about 20 per cent.. There are very few 
factories today that can make more than 60 per cent of its 
normal capacity. thus making the overhead expense con- 
siderably more per pair. 

At a meeting of the National Shoe Manufacturers’ Asso- 
ciation held in New: York, July 24th, they made the following 
statement to the public: 

“Shoe manufacturers of the United States deplore the un- 
precedented advances which has taken place in _ hides, 
leather and shoes during the past six: months and it is the 
sense of this meeting that each of us should do his utmost 
to curb and check the advancing market and discourage all 
buying of a speculative character. The present prices of 
raw material are nearly double the prices current six months 
ago. It is beyond war times.or any other experience and 
has made necessary the price for shoes far above any for 
which the trade is yet acquainted. We know of nothing 
that can quickly relieve the present scarcity of materials 
or bring about lower prices. Shoes sold in the Spring of 
1920 must be still higher, based on the present price of 
leather and labor.” 
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A Highly Technical Business 

Shoe making is a highly technical business. In the making 
of a pair of shoes they usually pass through about 200 hands 
and 170 different machine operations. Each one must 
be of such accuracy, by an expert in his or her line, as not 
to leave a wrinkle or a blemish in the most delicate material, 
whether it be leather or fabric. Each set of workmen be- 
comes efficient at their particular machines, and represent 
an entirely different trade from others. There are numerous, 
highly efficient sets of workmen in each shoe factory, be- 
ginning with the cutter, fitter, stitcher, laster, heeler, trim- 
mer, edge setter, finisher and many others, each of the 
above a trade of its own. 

If at any time one gets behind in their department or 
goes on a strike, it immediately clogs the entire factory. 
All shoes beyond any one of the above goes on to completion, 
while all shoes that have not passed any one of these work- 
men, which may be out on a strike or behind from other 
causes, cannot be completed. 


Complicated Article of Apparel 

Then, you take the numerous parts of shoes, such as tops, 
vamps, tongues, tips, counters, boxes, inner soles, outer 
soles, welts, linings, eyelets, laces, etc., which have to be 
cut from different materials and every small piece fitted, 
and each piece is then assembled at different stages of the 
making and fitted into place with extreme care with the 
most improved machinery. 

We will now direct our attention for a few minutes to the 
merchandising of shoes. Buying and selling shoes is different 
from any other line of merchandise. Shoes are a ready- 
to-wear commodity, and cannot be altered to make them 
fit. Therefore, the buyer of a stock of shoes should be ex- 
perienced in the fitting qualities of different style lasts and 
be well posted in the class of trade to which he expects to 
sell the shoes. In other words, suppose you instruct your 
buyer to purchase a $10,000 stock of shoes, consisting of 
men’s, women’s, misses’ and children’s, and _ thereafter 
purchase the necessary amount each season to keep a stock 
that will meet the demands of your trade. 


Division of Stocks Impossibility 

First, the buyer will have to divide the stock into three 
departments, men’s, women’s and juvenile, which is boys’, 
misses’ and children’s. He then has to decide what propor- 
tion to buy in men’s; what proportion to buy in women’s; 
what proportion to buy in boys’, mi:ses’ and children’s. 
Then he will have to decide on what proportion to buy in 
black and what proportion to buy in colors in ladies’ shoes, 
then what proportion to buy in turns, welts and McKays; 
then what proportion to buy in high heels, medium heels, 
and low heels. The same holds good in men’s and juvenile 
shoes, except the variety of styles and colors are not so 
great. : 

Sizes and Widths 

Then he will have to decide on his scale of sizes and widths, ~ 
which is very important, especially if he buys for a depart- 
ment that does not have a very large output. He will have 
to decide what proportion of double A’s and A’s he will 
have to buy to “C’”’ and “D” lasts, after deciding the widths. 
He will then make his scale of sizes, buying ladies’ shoes from 
214’s to 8’s; men’s shoes from 6’s to 11’s or 12’s; children’s. 
shoes, beginning at the baby soft soles, sizes 1’s to 5’s, 
5’s to 8’s, 814’s to 11’s, 1114's to 2’s; big girls’ 214’s to 6’s. Re- 
verting back to the ladies’ shoes, how many number 2)4’s 
and 3’s should he buy in proportion to 5’s, 6’s, 7’s and 8’s? 
In men’s, how many 6’s and 7’s should he buy in proportion 
to 9’s, 10’s, 11’s and 12’s, and on what widths? 

The buyer may be a good style picker but a poor size 
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A Type of Retail Advertising that is Criticised 








—a symbal of SAVING 
and SATISFACTION 


THE PRICE OF 
SHOES IS BECOM. 
ING ACRIME 


There is no shortage of shoes, hence 
no shortage of leather. 


THEN WHY DOES THE PRICE 
OF LEATHER MOUNT HIGHER 
DAY BY DAY? 


Isn’t the roy WOLF WAR-CRY 
NOW ALIE 


Our hope is that our government will 

arrest these obvious robberies; if not 

we FACE A REVOLUTION. Every- 
indicates that our le ARE 

BEGINNING TO SEE D. 

We have brought the Kaiser to terms 

—now these ity Kings must 

be subdued—and QUICKLY. 

We still believe our governmenu is 

for, by and of the PEOPLE—not for, 





L. H. Wynes, testi tists of 
the Illinois Shoe Retailers’ Associa- 


tion, writes: 


‘As Secretary-Treasurer of the IIli- 
nois Shoe Retailers’ Association, I felt 
it my duty to send you this ad. It is 
about the most absurd piece of advertis- 
ing I have seen and I am surprised 
the Chicago Tribune would accept it. 


“IT believe it is the duty of all trade 
papers to prevent as far as possible 
this kind of advertising, which is so det- 
rimental to the shoe trade. I know of 
no better way than to reproduce this 
ad, criticise it and let the shoe trade of 
the United States know who the trouble 


eA Notable Name and Number- 





— 
> 





by and of the PROFITEER. 





PALMER HOUSE-9]{B."3 STATE ST, SOUTH 
Chicagos ‘Greatest-Oldest' Shoe Store 





breeders are. You may quole me as 
sending the ad, as I believe every shoe 


retailer in our association will back 





—_—_— 
=——aaa 


me up in this proposition.” 





and w:dth buyer, or vice versa, he may be a good size and width 
buyer but a poor style picker. If he is both a good style 
picker and a good size and width buyer, he will have fewer 
odds and ends of bad styles and end sizes and widths to 
accumulate to sell at a sacrifice, therefore, will turn his 
stock oftener, thereby making a greater net profit than the 
buyer who has so many odds and ends that he has to sell 
at a sacrifice; thus reducing his net profits, while it may be 
his books show a large volume in sales. 

I assume that most of you gentlemen are merchants who 
carry a general line of merchandise, including dry goods, 
ready-to-wear goods, groceries, hardware, etc. . To these 
I would suggest that you divide your store into departments, 
and designate one capable man to, have charge of the hard- 
ware and farm implements; one to have charge of the dry 
goods, including all kinds of piece goods and notions; an- 
other to have charge of the grocery department, including 
produce; one to have charge of the ready-to-wear apparel, 
including shoes, furnishing goods, clothing, hats, etc. 

The proprietor can act as a safety valve and keep in direct 
touch at all times with each department, making each man 
responsible for the success of his department. Then he should 
furnish each one of these men with a trade journal which 


will give hm information that is impossible to get elsewhere. . 


A New and Better Era 


We are now merchandising under a new era, and the mer- 
chant who does not keep in touch and abreast of the times 
will be left at the post. Never miss an opportunity to attend 


a merchants’ convention at least once a year, oftener, if 
convenient. Every Southern merchant should endeavor to 
attend the Cotton States Merchants’ Convention, and then 
let the man who is in charge of the departments in your 
store attend the convention in his special line. This is a day 
of association, and the watchword is ‘‘Co-operation.” 
We have retail druggist associations, hardware dealers’ 
associations, dry goods associations, clothing association 
and shoe association, all of which have annual conventions. 
At these conventions there is a world of nformation to be 
had pertaining to better merchandising. Do not think 
money spent in attending a convention is an expense—it is 
an investment. You will find $50 spent in attending a trade 
convention .may.give you .$200 in experience, which may 
crystalize into $500 extra profits on increased business. 


Leather Man to London 


Belting Manufacturer Mentioned as Trade 
Commissioner 


Washington, D. C.—It is understood that W. J. 
Page, formerly connected with Graton and Knight 
Manufacturing Company, leather belt manufacturers, 
has been recommended as trade commissioner to 
London. Mr. Page returned from Paris early this 
month. While there he wrote some very interesting 
leather reports. 
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JOHN J. JECH 


STEVE E. PRETERRE 















WM. J. McHUGH 


Henry Kleine Gives Soldiers Welcome 


Banquet in Honor of Three Returning Veterans 


ings jobbers in Chicago, gave a unique banquet . 


a Henry Kleine Company, well known find- 


Wednesday night, August 13, in honor of “the 
returned soldiers, employes of the firm.” Henry 
Kleine, known to all of his co-workers as ““Dad” 
Kleine, was host of the occasion, and, as usual, gave 
an inspiration to the occasion enjoyed to the utmost 
by all present. 

Mr. Kleine is known far and wide as a wonderful 
host, a jolly good fellow and, withal, an able business 
man. 

The men back from overseas to whom the dinner 
was given were: Wm. J. McHugh, John J. Jech 
and Steve E. Preterre. 

In addition to the fine dinner served there were 
fine liquid refreshments drawn from the private stocks 
of such able connoisseurs of this line as Mr. Kleine 
and “Jim” Swain, Big Chief of the American Shoe 
Polish Company. 

Dancing was enjoyed by all following the dinner 
until the midnight hour. 

The following employes of the company were 
guests of the evening: 

August Yost, Mr. and Mrs. Geo. Kolb, Mr. Ralph 
Nigg, Miss Mary Galvin, Wm. J. McHugh, Mr. and 
Mrs. Bilblom, Miss Catherine Hohman, Mr. David 
V. Broderick, John Herzig, Mr. and Mrs. Albert 
Stoehr, Mr. Paul Wilkins, Mr. and Mrs. Edward Feis, 
S. E. Preterre, Mr. John Jech, Miss May Jech, Mr. 





and Mrs. Charles Edwards, Mr. Otto Virgils, Mr. and 
Mrs. T. W. Fuqua, Mr. and Mrs. I. Broh, Mr. and 
Mrs. G. F. Martin, Miss Evelyn Hedlund, Miss 
Lucille Killeen, Miss Katherine Lassen, Miss Ella 
Gahan, Mr. Marshall Olson, Mr. and Mrs. Swain, 
Mr. and Mrs. Scholz, Mr. and Mrs. Kleine, Mr. Jack 


Bergman, Miss Irene Swain, Mr. Christ Lane, Miss 


Alice Maze and Mr. B. C. Bowen, Western manager, 
the “Boot and Shoe Recorder.” 





RETIRED SHOE MANUFACTURER DEAD 
Had Wide Acquaintance in the Trade 

John S. Treadwell, former shoe manufacturer of 
Lynn, died at his residence in Swampscott, Mass., on 
August 13. 

Mr. Treadwell was proprietor of the Treadwell 
Shoe Company and did an extensive business, but 
retired some time ago. He had many friends in the 
shoe trade, not only in New England, but throughout 
the country as well, who will be saddened by his 
demise. 

He leaves a son, Chester C. Treadwell, who is con- 
nected with E. W. Burt & Company of Lynn. 





Shoes Reclaimed by Millions 
According to a statement made by the Salvage Serv- 
ice of the Army, between February, 1918, and July 
Ist of this year there were 5,186,956 shoes reclaimed 
at a net estimated saving of $9,767,748. 
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Shoe Merchants Favor Fair Investigation 










The Directors of the National Shoe Retailers’ Association Offer Full 


Atlantic City, August 21. 

HE entire board of directors of the National 

Shoe Retailers’Association met at Hotel Tray- 

more here to consider the action of Congress in 

instigating a vigorous investigation of shoes, leather 

manufacturing and distributing. Emphasis was again 

and again given to the fact that a blanket indictment 

of the craft, though uncalled for, would be met with 

the same sincerity of purpose as actuated the retail 
industry during the war period. 

A committee consisting of J. F. Strasburger, Wash- 
ington; A. C. McGowin, Philadelphia; C. K. Chis- 
holm, Cleveland; J. P. Orr, Cincinnati; O. Hassell, 
Chicago; J. Goldberg, Harold McNeil, Boston; and 
President Geuting, Philadelphia, ex-officio, was au- 
thorized to proceed to Washington, to employ expert 
counsel and to give to the Congressional Committee 
and the Federal Trade Commission all information 
of a fair and impartial character. This committee ex- 
pects to go to Washington on Monday for that purpose. 

No direct statement to the public was given out, 
it being deemed advisable to not add fuel to the fire 
by any prepared defence where such justification and 
explanation were not a necessity, in view of fact that 
the service rendered by the industry at a time when 
the national laws of distribution were clearly and 
honestly obeyed. 


Convention Plans Approved---Salesman’s School 
Endorsed 

In the regular program of the directors’ meeting 
much work was accomplished. The Boston 1920 
convention plans were endorsed. 

Strong emphasis was placed on the unfair practice 
of issuing a souvenir program wherein the greater 
part of the proceeds would go to the promoter. A 
letter will be sent to every shoe manufacturer telling 
of this decision. It was voted to endorse the Corre- 
spondence School for Retail Shoe Salesmen and the 
work of Arthur L. Evans, its founder. The associa- 
tion subscribed for stock of the school. 


Delivery Delays 
To bring about a clearer system of delivery dates 
it was voted to urge all manufacturers to acquaint 
merchants of delays in deliveries, to set new dates with 
care, and to aid and assist in prompt shipments. 


Mutual Fire Insurance 
The Ohio Association Mutual Fire Insurance Com- 
pany plan for a shoe store service was read and ac- 


Co-operation 





cepted, and full authority was given the insurance 
committee to proceed in accordance with this decision. 


Rubber Committee Reports Progress on Price 
List Postponement 


The report of the Rubber Committee, through D. F. 
Sullivan, gave the news that tennis price lists were 
to be given the trade September 1, and that these 
lists were to show an advance over present tennis 
prices. The committee stated that progress had been 
made in the matter of delaying the date of issuing 
new price lists from January 1 as heretofore until 
March 1. A conference is to be held in October to 
further this object. 


AFTERNOON SESSION 


Styles Committee Report Advises Fewer Styles 
and Colors 


The afternoon session opened with a complete 
reading and examination of the Styles Committee 
report and re-affirmation of every item was made 
without amendment. Entrance into the Textile 
Color Card Association was approved, after a splendid 
synopsis of color standardization by Mrs. Margaret 
H. Rorke. 


Interesting Conference Regarding Shoe Prices 


Then followed the reading of letters which had 
passed to and fro between H. B. Endicott and mem- 
bers of the committee. The investigation plans of 
Washington were also carefully considered, with the 
action as previously stated. J. F. Strasburger told 
of the action of the Washington Shoe Retailers’ Asso- 
ciation in suggesting that, as a District of Columbia 
measure, the shoe merchants would be satisfied with 
35 per cent profit on all shoes below $10 in price. 
Thomas Scoggins told how the Federal Trade Com- 
mission tried to pin profiteering on him. In this case 
the commission notified him that a lot of shoes had 
been returned which revealed a $12 mark on the car- 
tons, where the factory price was but $4.50. Mr. 
Scoggins wrote back that the shoes were not his and 
that he had never purchased shoes from that maker, 
and advised the commission to look elsewhere for the 
profiteer. 

This closed the first day’s session. The Washington 
Committee immediately got in touch with the proper 
parties at the National Capital to prepare the way for 
hearings. 

The convention continued its work Friday, and had 
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just been called to order as this goe¢ to press. Some 
further important business is planned. 

Included among those present were: A. H. Geuting, 
Philadelphia, Pa.; A. C. McGowin, Philadelphia, Pa.; 
E. D. Gildersleeve, Poughkeepsie, N. Y.; Harold F. 
McNeil, Boston Mass.; J. J. Sensenbrenner, St. 
Louis, Mo.; Hollis B. Scates, Boston, Mass.; T. G. 
Scoggins, Houston, Texas; R. S. Stevens, Ottumwa, 
Iowa; F. E. Foster, Chicago, Ill.; R. H. Johnson, 
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Denver, IIll.; Otto Hassell, Chicago, Ill.; J. Goldberg, 
Chicago, Ill.; J. F. Strasburger, Washington, D. C.; 
J. P. Orr, Cincinnati, Ohio; C. K. Chisholm, Cleve- 
land, Ohio; J. E. Wilson, Detroit, Mich.; H. C{Mc- 
Laughlin, Cincinnati, Ohio; D. F. Sullivan, Fall 
River, Mass.; A. B. Caspari, Milwaukee, Wis.; T. C. 
Mirkel, Philadelphia, Pa.; James H. Stone of the 
Shoe Retailer and Arthur D. Anderson of the “BOOT 
AND SHOE RECORDER.” 


Wisconsin Shoe Retailers’ Association 


Successful Convention Held at Oshkosh---Large Attendance and Much 
Interest Taken by Members 


Dealers’ Association was held at Oshkosh in 

that State last Wednesday and Thursday, 
August 20 and 21, and was the most successful and 
interesting in the history of that association. 


['o. convention of the Wisconsin Retail Shoe 


Association Prosperous and Membership 
Gaining 

A large-number were present when President Wm. 
C. Schlaefer of Wausau called the meeting to order. 

After a short address of welcome, the secretary’s 
report was called for and this report showed the asso- 
ciation to be in excellent condition. A large num- 
ber of new members whose credentials had been 
approved by the committee were admitted. 

At the close of President Schlaefer’s address a 
Dutch lunch was served, and this gave an opportunity 
for a closer intimacy among the members, many form- 
ing new acquaintances, discussing trade topics and 
swapping stories. At 12.30 automobiles were drawn 
up to take the members on a trip around the city. 


AFTERNOON SESSION 
Business Addresses by Business Men 


The ride was all too short, and the company re- 
turned to the convéntion hall for business at 2 o'clock, 
when they were treated to the addresses scheduled, 
as follows: 

“Some Obligations of the Shoe Manufacturer and 
Shoe Retailer to the Consumer,” by H. L. Nunn, 
treasurer of the Nunn, Bush & Weldon Shoe Co. 

“Conditions of the Hide and Leather Market,” by 
E. C. Logan, Western editor of the “BOOT AND 
SHOE RECORDER.” 

“Styles,” by Mr. Frank B. King, president of the 
Chicago Shoe Travelers’ Association. 

The last address of the afternoon was given by J. F. 
O'Connell of the United Shoe Machinery Company of 
Boston, on “The Manufacture of Footwear,” this 


being illustrated by motion pictures showing in full 
the Goodyear welt process from beginning to end. 


Lake Excursion and Dance 


This finished the business of the day, and by invita- 
tion of H.C. Roenitz Company, the well-known local 
house in that city, the entire company, including the 
ladies, were invited to partake of a boat ride on Lake 
Winnebago, one of the gems of the internal waterways 
of the state, which trip was enjoyed to the utmost 
by every one. On the return a social dance was 
given by the Oshkosh retailers. 


THE SECOND DAY 


Devoted Mainly to Interesting Round Table 
Talks 


The second day’s session was largely a series of 
round table talks, each topic being in charge of a 
chosen leader. Discussions pro and con were spirited, 
many taking sides in the arguments, others offering 
suggestions and delivering experiences, exchanging 
views in a way that every member must have bene- 
fited. The topics included: 

“Cash vs. Credit,” “Profit Possibilities of a Repair 
Department,” “Stock Turn-overs. How Often? 
Should It Be On Pairs or on Dollars?” “How I Pick 
Novelty Shoes,” “Odds-and Ends, and How to Dis- 
pose of Them,” “Rubber Footwear Situation,” ‘““How 
to Reduce Complaints,” and ‘““Money Saved on Fire 
Insurance.” 

The discussion of these subjects consumed most 
of the day, except fora couple of hours’ respite at noon 
for lunch. Many important points were brought out, 
which may be given fuller notice in a future number 
of the ‘““Boot and Shoe Recorder.” 

Special credit must be given the various commit- 
tees having in charge the success of the convention 
for the smoothness with which all the details of the | 
program were run off according to schedule. 
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Mr. and Mrs. Octave Paquette, Haverhill, Mass., 

of their golden wedding anniversary on Saturday, 
August 16, in that city. Mr. Paquette has been, since 
1886, identified with 
the United Shoe 
Machinery Com- 
pany and its prede- 
cessor, the Goodyear 
Shoe Machinery 
Company, covering 
a period of 33 years: 
of continuous and 
active service. 
Married early at the 
ages of 21 and 19 
respectively, on 
August 16, 1869, 
Mr. and Mrs. Pa- 
quette have resided 
in Haverhill. since 
1882. Mr. Paquette 
was born in 1847, at 
St. Eustache, Can- 
ada, and Mrs. Pa- 
quette was born in 
Danby, Vt. The 
couple have today 
34. direct descend- 
ants; eight children, 
20 ~— grandchildren 
and six great-grand- 
children. Further- 
more, every one of 
these descendants is 
alive and in good 
health from the old- 
est to the youngest. © 
This is so remark- 
able that it is wor- 
thy of especial 





. N event of trade interest was the celebration by 


Both Mr. and 
Mrs. Paquette are in good health and have great pride 
in being at the head of four generations. The illus- 
tration shown here pictures four generations in the 
male line of the Paquette family: Octave Paquette, 
father; Ovid E. Paquette, son; Leo E. Paquette, 
grandson; and Lionel O. Paquette, great-grandson. 
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Here’s a Glorious Golden Wedding Anniversary 


Member of Haverhill Trade Celebrates Fifty Years of 
Married Life 





mention. Four Generations of the Paquette Family of Haverhill, Mass. 
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Early on the morning of August 16, Mr. and Mrs. 
Paquette attended churchfwhere there was a high 
mass, music, decorations and singing by a quartet in 
which one of the couple’s grandchildren took a part. 
The remainder of 
the day was devoted 
to a family reunion, 
at their home 71 
Broadway, where 
many relatives ‘and 
friends called and 
extended congratu- 
lations. Many 
beautiful and useful 
gifts were received. 
In the evening, Mr. 
and Mrs. Paquette 
held a reception at 
St. Jean de Baptiste 
Hall, Haverhill, 
which was attended 
by about 100 guests. 
There were many 
beautiful floral deco- 
rations. Mr. and 
Mrs. Paquette stood 
beneath an arch of 
goldenrod and ferns. 
They were assisted 
in receiving by their 
daughter, Miss 
Louise E. Paquette. 
A musical: program 
was enjoyed, fol- 
lowed by dancing 
and refreshments. 

Octave Paquette, 
through his long as- 
sociation with the 
United Shoe Ma- 
chinery Company, is 
in close contact with 
shoe manufacturing 
concerns in Haverhill and vicinity and enjoys a wide 
circle of friends, all of whom will unite with the “Boot 
and Shoe Recorder’ in congratulating him and his 
wife on rounding out a half century of happy married 
life and wishing: them many more years of health, 
happiness and prosperity. 
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The Enlarged Johansen Plant 
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Cc. S. STRAYER 
Sales Manager 


Prosperity and Production Increases 


Addition to Johansen Bros. Shoe Company’s Factory 
in St. Louis 


The Johansen Bros. Shoe Company have awarded 
to the Western Construction Company a contract for 
the erection on an addition to their plant at 3634-50 
Laclede Avenue, St. Louis. 

The addition will form a west wing of the company’s 
present building, and will be 53 x 106 feet, five stories. 
Construction is to be of slow-burning type, composed 
of brick walls pierced with wood sash. The new struc- 
ture will contain brick-enclosed stairs and elevator 
shafts, will have granitoid floors in the basement and 
will be equipped with sprinklers, heating and elevator 
system. 

The total floor space when the new wing is com- 
pleted will be 85,000 sq. ft. This will permit of a 
practical doubling of the present manufacturing capac- 
ity of the plant. 

The Johansen Bros. Shoe Company was formed for 
the manufacture of women’s high grade shoes exclu- 
sively, in 1876. Their business has been prosperous 
since its inception, and it has been necessary on several 
former occasions for them to enlarge their facilities. 
The present doubling of their eapacity means a greater 
opportunity for the employment of St. Louis labor as 
well as a considerable contribution to St. Louis’ pres- 
tige as a shoe center. 

Present officers of the company are, Johann Johan- 
sen, president; Harry G. Johansen, vice-president and 
treasurer, and A. Pingle, secretary. These, with W. J. 
H. Anscheutz and Edward Ruthsatz, compose the 
board of directors. 

C. S. Strayer was appointed last Spring sales mana- 
ger of Johansen Bros. Shoe Company, St. Louis. For 
several years he covered the State of Indiana in an 
able way for Johansen Bros. : 

The growth of the Johansen Bros. Shoe Company is 
demonstrated by their plans which are now fully 


matured for building an addition to their plant which 
will give them an additional output capacity of 2,000 
more pairs per day of women’s fine shoes. 





Three Days’ Outing 
Atlanta Concern Holds Get-together 


Members of the force of the Fred S. Stewart Shoe 
Company enjoyed a three-days’ outing at St. Simons 
Island from Saturday, August 10, until Tuesday night 
of this week, where they were conveyed by special 
Pullmans, in appreciation of their work and the steady 
growth the company has enjoyed, as guests of the 
company. 

The employes of the company who made the trip 
are: Fred S. Stewart, president; J. E. Martin, secre- 
tary and treasurer; J. M. Armour, J. C. Banks, W. R. 
Freeman, W. J. Henry, J. M. Funkenstein, A. K. 
Lewis, J. O. Ford, W. W. Dickson, G. A. Monteau, 
H. E. Maddox, J. A. Bledsoe,'R. A. Parker, G. I. Pair, 
A. A. Prince, F. J. Skillern, E. Waldrop, E. O. Riordan, 
Mrs. J. T. Holloway, Mrs. W. F. Bronson, Mrs. 
William Waldrop, Mrs. Wilbur King, Mrs. Horace 
Gormly, Miss Marjorie Jenkins, Miss Rachel Stanley, - 
Miss Hattie Jones, Miss Maude Pannell, Miss Leak 
Goldberg, Miss Lille Mae Smith, Miss Mattie Lou 
Barber, Miss Mayme Buchanan, Miss Grace Cobb, 
Miss Irene Hanson, Miss Lucile Blassingame, Miss 
Elizabeth Wooding. 

The party also included Mrs. Fred S. Stewart, Mr. 
and Mrs. Joe Ellison, Mr. and Mrs. Clifford Near, 
Mrs. W. R. Freeman, Mrs. W. J. Henry, Mr. and 
Mrs. H. L. Tutweiler, Mrs. G. A. Monteau, Mr. and 
Mrs. W. E. Muirhead, Horace Gormley and W. C. 
Lane. 
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Auburn’s Big Outing 
Lunn & Sweet Salesmen and Employes in Big 
Convention and Annual Outing 


Gathered from twenty-four States for the big three- 
day sales convention of the Lunn & Sweet Shoe Co. 
organization at Auburn, Maine, August 14-17, every 
member of the selling organization was present, many 
with their wives as guests of the company. In and out 
of the convention itself there was “something doing 
every minute,” and the sessions were marked with the 
greatest enthusiasm. Oneof thefeaturesof the conven- 
tion was the presence of J. L. (“Pop”) Reed of Wash- 
ington C. H., Ohio, a retired salesman of the Lunn & 
Sweet staff, and the man who took the first order for 
Lunn & Sweet. He was the guest of the company. 


Four New Executives Named 


At the convention four new executives made their 
bows: J. D. Tonkin, labor manager, who came from 
General Motors; D. K. Finley, clerical superinten- 
dent, formerly.of DuPont Powder Company; assistant 
credit manager, Philip H. Crowell, recently with the 
Bates Street Shirt Company, and Frank M. Barber, 
advertising manager, formerly sales promotion mana- 
ger for the Regal Shoe Company. 


Entertainment a Feature 


The convention was primarily for the discussion of 
methods and policies, but the program of the business 
sessions was plentifully interspersed with pleasure 
trips, many of the latter being especially arranged for 
the ladies of the party. On the opening morning the 
visitors paid a visit to all departments of the big fac- 
tory, and in the afternoon the staff assembled in busi- 
ness session in one of the public halls of Auburn. 

Friday’s meeting included a series of brief, informa- 
tive talks by members of the firm and executives, and 
an address by A. J. Sweet, with a dinner at Tacoma 
Inn at 6.30 P. M., the latter feature consisting of one 
of Maine’s justly famous “Shore dinners.” After the 
dinner, dancing was a feature enjoyed by the hundred 
or more guests of the company at the pavilion of the 
Litchfield Fish & Game Association’s new clubhouse. 


Annual Picnic Greatest Ever 


Saturday was featured by the annual picnic of the 
staff and employes, and the parade from factory to 
station was a wonder. The other factories and all 
business houses suspended operations during the 
parade, and the streets of the twin cities of Auburn and 
Lewiston were thronged with interested spectators. 
Shortly before 8 A. M., the parade of nearly a thousand 
people started through the two cities, en route to the 
train for Portland and thence by boat to Peak’s 
Island, down Casco Bay. Impressive industrial re- 
sources were revealed by the size of the parade, which 
took twenty minutes to pass a given point, and proved 
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as substantial as it was spectacular. Bands and ban- 
ners, life, color, novelty and pretty girls gave a gala 
appearance to the event. 


Thirteen Carloads En Route 


One section of the long line that provoked merited 
applause was composed of returned service men— 
and a big transparency made it known that there are 
134 stars on the Lunn & Sweet service flag. Another 
section was composed of half a hundred young women 
employes in the blouses and bloomers worn by the 
various girls’ clubs affiliated with the Y. W. C. A. — 


- Amongst the novel features were a girl in an old 


fashioned, gaily decorated carryall; a miniature auto- 
mobile, like a child’s toy, yet which ran and carried 
passengers; and a milk wagon drawn by dogs. A 
special train of 13 cars was required to transport the 
party to Peak’s Island for dinner, sports and dancing, 


‘as the culmination of one of the most successful outings 


in the history of the company. 





Leather Auction in Boston 
$500,000 Worth on Sept. 8 

A leather auction sale will be held in Boston, Sept. 
8. About $500,000 worth of all kinds of leather will 
be offered. -A sale will be held at Jeffersonville, Ind., 
on Sept. 17 of black harness leather, when between 
1,000,000 and 2,000,000 pounds of leather will be 
offered. Officials of the War Department have not 
yet approved the dates but it is not expected that the 
dates will be changed. 


Shoes Sold to French Government 
While no official announcement has been made by 
the War Department it is understood on good author- 
ity that army officials have sold to the French Govern- 
ment some 3,000,000 pairs of the so-called Pershing 
shoe. This sale is said to have been made last week. 





Re-organization of Buckle Business 
Specialty of Designs to Order 


A business re-organization of special interest to 
shoe manufacturers who deal in buckles extensively 
is that of the Shoe City Novelty Company, 219 Mar- 
ket Street, Lynn, which now becomes the MacNeil 
Company. 

Hermon C. MacNeil, who was a partner of the 
former concern, becomes proprietor and active man- 
ager of the new business. The present company will 
direct its efforts strongly along the lines of quality and 
service; for which it has been distinguished in the past. 

It will make up designs to order to suit the require- 
ments of manufacturers who have their particular 
wants in mind. The line of buckles which will be put 
out will include everything that is new and beautiful 
in silver and steel. The business address will remain 
as formerly. 
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Short 
Skirts 


Prevail 


Fashion Openings Bring World’s Stylists 


With Kid Leather Worth Its Weight in Gold the Dressmakers Launch 
Fashion of Costumes in Kid and Kid Trimmed Suits 


Paris Office Boot and Shoe Recorder, 2 Rue des Italiens, L. Hubbard, Representative 


ARIS is once more in the throes of the openings. 
These have been eagerly awaited by all the 
world interested in fashions. Over 200 buyers 

were present at the opening day of the Martial and 
Armand exhibition, and although all prices showed a 
50 per cent increase over those of the preceding 
season, good sales were made, which goes to prove 
that though living is high and going higher, women are 
none the less determined to dress, and to dress well. 


A Challenge to American Designers 


A most interesting and important feature at this 
first opening was noted in the continued emphasis 
given to short skirts. American buyers were exceed- 
ingly surprised that notwithstanding the fact that 
America has so clearly shown a preference for 
long skirts, Paris continues to cut a woman’s 
skirt as short as she dares and even shorter. 
It is possibly a direct challenge to overseas 
competition. In other words, Paris seems to 
say: “If America wants long skirts, she must 
make them herself, but if she wants Paris 
models, she must take them as she finds 
them.” 

With regard to the general trend in fash- 
ions, so far as can be thus far stated from the 
firsts of the openings, fitted effects, exagger- 


Slipper in gray 
suede with 2 inch 
fringed strap 


ated hip fullness, and short medium scant skirts are 
the rule. 

Suit jackets are long, in all cases covering the knee, 
the majority reaching to within an inch or two of the 
lower edge of the dress skirt. 

Skirts are scant in both the tailor costumes as well 
as in dresses for house wear, and still measure any- 
where from 10 to 14 inches from the ground. 


Kid In Costumes 


It is curious to note that although kid, according to 
the reports of glovers and shoe makers, is worth its 
weight in gold, the dressmakers have none the less 
chosen this moment to launch the fashion of costumes 
in kid, and of kid trimmed suits. 

One of the sensational models at Martial 
and Armand’s opening was a jacket dress 
in pale pink kid trimmed with brown fur. 
Remarkable as well was a full length cape 
forming part of a three-piece costume of per- 
forated white kid embroidered in jet beads. 
The pattern of the kid was similar in effect 
to the perforated white shelf paper which 
adorns the housewife’s pantry shelves. 

Shoes and Stockings Important 

Since short skirts are still to prevail, it will 

be seen that the shoe and stocking will con- 
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tinue to play an important role in the fashionable 
woman’s wardrobe. 

‘Stockings, to be sure, according to reports from 
Deauville, are less and less worn, and all the women at 
the afternoon teas and the fashionable rendezvous 
play around like so many bare-legged nymphs. Up 
until: now, however, shoes of some description are 
still considered a necessity. To be sure, they, like the 
skirts, are becoming more and more abbreviated, and 
sandal styles are coming steadily into greater and 
greater prominence. 


Straps and Bracelets Popular 


In addition to the sandal, oxfords, colonial ties and 
bracelet slippers are the great vogue, and continue to 
be worn indiscriminately for both house and street. 

Very few high shoes are seen at the present moment. 
Occasional models in light colored high laced buckskin 
boots have been noted but these for the most part 
have been worn by the Americans lately arrived in 
France. The French woman, for various reasons, 
first on account of the length, or shortness of the 
skirt, second on account of the scarcity of kid and of 
fabrics, clings to the low shoe styles. 

Novelty shoes for beach wear now being shown are 
made in strap slipper style in white or in light colored 
linen, and are incrusted with clover leaves of tulle on 
the toe, these outlined with iridescent spangles. 


A Turn to Fabrics 


Fabrics of all kinds such as satins, metal brocades, 
velvets and linens are favored for the Summer shoes. 
Heavy buckskin, patent leather and soft glace kids in 
color are conspicuous for street wear, as are black 
with. white or with a color and a color with white. 


SHOE SELLING IN PARIS 


Impressions of Styles, Merchandising and 
Prices in France 
By LT. JOHN A. LOGAN 


While in France with the American Army I en- 
deavored to make an investigation of shoe manufac- 
turing con di- 

tions but found 

my plans cur- 

tailed almost be- 

fore I started. 

In calling upon 

retail merchants 

I ‘was accorded 

a cordial recep- 

tion in every 

section visited 

but such open- 

heartedness was 

less _ evident 

with the manu- 


The return of the ] as 
are facturers. 


an ornament 
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Styles of the 
French shoe are 
very different from 
our better Ameri- 
can makes and the 
material and work- 
manship not to be 
compared for the 
corresponding 
grades. Popular 
ladies’ models are 
very short vamped 
with a square 
boxed toe and very 
high cuban heel. 
The heretofore 
popular French 
heel is seldom seen 
on this large selling 
model. It is made 
of black, tan and brown light calf and vici. Black 
leads, of course, because so many of the people of 
France are wearing mourning. The post-war reac- 
tion will have a tendency to brighten the colors and 
perhaps demand more two-tone shoes and revive the 
evening slipper. High boots are most popular though 
some low shoes are being worn by the better dressed 
people. 


At Deauville, women are wearing 
white sandals with white 
opalescent spangles 


An Exclusive Shoe Shop 


Of all the retail stores visited my mind returns to 
one small but very exclusive shop in Limoges, the 
principal shoe manufacturing center outside of Paris. 
This little shop is owned by Monsieur Paul. As one 
enters this shop nothing is seen to indicate that shoes 
are to be had. The walls are panelled in gray and no 
cartons are seen. A soft tone gray rug covers the 
floor and the lighting fixtures are quite tasty. A few 
chairs are attractively placed around the room and in 
the center of the room a small glass case on a pedestal, 
in which are shown a few beaded fancy Persian cloth 
and gold and silver cloth evening slippers. When I 
asked Monsieur Paul about the demand for such 
slippers I was informed that there had been none but 
he was very hopeful that the business would soon 
break. When a customer enters she is very nicely 
greeted, and seated in one of the comfortable chairs. 
Her foot is not measured for size but if she is a new 
customer and the size not known her old shoe is looked 
at and the salesperson proceeds to sell her whatever 
size might be available. He goes to the basement by 
means of a small circular stairway in the corner of the 
room and brings up one shoe. If this does not fit he 
takes it back to the basement and returns with an- 
other. This process is continued until the customer 
is satisfied. A peculiar feature of French shoe fitting 











is that from general 
observation shops 
carry only one 


shoes and very few 
widths in ladies’. 
When asked if he 
had a size stick one 
was produced 
but Monsieur Paul 
said that they were 
inaccurate and 
seldom used. A few 
of the more popu- 
lar sellers and some 
evening slippers 
are kept on the 
shelves behind the panels. Few widths are carried and 
the stock is much smaller than our average American 
shops of the same caliber. I was anxious to learn why 
such a radical change had been made in the styles and 
if it were to conserve leather and other materials. I 
was informed that it was purely a case of demand and 
public sentiment and not for any purpose of economy. 
For proof I was shown several styles which compare 
very favorably with our American merchandise of the 
present, having been discarded in France about four 
years ago. They had long, slender lines with a high 
arch, French heel and long vamp, made of beautiful 
patent kid with a cloth or kid top. The workmanship 
and finish were far superior to the present merchandise, 
having a lavender satin lining and smooth, well fitted 
leather insoles. The price of these shoes before the 
war had been 25 francs. The merchant had a great 
many pairs well sized which he would be more than 
pleased to sell now at 5 francs. 

They could not be sold at any price. The public 
demands the short vamp, boxed toe, cuban heel shoe. 
For this last of comparative stock and workmanship 
the present price is from 75 to 100 francs. 





The dance is universal—smart strap 
slippers lead 


Tremendous Increases in Price 


For men’s shoes of the better quality one must pay 
from 80 to 140 francs. This shows an increase of 200 
to 300 per cent in, the price of footwear in France, with 
the quality far inferior to that of four years ago. 
Scarcity of raw materials has been the basic cause of 
this increase and coupled with the pure economic 
condition, increase demand invariably increasing the 
price of the article, many French people have been 
driven to the use of wooden shoes. Wooden shoes are 
used quite largely by the farming element and by 
children of the middle and peasant classes. By all 
classes except the very wealthy they are used in the 
smaller towns and rural districts for rainy weather 
shoes. Rubber overshoes have been practically out of 
the question since the outbreak of the war. Unless 
the rubber footwear manufacturers of France are in 





BOOT AND SHOE RECORDER 


width in men’s - 
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better condition today than they were when this ob- 
servation was made, there is a splendid opportunity 
for the American manufacturers to open a wide field 
in that country. 





The Stamp “Bench Made’’ 
If Put on Machine Made Shoes Is Unsafe 


Even though the shoe trade be thoroughly con- 
versant with the meaning of a trade term, it is unsafe 
toemploy it unless it is equally well known to the public. 

That position has been taken by the National 
Vigilance Committee of the Associated Advertising 
Clubs of the World, and by local units of this Asso- 
ciation. 

“Progressive stores in various sections, which know 
the value of good will, and which do all in their power 
to protect the good names of their establishments, 
readily assent to this policy.” says a bulletin from the 
National Vigilance Committee, ‘‘as was demon- 
strated in Minneapolis a few days ago, when the local 
committee protested against the use of the term 
‘Bench Made’ as applied to shoes made by machinery. 

“The dealer at first said that he felt justified be- 
cause the shoe was marked ‘Bench Made’ on the sole, 
but on further reflection, he admitted that he knew 
the merchandise was machine made, and he knew, 
also, that the advertisement might lead many people 
to believe that it was a hand-made shoe. 

“This dealer appreciated the necessity for protect- 
ing the good will of his store as a means for holding his 
trade in the future,” says the bulletin from the 
Vigilance Committee, “‘and therefore agreed not to 
repeat the statement.” 

Later, the advertising association announces, the 
complaint was carried by the local committee to the 
manufacturer, with the suggestion that such marking 
of shoes was probably a violation of the Minnesota 
truth-in-advertising law (such a law, by the way, as 
is also in force in thirty-five other States), and that 
in all events the ---——- 
factory would not 
want to be party to 
paving the way for 
misleading _ state- 
ments on the part 
of its doers, be- 
cause of the unfav- 
orable reaction 
which would be 
sure to comesooner 
or later. The man- 
agement of the fac- 
tory adopted this 
point of view, and 
will not in the 
future so stamp 
its shoes. 





Silk and satin fabrics in slippers in 
the new silk era 
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“All the Costs are 
pushing the price 
of shoes up hill. 











Telling the Public 


A Digest of Facts and Figures on the Cost of Leather and Shoes in 
Relation to the Problems of the High Cost of Living 


Every Merchant Should Study These Statements NOW 


word, and the whole world in a jazz of dis- 

content on prices, and we have to face the 
problem of explaining to the public why shoes and 
leather cost more. 

Investigations by Congress and by 48 State Legis- 
latures bring up the necessity of presenting facts and 
figures pertinent to the cost of shoes in a simple man- 
ner which can be used as economic explanations. To 
put an economic subject into a political “battle 
royal” is unfortunate—but there you are. 

The human interest in shoe prices is universal, but 
we still contend that no nation on the face of the globe 
gives to its people footwear as cheap in price, in com- 
parison with the daily wage, as does the United States. 


The 50c Dollar 


There is something more fundamental than the 
kick on the high cost of footwear in selecting some sort 
of a base on which to explain prices. We contend that 
the big and overwhelming factor back of higher prices 
in all commodities is the depreciated dollar. 

We heard a slang expression on the East Side of New 
York that covers it: “Oh, yes, the American dollar! 
Before the war it was the equivalent of two kiwatskis.”’ 

“And what is a kiwatski?”’ 

“Why it is a token of the dollar bill you get in your 
pay envelope and its buying value is 50 cents.” 


j ie war over, reconstruction merely a by- 


Now, if the American public could think in terms of 
kiwatskis, it would understand. Credit inflation has 
placed the American Government on a paper basis 
with a purchasing power of the credit dollar reduced 
one-half. 

lt is apparent that the production of useful com- 
modities the world over is not adequate to the demand, 
and the turnout of dollars has been greatly expanded, 
bringing about the situation where it takes more 
dollars to buy any commodity. 

There is something delusive about a rise in prices 
due to depreciation in currency. It sets up a situation 
which looks like prosperity and which for a time has 
some of the features of real prosperity. Rising prices 
stimulate buying and stimulate production while they 
last. They make business brisk and bring about 
profitable employment—but the fact is that nobody 
gains anything by the higher scale except at the ex- 
pense of someone else. Today the distribution of 
higher pay is not based upon any principle of equity, 
but upon the power of coercion. 


The Shrinking Dollar’s Worth of Shoes 


Every depositor having $1000 in a saving bank 
five years: ago finds that his deposit is now actually 
only $500 in purchasing power. And here is something 
that few economists discuss; but isn’t it true—that 
Governments themselves will profit from the redemp-__ 
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tion of their war bonds by making it possible for the 
Governments to pay back to their bondholders a 50- 
cent dollar token instead of the 100 per cent dollar 
that it received? Doesn’t it actually cut in two the 
liberty bond issues totaling $30,000,000,000? 

Great emphasis should be placed upon the fact that 
the 50-cent dollar is the most important factor in the 
rising prices of all commodities. While investigating 
the cost of the shoes, would it not also be well to 
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investigate the cost 
of the dollar? 


The World Short- 
age of Leather 
and Shoes 


The second big con- 
sideration in the anal- 
ysis of high costs is 
the world shortage of 
hides, leather and fin- 
ished shoes. One 
has but to take the 
United States and its 
shoe stores. There is 
no gainsaying that 
five years of war have 
depleted shoe store 
stocks in actual num- 
bers of pairs and more 


particularly in’ 


“wanted styles.” 
Just consider “de- 
mand” for an instant. 
The public has been 
buying prodigally, 
undeterred by high 
levels. And it has 
not been buying of 
cheap shoes, _ but 
shoes of the highest 
quality. The public 
cannot keep on buy- 
ing prodigally or 
otherwise, unless pro- 
duction increases and 
replenishes the de- 
pleted shelves of the 
merchant. This un- 
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has been a stimulating factor in increased prices. 
This demand has largely been brought about by a 
healthy necessity and: the merchant, if he did make a 
good profit, has simply translated it into more shoes on 
his shelves and not into cash in reserve. The manu- 
facturer found that the demand was constant and has 
“‘lived to learn’ that production is not nationally con- 
sistent—therefore he is getting fewer pairs than 
he would like to get. The tanner in turn has been 

called upon for leather 


‘that he has had diffi- 








COMPARATIVE LEATHER 
AND HIDE PRICES 


The range is according to quality 


UPPER LEATHER 


July 


Calf, black, bright and dull...28 


“ 


“cc “ 


colored 
Patent, No. 1 sides........ 


Sheepskin leather for toppin 


SOLE LEATHER 


OS aS 
Finished side leathers........ 
Glazed Kid, black ........... 


.29 
.23 
16 


gs 6% 


Hemlock Sole, B A dry hide. 


Good mid. plump 
Oak Sole, No. 1 bends 


“ “ 


Union steers flat 
** cows flat 


CHROME SOLE 


© AMER cedcca wk 


Chrome, 7% to 10 iron, sides, 


S. A. dry hide 


Chrome, 6 to 8 iron, sides, 


GE Bb ea Fansdnean doen 


.38 


RAW HIDES AND SKINS 


Heavy native steers 


Heavy native cows........... 


Chicago city calfskins 
B. A. dry hides 


16% 


culty in producing, 
and the hide puller 
and skin man have 
found that it was not 
a matter of price but 
of world supply. 


What -Raw Mate- 
rials Received 


(Cents per foot) 

Dec. 1918 July 1919 
55@65 1.15@1.50 
65@73 1.25@1.60 
35@45 75@ 95 
35@45 1.20@1.50 
35@45 1.30@1.75 
40@50 1.05@1.15 
12@20 18@ 25 


1914 


@32 
@33 
@25 
@18 
@18 
@25 
@10 


Imports of raw ma- 
terials, while for the 
present months show- 
ing a gratifying in- 
crease, show a year’s 
shrinkage which has 
a most important 
bearing on the pres- 
ent strained condi- 
tions in the leather 
market. Importa- 
tions of all hides and 
skins for the eleven 
months ending with 
May were: 


(Cents per lb.) 
-@43 
-@90 

76@77 
72@ - 
78@ - 


55@ " 
1.10@1. 
94@1. 
84@ 
88@ 


(Cents per foot) 


1917 
632,532,449 
191,753,932 

1918 
406,011,692 
122,549,068 

1919 
384,657,219 
Dollars 123,917,423 


The importations 
of calfskins, dry and 
green, during the 


Pounds 


48@50 
Dollars 


55@ 
55@ 


@36 


@42 45@48 


Pounds 


(Cents per Ib.) Dollars 


-@29 50@ 
-@27 51@ 
-@19% 42@ 
34@40 85@ 
-@35% 50@ - 


@20 
@19 
@16% 


Pounds 








precedented buying of shoes by the public has forced 
the merchant, who must anticipate his season’s wants, 
to rush into the market and to buy shoes, no matter 
what the price, for if he has not the shoes to sell three 
months hence, what’s the use of his being in business? 
It is the necessity of getting stocks which makes him 
order and anticipate shoes, so that factory production 
can fill his wants. 

The big buying demand, therefore, of the merchant 


above period were: 
1918 1919 
Pounds 43,529,058 12,776,456 13,992,496 
Dollars 14,427,413 5,103,734 6,757,286 
Calfskin imports are increasing now as shown by the 
figures for May: 5,790,745 lbs., valued at $2,800,320. 
Imports of goatskins are increasing, the figures being: 
1917 1918 1919 
93,160,991 57,452,666 73,546,394 
47,957,874 27,037,986 41,028,130 


1917 


Pounds 
Dollars 
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The competition of the world for raw material to- 
gether with lack of proper shipping facilities prevents 
us from securing ample supplies of hides and skins, and 
the bidding up of foreign tanners as well as natural 
causes at home and abroad is responsible for the 
present record era of high prices. There is little pros- 
pect of recession until living and all costs recede. 


Consider the 
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charge profiteering without considering the basic con- 
ditions. 
A View of Export Figures 
Exports of all leather and manufactures of for the 
eleven months ending with May am >unted in value to: 
1917 1918 1919 
$142,853,397 $92,320,272 $142,993,570 


The shipments for 





Grades Desired 


Hides and skins are 
not. proportionately 
higher nor as high as 
most staple commod- 


COMPARATIVE SHOE COST—MEN’S SHOES 
RUSSIA CALF BAL. 


[A Graphic Presentation of Detailed Costs of a Shoe] 


May totaled $18,298,- 
978, and if June’s fig- 
ures compare 
favorably with May’s, 
the efforts for the 
fiscal year ending 





ities. Figures and Seven July, 1914 


December, 1918 | 


July, 1919 with June will total 





statistics are suscep- Upper stock 3 ft. 1@$.31 $.93 


@$.73 $2.19 


@31.50 $4.50 approximately $160,- 








tible of misinterpre- Fae 9 Se 


05% 


1834 21 000,000 worth, which 





tation by the layman, 
but it should not take 
anyone long to figure 
that with the grades 
of leather in the best 
shoes higher by 100 
per cent than a year 
ago, calfskins 100 per 
cent higher than six 
months ago, that 
shoes will advance to 
the consumer several 
dollars or more per 
pair. (By a strange 
perversity only high- 
est grade leathers are 
wanted by the public 
who kick the most— 
low grade and small 
patterned skins are 
not in style demand. 


Considered All 
Ways—Especially 
Union 

There is also to be 
figured the wide- 
spread increase in 
wages and_ shorter 
working hours 
granted to shoe fac- 


Sheep leather 
trimmings . . 


.05% 


will be larger by 
about ten million dol- 








Hooks and eye- 
os jt. fe 


.041% 





Bottomstock, 
outsole, welt, 
insole, heel, 
box, counter, 
figuring No. 1 
heavy Union 
back 








Cutting u p per, 
soles and heels, 
fitting, bottom- 
ing, finishing, 
treeing, dress- 
ing, packing . 








Carton, box, 
Royalties . . 
Factory and 
general factory 
labor expense 





Findings, laces, 
tongues... 

Administrative 
and selling 
expense... 

Discount and 
interest ... 


09% 16 
: lars’ worth than 1917 


04% exports of leather and 





its manufactures, and 
the heaviest twelve 
months on record. 
Exports of boots 
and shoes for the 
eleven months under 


@ .90 1.81% 





consideration 
amounted to: 

1917 
14,766,174 
30,846,088 


Pairs 
Dollars 





1918 


Pairs 13,940,306 





33,845,568 


1919 
14,364,362 


Dollars 


24 ; 
Pairs 





26% Dollars 42,273,223 





ino 


The exports of 
boots and shoes tor 


.623 
os May, 1919, amounted 


451% 








.09% 


$3. 30 





to 1,582,426 pairs, 
valued at $4,892,740, 
and at the rate that 


2434 


$9.35% 


11% 





$6 .0434 





Womcn’s shoe costs arc relatively on the same plane. 


shipments are increas- 
ing it would not be 


surprising if more 








tory operatives all 

over the country. There is hardly anything in the 
productive line that has not increased by great per- 
centages within a year. The farmer, the factory man, 
the railroad man and others cannot expect to have 
their wages increased several times a year without 
paying for it in their living costs. If the result of this 
falls heavily on a class of people who have not benefited 
by the great advance in wages, it is not the less unfair to 


than $50,000,000 
worth of shoes were exported for the fiscal year ending 
with June. 
Leather Still on Animal 

Thus we develop the ladder of progressive price 
increases to such a state that the goat raiser of India 
is offered a price for the skins of animals yet unborn 
and the cattle raiser of the South American Pampas is _ 
giving options on hides now running around alive. 
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Lest you forget—behind the whole situation of 
America’s need for leather is a much more urgent need 
for hides, skins and finished leather on the part of the 
rest of the civilized world. The lifting of the com- 
mercial blockade against Germany will contribute to 





IN THE PUBLICS MIND 
When the price of shoes is referred to by the public it usually 
refers to the best-made, stylish shoe, at $20.00, maybe, made of 
the highest priced and scarcest materials. How many are seek- 
ing relief in a well-constructed shoe, much lower in price, but 
durable and staple? 











the increased scarcity of materials for shoes, as Ger- 
many was no small producer of leather. 

Any returning soldier is able to tell an investigating 
committee of the shortage of shoes in Europe. 


**Bread or Shoes’? Abroad 


We quote Pierre Mille in “Le Temps,” Paris: 
“There are shoes to be bought. My last pair have been 
resoled four times and now the uppers are gone—they 
admit water and are hideous to see, yet I should have to 
pay 80 francs to replace them. .I passed a bad night— 
I kept repeating ‘80 francs for shoes, 80 francs for 
shoes’—I simply couldn’t sleep.” 

The leading French trade paper in its last issue 
said—‘‘Bread or shoes.”” The deprivation of foot- 
wear, especially in Winter, is not less cruel, and al- 
though totally different from that of hunger, compels 
people to endure the latter in order to soften the 
former. 

A Cure for Bolshevism 

Can you not see by this shortage of shoes in Europe 
that the best cure for Bolshevism is a good pair of 
shoes for each and every inhabitant? Who can talk 
embargoes if such is the case? 


Lack of Shipping Complicates Matters 


Every corner of the globe must be scoured to get 
raw hides and skins, tanning materials and the hun- 
dred and one necessities of shoe manufacture—from 
India to Brazil—from South Africa to Canada. This 
makes compulsory consideration of the increased 
expense of obtaining such necessities from which to 
build the American shoe. More ships, more materials 
—and you help alleviate the distress of supplies. 


MADE WITH EVERY INVENTIVE ECONOMY 


None Can Deny That the American Shoe Is 
Economically Made 


No article needing as many as 210 pairs of hands, 
and about 137 machine operations can be sold at a 
price in America 40 per cent less in comparison with 
the wage of the people of other nations. 
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Through inventive genius and business ability the 
shoe industry is today the fourth manufacturing in- 
dustry in the United States. Over $300,000,000 are 
invested therein, over 200,000 wage earners are em- 
ployed and the annual product is approximately one 
billion dollars with an output per day of about 
1,000,000 pairs. Truly such an industry with over 
1,300 plants is competitive and, therefore, giving most 
economical service to the public. 


Highly Developed Economics in Manufacturing 


Extraordinary conditions have brought about the 
extraordinary cost of shoes, and it is only the science 
of shoemaking embodied in the latest and highest 
improved machinery with a maximum output at 
minimum overhead of manufacture that is keeping the 
prices as low as they are. Were it not for these mod- 
ern machines, there would be no shoes for men or 
women selling at retail today for less than $10.00 per 
pair. But when the difficulties of the situation become 
scarcity of material, the machines are powerless to 


' prevent the increased cost. 


Three Principal Trade Reasons 


(1) Materials—leather and all ingredients —in- 
creased in cost to the shoe manufacturer. 

(2) Labor—increased cost of labor needed to build 
the shoe from the materials. 

(3) Distribution—increased cost of handling the 
shoe from factory to customer’s foot. — 


Increased Cost of Leather 
Principally the leather increases are due to: 
(a) Reduction in the normal volume of certain im- 
portant kinds of raw skins and nides imported to the 
United States. (In normal times 60 per cent of our 





AVERAGE PROFIT OF 7% TO MERCHANT 
Before the war, during the war and at present, the average shoe 
merchant’s gross profit ran from 30% up to 40%, depending 
on the class of store, the location as to city, the service rendered, 
and the class and character of merchandise sold. Operating 
expenses of the average store run from 25% and up to 33%. 
Thus the average retailer’s net profits on his sales will run from 
5 % to 10% in extreme cases, and will not average over 7%. 


Pres. Hollis B. Scates, 
Massachusetts Retail Shoe Merchants’ Association 











calfskins and 98 per cent of our kidskins and 45 per 
cent of our hides are imported.) 

(b) Tremendously increased demand in certain 
foreign countries for hides, skins and finished leathers 
with which to re-establish quickly their own shoe- 
making industry disrupted by the war. 

(c) Increased cost of tanning materials and of the 
labor required in curing and tanning the raw hides and 
skins. 
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The cost of tanning is much higher nowadays than 
it was four, five and ten years ago. Labor for tanner- 
ies has, of course, followed the upward trend of labor 
in most all other industries. The costs of capital, of 
selling and of transportation have advanced, as in 
other commercial activities, and the high prices offered 





WHAT CAN THE PUBLIC DO 

Buying the best shoe that can be afforded and then taking care 
of it after itis bought. The cheapest shoe is dear at any price, 
as is proved in the long walk. It is not the dealer’s fault that the 
price of shoes is going up. He is not responsible for conditions 
any more than the man who sells flour is responsible for the 
higher price of wheat. The conditions are general and will 
reach the farthest points of the world. And the farther the point 
the more severe will be the effect. 











in foreign markets for raw skins and hides have in the 
past few months created a domestic price and problem 
that is one of the startling features of the world’s 
leather situation. 

Leather and meats come from the same source, the 
food animals. 

Leather prices and meat prices, in a general way, 
go up together within approximate limits. Today the 
pressure on meat prices has made forced increases on 
raw hides to cover the losses on meat—the by-product 
is made to bear a greater proportion of the load. The 
great rise in meat prices (which “every woman 
knows” who has had experience in household manage- 
ment) has been reflected in leather prices during the 
past few years. 

Inasmuch as leather (or other material) forms about 
two-thirds of the cost of making a shoe, an increase in 
prices of shoes was absolutely inevitable. No shoe 


manufacturer, still less shoe dealer, could resist the - 


powerful upward tendency. 

An illustration of it is in connection with the tre- 
mendous soaring of the price of beef. It takes eight 
acres to raise a single steer. As our population in- 


creases and absorbs the former ranches of the West, - 


as it has been doing during the past decade or two, 
the great grazing areas become fewer and more limited 
in extent. The ranch gives way to the pasture, the 
pasture to the farm, and in time perhaps the farm to 
the thickly settled districts. Beef cattle become 
fewer in number and inevitably the price goes up. It 
is quite likely that these prices will rise still more if 
the tendency just mentioned continues. Certainly 
there will be no appreciable improvement in this 
country, unless very radical measures are taken to 
encourage the raising of cattle on suitable ranches. 


Shoe Consumption and Production 


The records of shoe manufacturing in the United 
States, as accurately kept by the Government and by 
various associations in the shoe industry, show that, 
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on the average, each one thousand persons consume 
2,842 pairs of shoes per year, or an average of nearly 
2 7-8 pairs per person. 

The country’s population in this present year of 
1919 is estimated at 110,000,000—therefore, at the 
rate of consumption just given, it will require about 
312,620,000 pairs of shoes to meet the requirements of 
our own citizens this year. 

But due to curtailment of shoe manufacture for 
domestic consumption—resulting from the war and 
from the extraordinary foreign demand, also from the 
shortage of leathers and available labor—it is carefully 
estimated that United States shoe factories will not 
produce this year more than about 293,000,000 pairs 
of shoes. This is practically the quantity manufac- 
tured in the year 1914. Therefore, unless some condi- 
tion at present unforeseen arises, there will be a certain 
shortage of shoe manufacture. 


Wage Increases 


The increased cost of labor employed in the actual 
making of the shoes—which today represents an ad- 
vance of 80 per cent and upwards over the labor cost 
in early 1915—should be known almost generally, for 
it is a condition that has occupied a prominent place 
in the record of industrial matters, and in all shoe- 
making centers it has been one of the principal subjects 
of interest. 

Less Shoes Per Capita 


The total number of pairs of shoes sold at retail in 
this country during the war and at the present time is 





WHAT EUROPE IS PAYING 


For example Retail prices in Belgium: 
Official figures compiled by Belgium Department of Interior, 
Labor and Relief. 





April, 1914 | 1918 Apr. 1, 1919 








Shoes (better grades); 
men’s, per pair . 


Brussels $38 .600|$24.125)$13.510 


38 .600| 16.405) 12.545 
48.250) 22.195) 12.545 
18.335 


Shoes (better grades), 
women’s, per pati 


Brussels 24.125 


14.475 
24.125 
18.335 


























very materially less, per unit of population, than be- 
fore the war. Increased retail prices and the absence 
of over 3,000,000 soldiers were the chief causes. 
Graphic proof of decreased sales of new shoes is the 
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SHOES 


are stylish-very stylish 


Style 


That powerful influence in shoe re- 
tailing is thoroughly exemplified in 


all 
H & M SHOES 
Quality 


too is paramount ‘in building a per- 
manently successful business. For 
twenty-seven years our reputation 
for making quality footwear has 
remained unquestioned. 




















Service 


is another important. factor with 
every merchant. We are prepared 
to give the kind of service you want. 





SlelmingNKenzte 
Artistic Maxers 
| SOE | 


Cincinnaltl 


WETS AND TURNS EXCLUSIVELY 


Five-eye oxford tie, 
patent seamless vamp, 
mat goat quarter, tip 
one row stitching, welt 
sole, 18-8 black en- 
ameled full Louis heel. 
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tremendously increased business of shoe repair con- 
cerns all over the country. 

The increased cost of handling the shoes and deliver- 
ing them to the consumers in conveniently located and 
well-equipped shoe stores is an inevitable result of the 
generally advanced cost of doing business in a time of 
world disturbance. Here, too, the labor item has been 
and is an important factor. It has been established 
that retail selling cost (store operations) has increased 
nearly 37 per cent. 


What Leather Is Imported 


The total imports of leather and leather goods for 
the eleven months ending May 31, 1919, amounted in 
value to $13,772,913 against $20,304,311 in 1918, and 
$25,024,879 for 1917. Of this, $7,054,429 worth was 
leather, including harness and saddle leather, and 
much of the remainder for gloves. 

The greater part of the raw material for leather 
comes from far distant countries. Most all of our fine 
quality skins (98 per cent of our goatskins, over 60 
per cent of our calfskins) are imported. Shipping 
facilities for bringing these imports fast enough have 
been sadly lacking. When will the Government re- 
lease enough ships to hasten these imports and thus 
aid in lowering leather costs? 

Foreign tanners are eagerly paying more for hides 
and skins than we feel that we can afford to pay. 
Europe is able by more ships to get hides and skins 
that should come to America. 


More Cattle Raising Will Help 


Cattle raising in the United States is not keeping 
pace with the population. The cattle census in 1909 
was: 71,099,000, population 90,556,512; in 1919, 
January 1, cattle, 67,866,000, population over 110,- 
000,000. This tendency has grown for the past 30 years 
or more. Hence the growing domestic scarcity of raw 
material. Why not a bonus to cattle raisers? 


A Fool Device in Practice 


It is recommended by the Federal Trade Commis- 
sion that a “device be adopted in the distribution of 
shoes that will acquaint the consumer with the selling 
price of the manufacturer.”” Most shoes for the gen- 
eral public are purchased by small stores from shoe 
wholesalers. Manufacturers of the higher grades of 
shoes sell the retail shoe merchants direct. It would 
not be practical to attempt to sell all shoes direct from 
manufacturer to retail merchant, much less to the 
public. To quote the manufacturer’s selling price 
would not reduce selling expense, which includes: 
Highest freightage on record, insurance, losses by poor 
credit, selling expense, retail shoe store overhead 
(including rent), clerk hire, small sales as compared to 
investment, losses and many other expense factors. 
The retail shoe prices of today are not on a parity 
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with the increased cost of material and production; 
if replacement values were demanded, either on leath- 
er or shoes, both would be even higher than at 
present. 


Why the Public Profits in Buying from Shoe 
Stores—Direct Advice 

Because, here you get something more than shoes 
—you get service. It is the skill in fitting shoes right 
that makes for economy in your shoes—a well-fitted 
pair of shoes is worth four pairs poorly fitted. It is 
profitable therefore to get “‘fitted right.”” You can’t 
get fitted right by sending for shoes by messenger or 
by sending to a mail-order house. You must bring 
your feet to the store to get them fitted. You save 
money by doing so. . 

The public can help by accepting good-fitting shoes 
made up in cheaper leathers and in leathers of greater 
variety. If a diversity of leathers could be made so 
that all demand was not for one popular shade of 
color or material, then more value could be obtained 
out of that most variable material—leather—which 
comes from so many animals’ backs. 





A Successful Sale 
An Eight-Day New Orleans Event 


Under the direction of Tom Arrow, manager of the 
shoe department, Charles A. Kaufman Company, 
Ltd., New Orleans, La., recently conducted a very 
successful and, in some ways, novel sale. During the 
first few days there was no let-up in the buying and 
on the day appointed as Exchange Day—when goods . 
could be exchanged—everyone seemed anxious to 
exchange what had been purchased for better quality. 
The refunds amounted to less than $25 for the entire 
sale. Mr. Arrow received the co-operation of the 
firm in having extra salespeople from the various de- 
partments. There were six cashiers and six wrappers 
used in the sale, one of the wrappers being placed in 
the rear of the store to take care of all packages to be 
sent; an average of 106 sales books daily were in 
operation. In addition, the floor space of two other 
aisles was cleared and stocked with shoes so that there - 
was ample room for the customers to examine the 
goods. 

Julius Levy assisted Mr. Arrow in making this sale 
a big merchandising event. 





America’s Tonnage Increasing 


It was recently announced from London that 
figures disclosed in statistical tables now issued by 
Lloyd’s register show that, as compared with five 
years ago, shipping owned in the United Kingdom has 
decreased by 2,547,000 tons gross. American sea- 
going tonnage has increased by as much as 7,746,000 
tons gross. ‘ 














Are Put On To Stay 


The new Nedlin Sole guarantee, which provides for the 


replacement of any Nedlin Sole that fails to outlast leather 
soles or cracks or rips at the stitches, is merely a most 
concrete evidence of our faith in the unmatched wearing 
qualities of Nedlin Soles when rightly applied. 

It is a certificate of merit; a pledge of good faith between 
Goodyear and those who make, sell and wear Nedlin- 
soled shoes. 

We are convinced that all shoes bottomed with Nedlin 
Soles in accordance with our standard method of appli- 
cation will meet the terms of this guarantee. 


But if any adjustments are necessary, under this new 
guarantee plan they will be made direct by the retailer 
without question, but entirely at Goodyear’s expense. 
The guarantee plan was adopted only after we were cer- 
tain that the Nedlin Sole would outwear all other soles 
and that once on a shoe, it would stay on. 


Dealers can order fall styles of Nedlin-soled shoes, carry- 
ing this new guarantee, from their manufacturers. 


The Goodyear Tire & Rubber Company, Akron, Ohio 


Goodyear Wingfoot Heels are the walking mates of Nedlin 
Soles. They also are guaranteed —to outlast all other 
heels, rubber or leather. And they’re so dependable 
that only 1 pair in 352,000 is returned for adjustment. 


Neolin Soles 
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from the Worlds Best Makers 
Send fer New Eatalogue of Styles Ready to Ship 


. MINNEAPOLIS = * : 
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than fifty dis- 
tinct novelties in 
women’s Shoes are fea- 
tured jn our new Fall catalog. 
Your copy for the ; 
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—_ FALL 
NEEDS — 


Should have attention earlier than ever 
this year. Our own lines will be shown 
in our new catalog now on the press. 


Drop us a line for a copy. 
L. B. SCHINDLER SHOE CO. 
99 DUANE ST. - NEW YORK, N. Y. 
SNAPPY STYLES ALWAYS IN STOCK 
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‘Welt Footwear 
for Women 


WELCH, MOSS & FEEHAN CO. 


HAVERHILL, MASS. 
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In Stock 


HIGH GRADE GOODS 
Quick Sellers 
Good Profit Makers 


Black, $1.50. Colors, $1.50. 5% off 
10 days. Goods sh shipped day order is 
receiv 


THE BAKER SHOE CO., 


280 River St., Haverhill, Mass. 
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CORDO TAN DYE 


A it dye that changes a faded tan or it colored leather, =; 
calf or kid to a deep, rich cordovan Ea popular shade : 


today. 

CORDO TAN is the result of exhaustive entation aad 
and is absolutely guaranteed to do all we claim for it. 

Send for trial 50c package with 10c added for sued post— NOW 


% Pints “ 4 Pints $1.50 
re % Gallon 5.00 


ARISTO PRODUCTS 
602 Myrtle Ave. 
NEW YORK 


BROOKLYN - © ° * 
We have taken over the business of the New York Shoe Dyeing Co. 
sanee BLACK DYE will dye any leather a permanent jet 
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ESTABLISHED 1884 


ivr Everything in 
4 Wood Heels 


Our experience and time at your service 
BEST WORKMANSHIP 
PROMPT DELIVERIES 


A. R. WADE & CO. 
HAVERHILL, MASS. 
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A Big Seller with the Classy 
Dresser—The “Lieutenant” Last 








STOCK No. 906 


"THis shoe represents the extreme in English lasts. Young men, 

particularly “College Boys,” praise its goodness. It has un- 
mistakable marks of class. Fitting qualities cannot be bettered. 
Style, fitting quality and wear are most perfectly united. It is a 
shoe that moves and pays dealers well. 


J. W. CARTER CHICAGO CO. 


CHICAGO, ILL. 

















“Salesmen’s Convention, LaSalle Hotel, Chicago, week of August 
25th. At which time a full line of samples will be on display. 
Visiting merchants are invited to attend.” 

3 
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\ Prepare for the long evenings of Fall and Winter 6. 


Men’s High Grade House Slippers 


Brown Morocco Cavalier on order Red Glace Goat Brighton in stock 
$6.00 $4.50 
Other good numbers on request Red Glace Goat Opera in stock $4.50 


H. B. GOODRICH & CO. 


70 Washington St., Haverhill, Mass. 


PLACE AN “AJUSTO” BOOT TOP FORM IN EVERY SHOE YOU DISPLAY 


Your windows reflect the character of your merchandise. Always strive to improve 
them. Don’t waste valuable time stuffing your shoe tops with paper, etc., which dis- 
torts their appearance when at a small cost you can make your display shoes look 
trim and graceful. ““AJUSTO” BOOT TOP FORMS are quickly and easily adjusted. 
No springs to get out of order or screws to adjust. The slide does the trick—it expands 
the form—and gives the shoe top a smooth, graceful appearance and holds it in perfect 
position. 

Try this simple, inexpensive way—The cost is small, but results are great. Order 
enough for your windows today. Price $3.00 the dozen, f. o. b. Pittsburg. If your 
jobber cannot supply you, order direct. 

Model No. 2 for A and B widths. Model No. 3 for C and D widths. 


U. S. SPECIALTY MFG. CO. 
DEPT. A, PITTSBURG, KANSAS 














Pit iil an ‘die 
Children’s Shoes of 
Quality 


Shoe Knowledge That You Need 


You'll find it all in “The 

Shoe and Leather Lexicon”’ 
“The Shoe and Leather Lexicon” defines and illustrates 
every trade and technical term used in the shoe and 
leather business, from the raw product of the aga 
and mill through all processes to the finished shoe. It 
contains correct anatomical drawings of the foot, tables 
of foot and last measurements, standard carton sizes, 
classifications of leather, and standard size lengths of last 


In-Stock 
Welt Scuffers 


5-8 8-11. 


Patent or 
Gun Metal 





Prices on request 
Kalt-Zimmers Mfg. Co. 


MILWAUKEE, WIS. 
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A TRADE GETTER 


A Power for profit in every live store 


ATENT Seamless Turn Pump with 
four inch vamp. Carries Number 64 
Full Louis Celluloid Heel. Made on 


our new 77 last. 


Retails at $9.00 


EMERY & MARSHALL CO. 


HAVERHILL, MASS. 


CHARLES L. MARKS * J. B. LAUGHLIN WARREN H. TUCKER LARRIE H. SASS 


Eastern City Trade and Southern Throughout the Middle West In New England On the Pacific Coast 
Territory with New York Office at 183 Essex St., Boston : 
1008 Marbridge Building 




















Yes, provided you get 
the work out quickly without the tre- 


mendous cost of hand work. 

By the use of Goodyear Welt Shoe Repairing 
Machinery you do satisfactory work, and that kind 
of work is the only kind that will bring you more 
business and big profits. 

It is easy to get Goodyear Shoe Repairing Machinery. 
Drop us a card to-day and we'll tell you how to 
make good dividends in your repairing departments. 

Write to have plan sent you 
United Shoe Repairing Machine Company 


4 ALBANY STREET, BOSTON, MASS. 


18 So. Market Sereet 37 Warren Street 93 Centre Street 286 Third Street 130 Mill Street 306 Broad Street 

Chicago New York Brockton Milwaukee Rochester Lynn 

1423 Olive Street: 276 Main Street 145 Essex Street 619 Mission Street 221 No. 13th Street 11 Florence Street 
Se. Louis Johnson City, N.Y * Haverhill San Francisco Philadelphia Marlboro 


708 Broadway 30 Euclid Arcade 87 Main Street 236 No. High Street 16 No. 2nd Sereet' 216 Chartres Street 
Cinannati Cleveland Auburn, Me. Columbus, Ohio Harrisburg, Pa. New Orleans 
301 American Casualty Building, Reading, Pa. 
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Teteregt Do dg e 
For All Occasions 


aN STOCK 


Turn Oxfords 
For Fall 


Women like oxfords be- 

cause they stay on the foot. Stock No. 253—Patent Leath- 
. ys i Li 

You like them because the t=. 

women like them and be- Stock No. 286—The same in 

cause you can fit twice as ee 


many oxfords as boots. ee 
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Increase Your Sales 


i 
RA 


Va 


4 
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WIDTHS AND SIZES 
AA, 4to 7; A, 3 to 7; 
‘B and C, 2 1-2 ta 7 


VASVSVASI 


- We are resuming our former policy 
of accepting single pair orders. The 
charge will be twenty-five cents per 
pair on two-pair lots or less. 


Aewastras 
pesbesbes 





AU 


Prices and Deliveries Not Guaranteed 


Nathan D. Dodge Shoe Co. 
Newburyport, Mass. 


Boston New York Philadelphia Chicago San Francisco 


183 Essex St. 851 Marbridge Bldg. 600 Denckla Bidg. 20 W. Jackson Blvd. 417 Pacific Bldg. 
Great Northern Bldg. 


Montgomery, Ala : Kansas City, Mo. Philippine Islands 
20 Galena Ave. 537 Ridge Bldg. 304 Roxas Bidg., Manila 
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All goods sold F. O. B. Newburyport; terms, net 30 days. 
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UNDERHILL’S 
Foot-Fashioned Spats 


easily retain their high position in competi- 
tion with others by virtue of their superior 
fitting qualities. 


“It’s in the Cutting”’ 


G. F. Underhill Co. 


58 COLDEN STREET - NEWARK, NEW JERSEY 
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Style 720—Black Kid, 9 inch Lace, Flexible McKay (Imita- 
os tion Turn), 18-8 Full Louis Covered Heel, 5 
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High Grade Shoes for Women 


G. E. Lippman Shoe Co. 


1627 Washington Ave., St. Louis, Mo. 
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American Footwear Designer 


ONTAINING complete instructions for 
making patterns for men’s, women’s, 
boys’ and misses’ shoes. 


Hundreds of style suggestions, and chapter 
on “Interchangeable Clicking Dies” and a 
Complete Stitching Room Manual. 


In short the most exhaus- 
tive book on Footwear 
Designing ever issued. 


Drawings, Charts and Diagrams by Louis 
Kessler. 


Text and Description by E. Nevin Meck. 


Shoe Trades Pub. Co. : 


683 Atlantic Ave. 
Boston, Mass., U. S. A. 
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PGREGORY &@ READ CG 





HE value of the 

Gregory and Read 

product consists 
not only in its recog- 
nized style, . quality 
and wear, but in the 
constant endeavor of 
the men back of it to 
render a real service 
to their customers. 


GREGORY and READ CO, 
LYNN ~MASSACHUSETTS. 





HIGHEST GRADE MCKAY 
FOOTWEAR FOR WOMEN 
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NORTHWESTERN 
LEATHER COMPANY 


14 SOUTH ST., BOSTON, MASS., U.S.A. 








Nikrome 


For a man and boy wanting hard 
wear, good service and comfort. 


A vegetable tannage for use in a 
medium priced shoe, the shoe 
that will reduce the high cost 
of living. 

HOUUANAUUHI 
Made in color 4, color 6 and black. 








Soo 
TANNERY 














= 


SOUL LLL LULL LL LO DOLCE DL EO DDO OLDE OO MOD Te 


1 NNN 
| 


ee 


=i 


er 
= Ni 


lite 











il 









































| 
| 




















ih 


il 























ll 


TNH II } 
= ~ HA 


UUVNIQDTNVDVTAAVD ANU VTTEUY SUUAETTELPNDUATHNATHUHE 


























| 











th 


| 
| 
| 


| 


— ull 
MUU LALLAL LLL LALLLLAL ELMO LODO ODOU OD OD CDOT OD EUUU NOD OD ODOT NUIOT ITTV TVET 


HN 


lll 


SsSsS= 


=| 
Hi 


} 
\|| 











| 
| 
AT 


| 1 
Ml 
HUI 
mM 
il Ae EU eer 
VSD NNANVUDYUTYLANLUTAVY DILL HI VARNA UTTIAVAHULLALLGLLLLLOL OOD OL UOULOV ODODE ELUA LUNI UVTPVITGAA THT TEPNOTTTT ATT HPTT 


[ 
i 


| 


| 
| 





| 














1} 
|] 


| 



































alll 


MULL LLLP OOOO OD 


| j rT 
——_ | | 
<j } { 
TT | 
i } 

—f nT Hitt 
aoe f 

—j i] 
snd | | 


Compliments of Northwestern Leather Co., Boston, Mass., U.S. A. 
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FACTORY BOSTON OFFICE 
ABINGTON, MASS. 10 HIGH STREET 
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ce AFootwear with real 
personality — ma Superior 
touch of’ style and. qual— 
ity which attracts the best 


patronage. 


e 7hey eal nizedas 
c7/hose Detter hoes: 





Fron Joho. Kelly ~ 


Stn Kellydng: 


Rochester, N.Y. 


New York City: Room 105 Graken 
Church © Dvene Sts. Mr John C.Holliwe 
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Model No. 0138. Colored 
Kangaroo Bal. A dressy 
‘ype of shoe on our 
‘Dream”’ last. 








THE ADVANTAGES OF 


Button and Lace—In Stock 
| 


ee Maite <~ me Perfection 
Tacks — Smooth 
Tread— Built on . i ; clettes 
| Footform Lasts 
—The greatest 
wearing value for 2) 
the price. 
Gun Metal With the Sharp eee and Broad Wear- 
Tan Lotus Brown ing ace 
Smok They don’t scratch floors § They do protect 
mer They don’t wear slippery They do stop uneven wear 
They don’t drop out The do prevent runover heel 


Terms — Net 30 Days, 2 cent 10 Da 
Order a Sample Pole pr eee Sesen—"Sedey PUT "EM WHERE THE WEAR COMES 
TRADE SUPPLIED BY 


TRUITT BROS., Inc. ‘ Boston 
Binghamton. - New York F. W. Whitcher Co., Chicago 
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| Yes-TON Y RED is| 





| always the same color | 


If you're fortunate enough 
to hve TONY RED 
shoes for sale, you know 
that they never come back 
to you with the complaint 


that the leather has faded. 


The color permanence of 
TONY RED is one of 
the great reasons for its 
long continued popularity. 


Fast color is quite as im- 
portant a feature as careful 
tannage with us. 


So we are always very 
careful in buying the best 
and purest Aniline dyes 
for Creese and Cook’ 4 


leathers. 


And because they, could 
not secure such uniform 
and.lasting color elsewhere, 


‘many a\ manufacturer of 
_shoes has come back to us 


after trying something that 
was called just as good as 


TONY RED. 








Creese & Cook Company 


Tanneries at 
_Danversport 


P. A. Henry & Co. 
706 Broadway Leather Trades Bldg. 
Cincinnati, 0. St. Louis, Mo. 


li: Boston Salesrooms 
95 South Street 


? Wolfenstein and Shanahan 
53: 39 Spruce Street 
New York 
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MILWAUKEE KILLED shoe labor is abundant. Our employees are 
contented, not only because they receive high wages 

and live in residences (not tenements), but because Mil- 

waukee is a splendid, modern, healthy city in which to live. 


T is known as the ‘“‘City of Churches,” the ‘‘City of 
Schools,” the ‘‘City of Swimming Pools!’ As a home 
city, it is delightful. We have everything that an up-to-date city 
should possess, — parks, recreation spots and interurban roads 
which permit ideal transportation to hundreds of near-by game 
fishing lakes. Our public school system is unexcelled. 


ALBERT TROSTEL & SONS COMPANY 
BRADLEY & METCALF CO. 
EDMONDS SHOE CO. 
HARSH & CHAPLINE SHOE CO. 

F MAYER BOOT & SHOE CO. 
THE MENZIES SHOE CO. 
OGDEN SHOE CO. 
PFISTER & VOGEL LEATHER CO. 
ALBERT H. WEINBRENNER CO. 
WEYENBERG SHOE MFG. CO. 


Albert H. Weinbrenner Co. 
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The World Beater : 


Sectional — 
View of 
The Worlds 


Greatest 





Bradley & Metcalf Co., Milwaukee, Wis. 


Established 1843 











BOOT AND SHOE RECORDER Aug. 23, 1919 


Insure Your Work Shoes? | 


F YOU DON’T, you are taking chances of dissatis- 
faction. Work shoes get the hardest wear and more is 
expected from them than with any other class of shoe. 


The best insurance is “The Tanner’s Own Dressing” 
sold with each pair. This mixture of pure animal grease 
renews the greases the tanner puts into the leather. It 
thus keeps the leather soft, greatly increases its wear, and 
helps it shed water and resist barnyard acids. It is a true 
nourishing grease for the leather fibers. 


Fe ee rr TT TITTIITUITLI LULL LLU LLL LLU LLU LLLLLA LU LLU LULL LL 


P. & V. FARM SHOE DRESSING 


$2.00 per dozen $22.00 per gross 
1.25 per dozen 14.50 per gross 
.50 per dozen 5.00 per gross 


PFISTER & VOGEL LEATHER COMPANY 
MILWAUKEE, WISCONSIN 
Tanners Since 1847 








IMPROVE YOUR IN CHICAGO 
SHOE DISPLAYS Ts 


You"can add selling value to your windows by ing your shoes with 
Mayhew's Invisible Top Trees. Your shoes ~vill look more attractive 
wi 


"i Morrison Tfotel 


R!IGHT in the heart of 
the loop—close to the 
wholesale and retail centers. 


Dy Fgh Fay 
a 

the a, Raa 
comforts. There are large, 
well-lighted, dustlesssample 
rooms. 





It is the Home of the 


TERRACE GARDEN 
Chicago’s Wender Restaurant 


CS pt 2 tt tI ty 
BDH yor 


Adjustable toall 
heights of shoes— 
lace or button. 





JAMES N. MAYHEW CO. 
MINNEAPOLIS - - - - - MINN. 























Aug. 23, 1919 


BOOT AND SHOE RECORDER 























fh 

















OCI 











A Marked Distinction 


To the Union man and his family the stamp of the 





' Boot and Shoe Workers’ Union is an indelible mark of 


distinction. 
It distinguishes the one and only shoe acceptable for 
the Union man and his family. 


Hence retailers who carry Union Stamp footwear 


' carry shoes that meet the demands of all the people all 


the time. 


Failure to carry Union shoes is to neglect the trade 
most valuable to the development of your business— 
the trade of the wage earner, the Union man. 


Boot & Shoe Workers’ Union 


Affiliated with the American Federation of Labor 
246 Summer Street - - Boston, Mass. 











Collis Lovely, General President 





_Chas. L. Baine, Gen. Sec’y-Treas. 
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QUALITY SHOES 
uality is a {synonym for Chicago shoes. 
Chicago is known the world over as The Great 
Central Shoe Supply Market of America. 

The buyer purchases his shoes in Chicago, 
“because he can buy shoes at prices which will 
enable him to make big profits. 

IN STOCK 

The manufacturers and wholesalers of Chicago, 
through their In Stock Service, meet every price 
and every trade. For men’s, women’s or chil- 
dren’s lines, Chicago is The Great Central Market 
for Goods in Stock. 

Genuine values—In Stock Service— 
Al Transportation facilities. 














SMITH-WALLACE SHOE CO. 
NOVELTY SHOE CO. 
GEORGE E. HARRISON SHOE CO. 
HARPER & KIRSCHTEN SHOE CO. 
SINSHEIMER BROS. & CO. 
J. W. CARTER CHICAGO CO. 
NO-AKE SHOE CO. 
HENRY KLEINE & CO. 
THE STANWEAR SHOE CO. 
HARRY M. HUSK SHOE CO. 
R. P. SMITH & SONS CO. 
THE A. S. KREIDER CO. 
THE AMERICAN SHOE 

POLISH CO. 
S. FREEHLING & SON 
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Greater Than Rubber Resiliency 


ERY pair of Firestone Non-Skid Rubber Heels is made of 
pure, live, flexible and pliable rubber. And added to the un- 
usual resiliency of such perfect rubber is the elasticity afforded by the 
air-cushion chamber between the shoe and Firestone Heel. It acts 
on the pneumatic principle and completely absorbs all shock and jar. 


Firestone 


Non-Skid Rubber Heels 


have three non-skid bars across the tread. These are recessed into 
the heel instead of raised on the surface. They form a vacuum 
at every step and cannot fill up with mud. Unlike a raised -sur- 
face, they never lose their effectiveness until the shoe is discarded. 
._ Your customers will appreciate your thoughtfulness in recom- 
mending, this superior heel, and your repair department will find 
them the easiest heels to apply because of the perfect fittin3, 
concave on the applying, surface. 
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— 


Details and prices on all sizes and colors gladly and promptly furnished. 
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FIRESTONE TIRE AND RUBBER COMPANY 
FIRESTONE PARK ' AKRON, OHIO 
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A Short Story but an Important One 


OVILLA KID looks like kid, feels like kid on the foot, 
is less expensive than kid and WILL NOT SCUFF, as 


Kid will. 


Your customers will be interested in a story of this kind, don’t 
you think, Mr. Retailer? 


Specify Novilla on orders for kid shoes. - 


CASTLE KID COMPANY 
ss Bs 8 and = Producers 


CAMDEN NEW JERSEY 
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Write or Wire For 
Billiken Booklet or Salesman 


MSElroy-Sloan Shoe Company 


ST. LOUIS 








A REAL LACE TIPPER AT LAST 


He 
rhe ff 


Perfection 
Lace 
Tipper 


Unbreakable— 
Guaranteed to Last a Lifetime— 


Aluminum and Tool Steel construction and 
designed upon mechanically correct scien- 
tific principles— 
Absolutely different from any hand tipper 
ever put on the market and guaranteed 
satisfactory. : 
Makes a perfect and graceful tip. 
THE LIGHTEST 
STRONGEST 
BEST MADE 
On the Market 


PRICE $2.00 Ask Your Jobber 


PERFECTION LACE TIPPER MFG. CO. 
2257 3d Ave., New York City 





























High Grade Shoe Buckles 


BETTER ANTICIPATE YOUR WANTS ON 
RHINESTONE BUCKLES 


The market is short of supplies and the demand is 

heavy. We can take care of Fall orders wy onl 

if you place them now—600 styles—Prices from 
85c to $18.00 per pair 


CUT STEEL BUCKLES 


We are getting in pores shipments every week—in 
Steel— Bronze and Jet... 


BEADED BUCKLES IN ALL COLORS 
Fichtman - Alexander Co. 














36-38 East 20th Street, - New York, N. Y. 
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The Crawford Arch-Supporting Shank 


The only arch-supporting appliance in the market based on 
surgical science and knowledge of shoe-making and fitting 


It is an integral 
part of the shoe; 
is locked to the 
insole. It cannot 
abrade the skin. 
It preserves the 
shape of the shoe, 
gives support to 
the arches and ease 


to the foot. 


Don’t put a quart 


into a pint meas- . 


ure. 


The Crawford Arch-Supporting Shank is an 
integral part of the shoe, not an appliance 
added to the shoe after it is made and worn. 





The finished, fash- 
ioned and fitted 
shoe is intended 


_. for the foot only. 


Anything added 
will cramp the 
foot, injure the 
arch and destroy 
the shoe. 


This is common 


sense. 


The shoe is for 
the foot and not 
a.store house for 


appliances. 


It is fitted between the inner and outer soles of the shoe in the making and is a combination 
of science and sense. It is the answer to weak and broken arches. Ask for shoes equipped 


with it. 


~ United Shoe Machinery Corporation 


BOSTON 


BRANCHES: 


37 Warren 


Philadelphia.........221 North 13th 
Rochester, N. Y..........- 130 Mill 


St. Louis 


1423 Olive 
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Stock Keds 
FULLY 


Be sure you 


have ENOUGH 





Keds 


Sell Themselves 


IGH prices don’t hit Keds. They're 
not only immune from the cus- 
tomer’s argument of “too expensive,” 

but they are the comfortable, stylish, every- 
where and at-all-times serviceable Summer- 
time shoe—with all the trimness, smartness 
and social equality of other kinds of high 


grade footwear. 


But this space is not taken to tell you of 
Keds’ selling points. Keds Sales—greater 
and greater every year—are sufficient on 
that point. But to say, in time, that the 
least doubt in your mind as to whether you 
are fully covered in all your Ked styles may 
mean lost sales later on. 


Do not take the chance of “going short” on 
a line so tremendously popular and active as 


Keds. 


Large and Well Assorted Stocks Carried by the Prin-— 
cipal Wholesalers and Rubber Stores Everywhere 


United States Rubber Company 


New York 
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Weekly Market Review of Rubber 
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BOOTS AND SHOES 


Manufacturers Resume Production 
—Demand Quiet 


The factories are at work again, after 
the usual Summer shut-down for inven- 
tory and repairs. Some of them have 
added new equipment and machinery 
in order to bring their output up to the 
average of former seasons, which per- 
haps was necessary, now that the work- 
ing hours per week have been reduced. 
Every factory has enough orders on 
hand to keep its whole force busy at 
least long enough to last until the nor- 
mal time for the opening storms of the 
coming Winter, while some will hardly 
finish their contracts before the close of 
the year. Labor troubles have devel- 
oped in spots, which, however, are 
likely to be of short duration, and mak- 
ing and shipping will be of the normal 
early Fall activity by the first of 
September. 


TENNIS LINES 


Principal Interest Centers on 
September Prices 


The new tennis price list is due to 
appear in another week. The whole 
trade is looking forward with interest, 
perhaps with anxiety, for it, and much 
speculation is rife as to prices. Natu- 
rally, the universal expectation is that 
prices will be advanced, and the main 
question is “how much?’ It is the 
argument of the bear element that rub- 
ber is nearly or quite at record low 
cost, and with the steady increase in 
production, should be lower. This, 
however, is not the opinion of crude 
rubber buyers and sellers, who are 
quoting higher prices for next year’s 
importations than for rubber now in the 
New York market. And even though 
crude rubber should hold to present low 
quotations, or possibly go lower, it 
would make little difference in the cost 
of tennis lines, in the production of 
which by far the larger cost is in the 
other materials, and in the labor, and 
these, with the overhead expenses, have 
increased so heavily since a year ago 
that it is rather remarkable that the 


Footwear, 


manufacturers have not availed them- 
selves of the clause in their price lists, 
“subject to change without notice.” 

The retail trade in tennis lines con- 
tinues, though of course is not as active 
as earlier in the season. Many tennis 
shoes are to be found in the lots offered 
at clearance sales in the shoe stores and 
department stores of the large. cities. 
Jobbers. report very little demand, 
orders being confined almost exclusively 
to single pair orders for special custom- 
ers. 


CRUDE RUBBER 


Some Transitory Demand Makes 
Temporary Advance 

The resumption of manufacturing 
was accompanied with a somewhat 
more active demand last week, which 
was promptly followed by an advance 
in quotations. For the past few weeks 
it has been a buyers’ market, sellers 
being loaded up and anxious to dispose 
of lots on hand.: The little flurry caused 
by the demands of a few of the manu- 
facturers, who buy at the market rather 
than stock ahead too heavily, having 
been filled, the market eased off again, 
though in some lines did not recede to 
previous prices. This is specially true 
of Para grades, which were held at 
55c for upriver fine, and islands fine at 
47\%c are now Mc lower, but firm at 
present quotations. 
are firm, with forward figures advanced. 
Now that some of the largest consumers 
of crude rubber are securing much of 
their supplies from their own planta- 
tions, the demand in the New - York 
market is markedly less than in former 
years, and with importations increased 
there is a feeling among some elements 
of the trade that forward prices are not 


fully justified, and there is compara- — 


tively little contracting ahead. First 
latex pale crepe is quoted at 44c for 
spot, and 44)4c for September-October 
arrivals. October-November quoted at 
443%%{c; October-December, 45% to 
46c; January-June, 47c; July-Decem- 
ber, 48c, and whole year 1920, 47 4c. 
Centrals are dull, with prices uominal. 
Very little doing in Mexicans or 
Guayule. We quote spot prices: 


Supplies and Prices 


Tad UANUAUAATDABUADVODDOALIVUVDDOOTUNDNTOONIUUSTOTAU04QUAUANAUIOAUAAURUAUOUETASANACUEDELAUACEAOQAGACOAGCAUAUALEELUUCUAEGUELUALACULUATELOOETATOESL CUCU A AAA 


Plantation grades - 


First latex pale crepe 
Smoked sheets 

Brown crepe............. 
Upriver fine para 
[eee 
Upriver coarse 

Islands coarse............ 
Caucho ball upper...-.... 
Caucho ball lower 


3214 


none 


Centrals and Mexicans....29 @.30 
Guayule (20 per cent moist- 
WG} cA AT hc 
Guayule washed and dried 
SCRAP RUBBER 
No Improvement in the Market 


There is practically no change in the 
scrap rubber footwear market. Re- 
claimers are running their plants to 
just enough production to keep their 
organizations intact. Some of them 
have made plans to enter the manu- 
facture of rubber goods of such kinds as 
will enable them to become consumers 
as well as manufacturers of their prod- 
ucts. Others have already done so, or 


* have allied themselves with concerns 


using their material. Collectors are 
buying little or no scrap rubber of any 
kind, though they might be induced to 
take scrap footwear, which brings 
higher prices than anything except inner 
tubes and white and red scrap, but the 
present is practically the dullest in the 
year for collecting scrap boots and 
shoes. We quote current quotations of 
dealers to collectors, but these are 
largely nominal. 

Scrap boots and shoes: $7.15 to $7.25 
in Boston; $7.00 to $7.15 in New York; 
$7.00 to $7.10 in Philadelphia, and 
$6.90 to $7.05 in Chicago. 

Trimmed arctics: $5.25 to $5.75 in 
Boston; $5.00 to $5.50 in other markets. 

Untrimmed arctics: $4.50 to $4.75 in 
Boston; $4.25 to $4.75 in other markets. 


New York Imports of Crude Rubber 
in June 
Imports of crude rubber during June 
through the customs district of New 
York amounted to 28,656,353 Ibs., 
valued at $11,585,548. 
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REG. U.S. PAT. OFF 


What Counts Most With You? 


If Quality, the Answer Is 


“Rueping Upper Leathers” 


Calf, Kip and Sides 
in Black and Colors, Smooth and Boarded 
Splits for All Purposes 


Fred Rueping Leather Company 


Fond du Lac, Wisconsin 


Established 1854 


—BRANCHES- 
Cincinnati 
Chicago 
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Manufac 


JANA AMERALS 


ADOPTS RESOLUTIONS 


Death of ‘*Daddy”’ 
Sad Loss 


The Rochester Retail Shoe Dealers’ 
Association has passed the following 
resolution: 

It was with sadness and genuine 
sense of loss that the members of the 
- Rochester Retail Shoe Dealers’ Asso- 
ciation learned of the death of our 
brother and fellow retailer, A. F. 
(“Daddy”) Sloan. We had all come 
to love him, and to meet him was to 
feel the warmth of his big heart and 
the spirit of human sympathy and 
helpfulness that he radiated. 

The memory of his acquaintance and 
fellowship will be to us a lasting in- 
spiration to better things. Never will 
shoe men gather, but what we will miss 
his presence and long and permanent 
will be the results of his consistent and 
thorough efforts to help his fellow 
retailers. 

Into our hearts he has built a place 
that is sure and safe and we shall miss 
his counsel and help much, in the days 
that are coming, that are so full of 
perplexing problems. Because we 
believe this, we are feebly expressing 
our feelings. It is therefore, resolved 
that these resolutions be sent to the 
N. S. R. A., whom he so faithfully 
served, and also to his bereaved family 
at Oxford, Ohio. 


OPPOSE SIEGEL BILL 


All Merchants Protest 
Cost Marking 


The Siegel bill, which has been pro- 
posed for adoption in the House of 
Representatives and which provides for 
the registering of all merchants, manu- 
facturers and wholesalers under a 
license fee of $10 and a requirement 
that all merchandise must be plainly 
marked with the price which the re- 
tailer paid for it, is considered unfair 
legislation by the merchants of Roches- 
ter and the Retail Merchants’ Council 


Sloan a 


Against 


TEL, AT eS 
— 


-W. J. C. Arlidge. 


News in Shoe Markets 


and Merchandisi 
ments m America’s Shoe 


Rochester 


of the Chamber of Commerce is urging 
all members to join in a campaign of 
protest. 

The retailers claim ‘that the clause 
requiring the marking of goods with 
cost price would not only entail a large 
increase in the number of employes, 
but would be unfair to the merchants 
as such cost price would not include 
the additional charges for cartage, 
storage and overhead expenses of han- 
dling and so would give the public erro- 
neous ideas as to the price at which the 
article should legitimately be retailed. 


SHOE WORKERS JUBILATE 


Phelan’s Sons, Inc., Employes at 
Manitou 


The first outing of Jeremiah Phelan’s 
Sons, Inc., Rochester, N. Y., was held 
at Manitou Beach, Saturday, under 
the management of the Arrangements 
Committee composed of William Arl- 
idge, chairman, Miss Mary Fordham, 
Joseph Szymanski and Ralph Smith. 
The Contests Committee was Miss 
Edith Birckey, Miss Daisy Packs, Miss 
Mae Murray. The official starter was 
The judges were 
Miss Clara Weicher, W. Y. Phelan and 
W. J. Leckinger. 

_ A ball game between the single 
men and married men was won by the 
former, by a score of 11 to 9. 


NO SURPLUS STOCKS 


Manufacturers Averse to Taking 


ke! Orders Far Ahead 


Manufacturers of women’s footwear 
state that there will be no surplus 
stocks available this Fall because of 
the great demand from retailers for 
immediate delivery. For this reason, 
many of the leading concerns are not 
obligating themselves after September 1. 
This policy has been adopted because 
of the state of flux in which the trade 
now finds itsel*.. The manufacturer 
cannot contract far into the future 
because he does not know whether he 
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can get sufficient amount of leather to 
fulfil his contract, nor what price he 
will be asked to pay. One manufacturer 
stated that his concern goes into the 
market for leather every week, and 
that each succeeding week during the 
last few months it has been necessary 
to pay higher prices for stock. “Before 
the price of leather fluctuated so,” he 
said, “the manufacturer would contract 
for shoes for future delivery and then 
go into the market and purchase his 
leather. Now the proce:s is exactly 
reversed. The manufacturer must 
take orders on the basis of the stocks 
he has on hand.” 


LEATHER FIRM INCORPORATES 


C. D. Brown Co. Capitalized at a 
Million Dollars 


Incorporation papers have been filed 
with the Secretary of New York State 
by the C. D. Brown Company, leather 
dealers and tanners of this city, with a 
capital of $1,000,000. The company’s 
tannery is located on the Genesee 
River flats. At the present time the 
firm is doing a big business with boot 
and shoe manufacturers of this country 
and also is making heavy shipments to 
European countries. 


HOLDS ODDMENT SALE 


MeFarlin Clothing Co. 
Rush Week 


To dispose of odd and broken lots 
of shoes and other merchandise that 
had accumulated during the past six 
months, the McFarlin Clothing Co. 
held its 27th annual Oddment Sale 
beginning Thursday morning, August 
14th, and so great were the crowds 
that the entire stock was disposed of 
by Friday night. In the shoe depart- 
ment shoes were displayed in-bins and 
on top of counters, and customers were 
allowed to make their own selections 
and do their own fitting. Included in 
the bargains were Hanan low shoes in 
black and tan for $7.85. Low and high 


Have a 
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IN STOCK 


Black Kid, 1 7-8 Heel, 9- task 
Lace Boot, in A, B, C an 
D Widths, Goodyear Welt, 
Imitation Tip. tock No. 
2-M. Price, $6.50 
EIGNER SHOE CO. 
173 Summer St., Boston, Mass, 








COLLINS & STAPLES 


Makers of HAND TURNED 
PUMPS 
Full’Louis Heels 
Leather, Satin and 
White Cloth 
Factory,118 Phoenix Row 








Boston Office, 110 Lincoln St. HAVERHILL, MASS. 





Y WMITE SHOE NOVELTIES 
WW TURNS“°MKAYS 


HARTMAN SHOE COMPANY 


HAVERHILL, MASS 


WHITES THAT ARE WINNERS 
TAIN MAIN S| 


6 Stee ae New Yorn. ” 





' 
The Line of 100 Styles 
of Comfort Shoes 


Juliets — Oxfords — Bals 


Princesses— Sandal: 
Women's Flexible ‘welts 

and McK and Warm 
Lined — Men's Slippers. 
TIMSON BROS., Inc, 

Boston, Mass. 

















Tober-Saifer Shoe Co. 


NOVELTY BOOTS 
AND OXFORDS 


IN STOCK. Ready to Ship 
Write for Catalog 


1312 Washington Avenue, St. Louis, Mo. 








The House of Service 
Novelty Footwear 


IN STOCK 
In Narrow Widths 


VINSONHALER SHOE CO. 
1211 Washington Ave., St. Louis 
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shoes in black and tan for $5.85. Boys’ 
shoes, both low and high, ranging in 
price from $1.85 to $3.95. Also Keds 
and tennis shoes in high and low styles 
at prices ranging from $1.00 to $2.15. 


BROCKPORT PEOPLE SPORT 


Moore-Shafer Outing Enjoyed by 
Many 


The annual outing of the employes of 
the Moore-Shafer Shoe Mfg. Co., of 
Brockport, N. Y., was held at Manitou 
Beach, last Saturday. About 200 shoe 
workers, the office force and the sales- 
men enjoyed the races, games and 
“eats.”’ Probably the most hotly con- 
tested event on the program was the 
baseball game between one nine rep- 
resenting the combined office and 
sales forces against a team picked from 
the factory workers. The former team, 
aided greatly by the work of their 
pitcher, Herb Lane, won out by the 
score of 7 to 5. 

Other games which created consider- 
able rivalry were the sack race, the 
shoe race for women and girls, the 
“back to back’”’ for men, a candle race, 
a 100-yard race for men over 40, a 
cracker race, a fat men’s race, and 
about ten other odd events, for which 
prizes were awarded. The judges were 
Frank Gleason, H. W. Moore, Wm. 
Donahue and Wilson M. Shafer. The 
54th Regiment Band burnished music 
for dancing. 


EXPENSE ACCOUNTS 


Traveling Shoe Men Continue 


the Fight 


Members of the R. A. T. S. S. and 
all other Rochester travelers a e con- 
vinced that the rulings of Comm’‘ssioner 
Roper of the Treasury Department, 
relative to the deductions of expenses by 
traveling salesmen employed upon a 
commission basis and paying their 
own expenses, are unfair and are de- 
termined that the fight shall be con- 
tinued until this obnoxious legislation 
is removed and the commission sales- 
men receive the same advantages as 
the man who travels on a salary with an 
allowance for traveling and incidental 
expense. 

To fu ther the interests of the com- 
mission salesmen the Traveling Sales- 
men’s Council of the Rochester Cham- 
ber of Commerce is sending letters to 
the United States Senators and Con- 
gressmen from this district, urging them 
to set before Commis ioner Roper the 
following facts: 

1. That the traveling salesman em- 
ployed upon a commission basis is not 
traveling on his own business, but is 
acting as the agent of his employer in 
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a manner identical with the other two 
classes of salesmen to which the com- 
missioner refers. 

2. That he is an “employe” in 
every sense of the word. 

3. That the commissions he receives 
are the equivalent of a salary and ex- 
penses for transacting his employer’s 
business and that his compensation 
differs from the other two classes of 
salesmen only in the method employed 
in awarding it to him. 

4. That the salaried salesman’s 
salary is computed by his employer upon 
a commission basis and the amount of 
salary he receives is measured by the 
volume of business he obtains for his 
employers. 

5. That all three classes of traveling 
salesmen knowing as they do the actual 
conditions agree that the commission 
salesman is being discriminated against 
by the ru'ing of the Treasury De- 
partment. 


WESTCOTT-WHITMORE 


Announced in_ Selling 
Force Personnel 


Changes 


The Westcott-Whitmore Co., of Syra- 
cuse, N. Y., have just issued their new 
Fall catalogue, illustrated in colors, 
showing two hundred and fifty lines 
of ladies’ high grade novelty shoes 
carried in stock. 

Some changes have been made in 
the personnel of the selling force, 
which is now composed of the following 
men: Paul C. Dunning, New York 
State and Eastern Pennsylvania; 
George J. Sennhauser, Indiana, Illinois, 
Iowa, Eastern Kansas and Nebraska; 
George E. VanTuyl, Michigan; Frank 
B. Serage, Cleveland and Northern 
Ohio; H. K. Childs, Pittsburgh and 
Allegheny County, Pa.; J. H. Maybury, 
Greater New York; F. L. Todd, Ken- 
tucky, Tennessee and Arkansas; Arthur 
J. Knabe, Southern Ohio; Ed McMana- 
mon, Western Pennsylvania, except 
Pittsburgh; M. S. Hirsh, Washington, 
D. C., and Maryland; J. H. Butts, 
Texas. George E.Van Tuy! will welcome 
his trade with a full line display at the 
Bancroft Hotel, Saginaw, Mich., during 
the Michigan State Convention, Sep- 
tember 8, 9 and 10. 


LOW PRICE PROPAGANDA 


Endicott-Johnson Warns Against 
Fancy Prices 


Declaring that $25 shoes are not 
justified by the fac’s, Endicott-John- 
son has launched a big advertising 
campaign in the Rochester, N. Y., 
papers, warning the public not to 
pay fancy prices for. shoes. The ad- 
vertisements, which are reading notice 





Aug. 23, 1919. 


advertisements, aim to educate the 
people to refrain from speculating in 
shoes by buying more than they need. 

‘The $25.00 man is a lonesome in- 
dividual,” says the advertisement in 
part. “There aren’t many of them; 
and as we make 75,000 pairs of shoes a 
day, would soon supply such people 
with their footwear, and then we 
would have to quit business, or make 
shoes for the ‘average man’ and his 
family, who comprise the largest per- 
centage of our population. In other 


words, for the ‘exclusive’ man or 
woman, who wants to pay, and insists 
upon paying fancy prices, we haven’t 
any particular use. It do2s not make 
any difference what he pays for shoes. 
Don’t be talked into paying fancy 
or ridiculous prices for your “ootwear. 
Advances there are, and advances 
there will be, legitimate and necessary, 
but nothing like the extravagant state- 
ment:, frequently made, about $25.00 
shoes need give you a moment’s con- 
cern.” 


Buffalo, N.Y. - 


DEALERS GETTING READY 


Every One Is Confident 
Prosperous Season 


of a 


Buffalo’s shoe stores are already 
setting the stage for a lively Fall busi- 
ness. Customers are inquiring about— 
and, in many cases, buying—the newest 
Autumn footwear. There is plenty of 
work in Buffalo these days, and there- 
fore, plenty of money. Display ads, 
in the ‘“‘Help Wanted” columns of this 
city’s newspapers indicate that all 
kinds of profitable employment may 
be had here for almost the asking of it. 
Wage earners, many of whom in ante- 
bellum days were content with any 
kind of unshapely shoes “‘as long as 
they were cheap,” now want up-to- 
the-minute styles and best quality 
leathers. Some of the local shoe stores 
this week offered their first showings, of 
Fall footwear. Crowds in front of the 
window displays indicated the lively 
interest taken in these exhibits. In 
connection with these displays a favorite 
slogan was: “All moderately priced in 
spite of increasing cost.” ‘‘There’s a 
distinct advantage to be gained through 
making early selection now,’ was an- 
other idea well emphasized. 


HIGH COST OF LIVING 


Does Not Deter People From Buy- 
ing Good Shoes 


Foreign workmen and negroes living 
in Lackawannna, a Buffalo suburb, 
where the Lackawanna steel mill is 
loeated, are drawing big money these 
days and despite the “‘H. C. L.”’ seem 
to have plenty of money to pay for 
first class footwear. Local merchants 
give a number of instances where these 
workmen pull out rolls of currency 
“big enough to choke a horse,” in 
covering the cost of their expensive 
purchases at the local shoe stores. In 
former days if this city had a financial 
slump, Lackawanna was the first to 
feel the depression on account of the 


temporary shut-down of the great steel 
mill there. Now, however, Buffalo shoe 
retailers say residents in that vicinity 
are riding on the top wave of prosperity. 


WHAT DEALERS SAY 


Gist of Shoe Advertisements in 
the Papers 


Recent sales at Buffalo shoe stores 
included the following: Watters Boot 
Shop, women’s fine black kid Fall 
boots with covered Louis heels, $8.75; 
same boots in brown kid, $9.50; Oppen- 
heim Collins & Co., 4,000 pairs of 
women’s high laced Autumn boots, 
black glace kidskin, black cloth tops, 
$7.90. 

Vogue Boot Shop, women’s pumps 
and oxfords, $4.95, worth, it is said, 
$10, according to next year’s values. 

The Boston Shoe Store announces 
that “it will close its doors August 31st, 
after being in business twenty-two 
years.” . In this connection the firm 
says it will sell $30,000 worth of foot- 
wear at 25 per cent on the dollar. 


FIFTY YEARS’ SERVICE 


From Salesman to Vice-President 
and General Manager 


Adam, Meldrum & Anderson Com- 
pany’s department store, Buffalo, which 
has conducted a live shoe department 
for many years, recently had an inter- 
esting celebration in honor of Thomas 
Morton Ginson, who started work at 
the store as a salesman fifty years ago. 
He is now vice-president and general 


‘retail manager of the company. In 


honor of his fiftieth anniversary with 
the firm his friends assembled and pre- 
sented him with various tokens of 
their esteem. A reception was tendered 
him at the store, when the gifts, a 
loving cup, a pair of diamond and 
sapphire-set platinum cuff links, reso- 
lutions on parchment, and many flowers, 
were presented. 

Miss Anna Brennan, who has been 
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PHILLIPS-CRAM CORP. 


Successors to 
NASON & PHILLIPS 
Makers of 


Women’s Turn Slippers 


276 River Street ~ Haverhill, Mass. 
Boston Office, 207 Essex Street 








The Westcott- 
Whitmore 


N.Y. 
SPECIALISTS IN 
Women’s Footwear 
Welts, Turns and 
McKa: 


ys 
IN STOCK 








Bluestein Dros. 
WOMEN'S FINE SHOES IN STOCK 


173 SUMMER STREET 
BOSTON, MASS. 








BOUDOIR SLIPPERS sx, 


Black, $1.50 


280 River St. 





Haverhill. Maas, 








Childveris Shoes 





Tredlite Steppers 
for Boys and Girls 
GUARANTEED 
FOR 75 DAYS 
Write for Particulars 


HenryKleine &Co. 








SOFT SOLES 
A Wonderful Line for the 
Wholesaler 


le: 
All seater lines 


from $5.60u wards 
ladies’ 








No matter what policy you may 
pursue in selling to the shoe trade, 
nevertheless, you need the 


Boot and Shoe Recorder 
All the Time 
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Shoes 











Stacy Adams Co. 
Manufacturers of 


MEN’S FINE 


SHOES 
BROCKTON, 
MASS. 




















THE 
eltleton 


Gentlemen’s 


Shoes 


A. E. Nettleton Co. 


SYRACUSE, N. Y. 














STOCK DELS <> 


iS AT YOUR SERVICE 


THe Stetson SHOE Con 
Soutw WeyvmoutTH,Mass. 














Dance Oxfords 


Dress Pumps 


IN STOCK 


fet. Col Denso Onterd. A-D 6.00 
.A-D 6.00 
A-D 5.00 


KNOX SHOE CO., Milford, Mass. 


Gun Metal Dance Oxf. 
Gun Metal Pump 
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with the firm for 26 years, presented 
the cup, and the links were presented 
by Miss Isabel N. Tweedly who has 
been with the firm 27 years. W. Brydon, 
with the firm 36 years, presented the 
parchment. Talks were given by R. B. 
Adam, president of the company, and 
Edward Fairburn, secretary. The com- 
mittee in charge of arrangements were: 
William Brydon, Otto Rick, A. E. 
Goodwin, Philip Schaeffer and H. J. 
Simons. 

Mr. Gibson was born in Kilmarnock, 
Ayrshire, Scotland, on July 11, 1845, the 
youngest of 11 children. In 1864 he set 
sail for St. John, New Brunswick, arriv- 
ing in America after 42 days at sea. 
From St. John, he went to Chicago, 
later coming to Buffalo. 


BABY WEEK 


Kiddies in a Show Window Wore 
Up-to-Date Footwear 


Babies’ footwear was among the 
merchandise featured in the recent 
celebration of Baby Week at Hens & 
Kelly Company’s department store, 
Buffalo. An extra attraction was a 
“baby show” in the display window of 
this store. Fifteen pleasingly-dressed 
youngsters ranging in age from one 
up to six years were assembled. Of 
course they wore the very latest kind 
of foot toggery. The Misses Weiss and 
Chute, employes of the company, were 
attired as nurses and gave the tots 
careful attention. The little boys and 
girls in the show regarded the display 
as a real frolic. They played, “hopped, 
skipped and jumped” and _ heartily 
enjoyed the hammocks, swings and 
other amusement deyices provided for 
their comfort. Of course there was a 
naturalness to their childlike poses and 
this helped to draw a great crowd which 
for a time blocked traffic in front of 
the store. Edward Ryan, display 
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manager, arranged the details of the 
exhibit. The kiddies remained in the 
window for regular intervals and then 
paraded through the store to the shoe 
and other departments. They were 
followed by the crowds and plenty of 
extra business was the result of the 
enterprise. The youngsters were given 
candy, ice cream and balloons as a 
reward for their fine posing and ex- 
emplary conduct. A moving picture 
snapped the window scene and the 
pictures were shown at a local theatre. 


CANADIAN MONEY AT DISCOUNT 


And_ This Canadian 


Contracts 
Patronage 


Canadian customers have always been 
active purchasers in Buffalo’s shoe. 
stores. Just now, however, a complica- 
tion has arisen in regards to the circu- 
lation of Canadian money at local 
business places. The reason is that the 
banks of Buffalo have decided to 
charge exchange on all Canadian 
money: For many years Dom‘nion coin 
passed current on the frontier, but now 
the Canadian dollar bill is worth 
ninety-five cents American money at 
the local shoe stores. The following is 
the new discount of Canadian silver: 
one cent on a dime, two cents on a 
quarter, four cents on a_half-dollar. 
This discount is to enable Buffalo shoe 
merchants and others to check the 
inflow of fractional Canadian silver. 
At the local shoe stores customers are 
demanding American money exclusively 
and are wary of coins with the king’s 
picture on them. It is said the lowered 
buying power of the Canadian dollar 
will for a time keep customers from 
that country from shoe stores on this 
side of the border. For many years 
the “‘smart, crisp Yankee styles” have 
always proven a lure to shoe customers 
from the Dominion. 


Philadelphia 


PRICES DROP 
Clearances Bring Them Down 


The retail trade here last week 
entered into the final stage of the drive 
to clear out stocks in preparation for 
September business, with the result 
that prices on that end of the old 
stocks have flopped to a point which 
looks almost like old times. 

Prices ranging from $7 to $5 and 
even down to $4 on men’s shoes are 
being quoted in some instances by 
stores which rank as handlers of high- 
grade merchandise. 








ADVERTISING HEAVILY 
Extra Pressure to Move Stocks 


Still another feature of this final 
stage of the d:ive has been an extra 
heavy advertising drive in the news- 
papers. 

Stores which have been consistent 
users of newspaper space have large- 
ly increased their advertising, and 
several are running two, and sometimes 
three announcements in the same 
issue, while the names of stores which 
pursue a periodical advertising policy 
also are appearing prominently. In 
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virtually every case price is the induce- 
ment offered. 

The Geuting stores are offering men’s 
oxfords at $6.90 which formerly were 
$8 and $12, and are also featuring 
“brogue”’ styles ranging from $10 up. 
These stores are also publicly encourag- 
ing the idea now of wearing low shoes 
with woolen socks straight through 
until Christmas. For women they are 
advertising white Kid-Kloth pumps, 
oxfords, colonials and even some high 
lace boots at $4.90, and a clean-up of 
children’s ankle-st-ap pumps in patent 
and dull leather at $2.90 and up. 

Dorothy Dodd $10 values in low 
shoes, patent kid, dress Louis heel and 
turn soles, also in soft brown suede, 
are being offered as low as $6.75. Del 
Mar & Company announce white 
buck and glace kid colonials and pumps 
at $5. 

F. L. May prices on high grade men’s 
oxfords of the former $10 and $12 
class are now $6.90 to $7.90, while 
Dalsimer is quoting as low as $4.25 
on black and cordo-tan oxfords for 
men. Walk-Over advertised prices 
range from $3.85 to $8.85. Hallahan 
is featuring women’s pumps and ox- 
fords of $7.50 values and up at $4.85. 


SHOES AT $1 


Kinney’s Holds a Dollar-Day 
Sale 


Nor has the $1 shoe departed entirely, 
as witness the advertisment of Kinney, 
which offers some women’s high grade 
shoes at this figure, also some skuffer 
play oxfords for children, some baby 
shoes and misses’ white canvas lace 
shoes at the same price. It’ was a 
dollar-day sale, of course, and included 
in the offerings were a wide variety 
of felt slippers, Keds and similar goods. 


HANAN FEATURES QUALITY 
Leading Store Offers No Bargains 


The Hanan store is featuring no bar- 
gains in its advertising, just now, its 


announcement being confined to the 
appeal of comfort, ease in walking and 
“the workmanship that created the 
traditions of Hanan shoes.” 


TO COUNTERACT REPORT 


Uses Advertising to Refute 
Profiteering Charge 


“We would, of course, be advertising 
a little more heavily than usual at 
just this time anyhow,” one of the 
above merchants remarked, “but. for 
our own store I can say that we were 
influenced to feature this sale a little 
more prominently than we felt was 
necessary, just to drive home to the 
public the realization that we are not 
gougers and profiteers, and that when 
occasions do present, such as at the 
final wind-up of a season, we do put 
the very lowest price we possibly can 
on our goods.” 


ALLIED COUNCIL TO ACT? 


Vigorous Work Expected from — 
Meeting 


It is understood in the trade here 
that an Allied Council meeting has 
been called for August 28. It will be 
held in New York, and it is expected 
that action in defense of the shoe and 
leather industries and trades will be 
undertaken to refute the sweeping and 
general charges of profiteering which 
the Federal Trade Commission has 
made. There have been many opinions 
advanced as to what form that action 
should take, but from what can be 
learned at the present time no definite 
opinion can be advanced as to what 
form it will take. But if the resentment 
felt throughout all elements of the 
trade in Philadelphia, among leather 
dealers, shoe manufacturers, wholesalers 
and retailers, at the commission’s mani- 
festly unfair report is any standard by 
which to judge the feeling of the various 
branches of the trade and industry 
throughout the country, the action 
taken will be Action with a capital “A.” 


New Orleans 


EXPECT BUSY SEASON 


Dealers Unanimous Regarding Fall 
Prospects 

The majority of New Orleans retail- 
ers are jubilant over the prospect of 
the Fall business. Many of them are 
beginning to receive their Fall goods 
and in a week or so will make their 
Fall displays. 

Manager Phil Schiro of Roth Shoe 
Store reports that his stock is most in 
and his store is busy preparing for a 


great display. In spite of high prices, 
Mr. Schiro reports excellent sales. 

“ At Maison Blanche, Manager Sol 
Stern reports a heavy demand for high 
shoes, while brown and black suedes 
are going well. : 


LOW SHOES AND SPATS 


Dealer Predicts Heavy Vogue This 
Season 


Manager George Hogan’of the Marks 
Isaacs Co., Ltd., shoe department, 
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reports that business was never better, 
with merchandise hard to get and price 
soaring higher every day. “Our Fall 
stock is coming in fast as could be 
expected,” he said. “Spats will go 
well this Fall. In our climate low 
shoes can be worn till October and 
from what I can see, spats are going to 
be the real thing this Winter. Beaver 
and dark browns are going well, while 
suedes are having a good call.’’ Bronze 
lace shoes worth $18 per pair is the 
latest at the Marks Isaacs store. 


DUPLICATE ORDERS REFUSED 


While Retail Customers Buy Many 
Pairs 

Alphonse Verlaque is another of the 
lucky New Orleans merchants. “‘My 
Fall goods are in,” he told the ‘“Re- 
corder” correspondent, “but when I 
tried to duplicate my order the ‘noth- 
ing doing’ sign stared me in the face. 
Oxfords are still fine, and there is a 
brisk sale of high cuts. Many of my 
customers are buying three pairs at 
a time, anticipating the raise. I am 
one of the few stores perhaps selling 
last year’s goods at the then prevailing 
prices. Business was never better.” 


SPORL SALES PHENOMENAL 


Sales of Beavers and 
Browns 
Louis Sporl, another third district 
merchant, reports receipts of his Fall 
stock. Shoes are still advancing and 
yet our sales are phenomenal. Pumps 


Predicts 
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and oxfords are still having the call. 
Beaver and dark browns are beginning 
to sell according to Louis Sporl, Jr. 


BUYING IN BOSTON 


Merchants in the _ Eastern 


Market 


Thos: Arrow, manager of the shoe 
department of Chas. A. Kaufman Co., 
and Ed Wild, manager of the Crossett 
Store, are in the East on business. 
Both are expected back in a week or 
ten days. Manager I. R. Jacobs of 
the Walk Over Store is exp:cted back 


in 10 days. Mr. Jacobs has been for 
several weeks in the Eastern shoe 
markets. 


SHOE STORE ROBBERY 


Walk Over Store Loses 
$237.00 


The Walk Over shoe store at 807 
Canal Street, the busiest thoroughfare 
of New Orleans, was robbed Wednesday 
night, August 13th, of $237.00, from 
the cash register. The fact that, after 
a thorough examination by Nathan E. 
Jacobs, prop:ietor, no jimmy marks 
nor broken glass were discovered has 
led to the conclusion that the thief 
had secreted himself in the store before 
closing time. 

No shoes were taken. It is believed 
the thief had left the store by means of a 
side door which opens from the inside 
by means of a spring lock. The thief 
left no discernible clew. 


Denver 


A MERCANTILE REPORT 


Wholesale Shoe Business: Shows 
Collections Normal 


Increases in almost all lines of busi- 
ness and good prospects for the re- 
mainder of the year in many is shown by 
the Denver trade report of May 15, 
issued by R. G. Dun & Co. The follow- 
ing is said of the wholesale shoe busi- 
ness: ‘Collections normal. Business for 
the first five months of 1919 shows a 
substantial increase over same period of 
1918. One house reports a 103 per 
cent iricrease.”’ 


ADVERTISING MANAGER 


Miss Etta Bricker at Fontius, Shoe 
Company’s Store 


Miss Etta Bricker, formerly with the 
Knight-Campbell Music Company, has 
assumed the position of advertising 
manager at the Fontius Shoe Com- 
pany’s store in this city. Miss Bricker 
states that she is glad that the “Boot 





and Shoe Recorder” is having so muck 
to say regarding window displays in 
shoe stores. ““That is a part of the shoe 
merchant’s business that bas long been 
neglected,” said Miss Bricker. “It is 
one of the best publicity methods there 
is and the shoe merchants should make 
good use of it by seeing to it that their 
windows are arranged attractively and 
are changed often enough to do away 
with sameners.” 


ATTRACTIVE ADVERTISING 


**‘Let’s Show with Suzanne,’’ the 
Heading Used 

One of the Denver papers ran a page 
each week recently entitled, “Let’s 
Show with Suzanne.” Different firme 
were represented on the page. An item 
recently read in part as follows, “A 
slipper by any other name would prob- 
ably look as well, but would never feek 
the same to the graduating missy, espe- 
cially if it is a white satin one. At the 
Broadhurst-Young Shoe Company, Six- 
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teenth and California Streets, I was 
looking at such a dear little pair of white 
satin pumps that immediately brought 
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visions of young ladies in fluffy frocks 
of white stepping sedately to receive 
their diplomas.” 


Des Moimes 


IMPORTANT MEETING 


Iowa Shoe Merchants to Meet 
in March 


The Iowa Retail Shoe Dealers’ Asso- 
ciation anticipate having their Annual 
Convention approximately March 10, 
11 and 12, 1920. They anticipate 
having a Board of Directors’ meeting 
the first part of September to decide 
on the exact date, also at which hotel it 
will be held in Des Moines, Iowa. The 
officers are R. B. Sturgeon, president, 
Des Moines, Iowa; E. Hertzler, first 
vice-president, Burlington, Iowa; Sam- 
uel Welch, second vice-president, Fort 
Dodge, Iowa; F. M. Nebe, secretary- 
treasurer, Atlantic, Iowa. The direc- 
tors are C. F. Hardy, Winterset, Iowa; 
Wm. Ingold, Cedar Rapids, Ben Schu- 
lein, Sioux City, Iowa. 

Kraft-Lucas Company of Spirit Lake, 
Iowa, report business double over last 


year. 
KOPP BOOT SHOP 


H. E. Y. Schmidt Developing 
Business 


H. E. Y. Schmidt, who is the origi-. 


nator of the Schmidt Shoe Stock 
System and was formerly assistant 
buyer for Harris Emery Company of 
Des Moines, Iowa, came to Dubuque, 


Iowa, June 1, as manager of the Kopp 
Boot Shop. On July 3, Mr. Kopp 
passed away and Mr. Schmidt pur- 
chased the entire business, which he will 
continue under the old name, Kopp 
Boot Shop. It is one of the best loca- 
tions in the city and has an established 
trade. In the course of time he antici- 
pates having a high class metropolitan 
boot shop which will be a credit to the 
city and also to Mr. Schmidt, who is well 
known in the shoe world. Mr. Schmidt 
was some time ago manager and buyer 
for the Franklyn Dry Goods Company 
of Oskaloosa, Iowa. 


NEWS NOTES 


Business Is Brisk—An Invention 
Mentioned 


H. E. Clark, manager and buyer for 
the A. M. Johnson Company of Spirit 
Lake, Iowa, reports a wonderful in- 
crease in business over last year. 


One of the inventions pertaining to 
shoes is the Spat Form Dyer. This is 
a patented device and is put out by the 
A. B. Spat Form Dyer Company of 
Des Moines, Iowa. 

The Elwell Field Shoe Company of 
Des Moines, Iowa, are conducting a 
clearance sale. 


Texas 


WOMEN BUYING IN ADVANCE 


Fall Business Already Well Under 
Way 


Although the demand for Fall goods 
has set in already, the merchants of 
Austin seem to think with remarkable 
unanimity that this demand is not oc- 
casioned by a desire for advance styles, 
but by the suspicion that the price of 
shoes is going higher and higher; con- 
sequently women especially want to 
buy at least one pair of walking shoes 
before prices soar any further, even 
though they may have to take some of 
last year’s stock. 


WHITE SHOE HOUSE 


Everything White as Well as the 
Name—Takes Long Lease 
The White Shoe House has rented 
the building now occupied, on a long 
lease, and by September 1 will have in- 


stalled one of the most attractive shoe 
stores in town. All the furnishings, 
chairs, cases, shelves, everything will 
be white with a slight touch of green. 
Two large attractive show windows will 
be built, giving 14 feet of display line 
across the front. 

Alf Harvey, formerly with Frank De- 
Lashmutt, has charge of this, the fourth 
store of the White Shoe House in Texas. 


DILLINGHAM REMODELS 


New Store Front, Fine Windows and 
Alteration Sale 

The new front that is being built at 
the Dillingham Shoe Company will be 
complete by September 1. This front 
is an addition to the beauty of the busi- 
ness section of town and will enable 
Dillingham to show his goods to the 
very best advantage. The windows 
front three ways, with a center case for 
special displays. The two windows, 
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QUESTIONS 
ANSWERED QUICKLY 


in **Where to Buy” columns—a 
growing directory forall the trade, 
presenting answers briefly to cur- 
rent problems in merchandising. 
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ive journal in the world pub- 
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which have their back in the store, have 
glass rear walls, at the upper half, thus 
throwing more natural light in the store. 
The windows are very large, with un- 
usually attractive floors and walls, and 
brass trimmings. Around the base of 
the windows will be glass signs. In- 
side, the customer is greeted by an open 
court of display cases, beyond which are 
the fitting rooms. The store has had a 
very successful remodeling sale, and 
notwithstanding all the confused con- 
ditions, an increase in business over last 
year was marked. 


FALL SHOES SELLING 


Business Reports are Unani- 
mously Favorable 


The Carl H. Mueller Shoe Company, 
successors to Frank DeLashmutt, has 
cleaned out its odds and ends, and is 
doing a very active business. The de- 
mand for men’s Fall shoes is very great, 
he finds. His Summer stock is almost 
entirely gone and business has been 
excellent. 

S. M. Burt and family have just re- 
turned from a vacation in Corpus 
Christi. He found on his return that 
business had continued brisk in spite of 
the warm weather. The demand for 
whites has decreased appreciably ‘and 
a considerable call for high boots has 
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arisen, especially in brown, gray, and 
bronze. In men’s wear, Mr. Burt says 
that Cordovans are going strong, and 
that price is no hindrance where the 
style is right, even the luxury tax bring- 
ing no complaint. 

Scarborough cannot get as many 
shoes as he could sell, and his line of 
hosiery continues broken in spite of 
constant replenishing. He has at- 
tempted to double his orders on Fall 
goods, and is unable to do so. The 
left-overs of last year have come into 
their own and there is some demand for 
the new goods. Street shoes, without 
much preference as to color, are the 
best sellers. 


VISITOR HELPS OUT 


Austinite Again Fits and Sells Shoes 
for Former Employer 


W. N. Comer of the Comer Shoe 
Company of Minneapolis, who has been 
visiting relatives and friends in Austin, 
was in Mr. Harvey’s store recently 
while he was busy, and sold some shoes 
for him. Mr. Comer did his first shoe 
salesmanship under Mr. Harvey’s di- 
rection 15 years ago at Frank DeLash- 
mutt’s store and went from here to St. 
Louis, and then to the Shoe Mart at 
Minneapolis. He now has his own 
store at Minneapolis. 


Memphis 


GENERAL MERCHANTS MEET 


Many Dealers in Shoes Will Visit 
the Memphis Convention 


From the 19th to the 22nd of August 
Memphis will be entertaining the Cot- 
ton States Merchants’ Convention in 
its sixth annual session. R. E. Lamb 
of Bono, Ark., is president. The mem- 
bership includes general merchants, 
most of whom handle shoes, from the 
smaller cities of Arkansas, Mississippi, 
West Tennessee, South Eastern Missouri 
and Eastern Oklahoma. Something 
over 3,000 merchants will attend. One 
of the principal addresses will be de- 
livered by Curtis Johnson, of Rush 
City, Minn., on “The Small Town 
Merchant.” He is experienced in 
association work and this and other 
addresses will be interesting. 


A LIVELY SUMMER 


Dealers Predict Good Fall Season 
for Business 


Shoe merchants, wholesale and retail, 
at Memphis report a live Summer. The 
weather has been exceedingly dry, ex- 
cept a slight rain one day last week; 


there has been no rainfall here in weeks, 
and corn besides other crops suffer for 
the need of rain. Travelers and the 
wholesale merchants find the outlook 
for Fall trade excellent and the retail 
merchants have had an exceptionally 
good August business. 


U. S. RUBBER COMPANY 


Opens a Branch House Here on 
Linden Avenue and Front Street 


A new wholesale footwear branch of 
the United States Rubber Company is 
a decided acquisition to the wholesale 
and retail interests of Memphis this 
Summer. It is located at Linden Avenue 
and South Front Street, where the 
Best & Russell Branch of the General 
Cigar Company moved out. Horace 
A. Sanders, formerly president of the 
Sanders Duck & Rubber Co., of St. 
Louis, Mo., is manager. This branch 
at Memphis will cover the territory 
of Arkansas, Western Tennessee and 
Northern Mississippi. The company is 
well known as handlers of Keds and 
rubber boots and shoes of many well 
known brands. They also carry oil 
clothing, work clothing, Raynsters, etc, 
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MILES OF LACES 


Memphis House Gets Big Order 
—Other Trade Is Active 


Scheibler & Co., North Front Street, 
Memphis, have received one of the 
largest orders ever placed by a Southern 
concern for shoe laces, and their busi- 
ness booked for these is very large. 
Tied end-to-end they would reach from 
Memphis to Boston, and from Boston 
to Paris, and Paris to New York again. 
In their shoe and leather findings 
wholesale trade they are quite active. 
A neat souvenir shoe horn has been 
distributed to their merchant callers 
this Summer. 


WILL CARRY FINE LINES 


Kallaher Will Open New Store Soon 
in This City 

In a few days there will open at 
Memphis, at No. 3 North Main Street, 
the Kallaher Shoe Company, managed 
by J. P. Kallaher, lately with the Good- 
man Boot Shop on South Main Street. 
This new store will handle the finest 
kind of men’s shoes, among other lines 
the Forbush. It is also intended to 
handle men’s hosiery. The manage- 
ment has grown up with the shoe trade 
of Memphis and is deservedly popular. 
Associated with the shoe store as sales- 
men will be several other young Mem- 
phis shoe men. 


VISITING THE MARKETS 


The Shoe Men Are Preparing for 
Big Business 


M. Fedder, of the Sample Boot Shop, 
handling women’s and children’s shoes, 
has returned from a three weeks’ trip 
in New England and the Lake district, 
visiting all the shoe markets and taking 
a little Summer vacation. The shoe 
store, with its white and green boxes, 
is an attractive store and the windows 
are always stylishly decorated. 

’ Pp. E. Frappier of the Williams Shoe 
Company, South Main Street, is spend- 
ing a few days in Chicago. Before leav- 
ing he stated that Summer business had 
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been brisk but getting sizes was the 
great problem of the store manager. 
They handle the Florsheim shoe and 
are also represented in Birmingham 
and one or two other Southern cities 
besides Memphis. 

C. D. McRae of the E. E. E. Shoe 
Company is spending a few days in 
Chicago and at points on Lake Michi- 
gan. His store is busy in Hanan 
sales and other lines they carry and 
the mail order business is qe an 
item. 

R. E. Caradine of the Caradine Shoe 
Company, 63 North Main Street, has 
returned from the New England mar- 
kets, where he made selections for the 
one or two fashionable retail places in 
which he is interested in Memphis. 

George W. Lyle of the Hotchkiss- 
Lyle Company, shoe and clothing 
merchants, is back from his Summer 
buying trip to New England. 

John Stehlin of Stehlin & Bros., 
Brownsville, Tenn., dealers in shoes and 
clothing there, was a recent visitor in 
Memphis. 

Emil Tamm Sons, Brownsville, Tenn., 
are remodeling their store at the corner 
of the Public Square and East Main 
Street, upstairs and down. New 
plate glass and a fancy brick front is 
being installed. 


JACKSON IS GROWING 


Its Fifth Road Makes It a Rail- 
road Center 


Jackson, Tenn., shoe merchants are 
active; Bond, Stegall, Rosenbloom Dry 
Goods Company, McCall & Hughes are 
all having an active Summer. Jackson 
this month gets her fifth railroad. The 
Gulf, Mobile and Northern is being 
brought in there in August, which makes 
Jackson the northern terminus. The 
road runs to Mobile through a fine 
section of Mississippi. Other roads 
reaching Jackson now are the Birming- 


ham and Northern, the Illinois Central, — 


the Nashville, Chattanooga and St. 
Louis railroad and the Mobile and 
Ohio Railroad. 


Cincinnati 


BUSINESS UNIVERSALLY ACTIVE 


Advance Fall Shoes 
Overs Selling 


The past week with the local retailers 
has been one fairly good volume in 
numbers of sales, both in the remaining 
few lines of Summer footwear and also 
in the advance Fall and Winter lines 
that are now on sale.. Merchants here 
point out the fact that on account of 


and Left- 


the anticipated higher prices for com- 
ing seasons the consumer is seeking 
to get high shoes considerably earlier 
than usual at prices practically the 
same as last Fall and Winter. This 
added impetus along with that con- 
nected with the operation of the usual 
Summer clearance sales has had the 
tendency to more or less regulate the 
volume of business during this month. 
Sales have been steadier than ever, 
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Among the new numbers, 2733 is the leader 
The boys are selling it in all sections 


2733-Mahogany Barefoot Sandal, four runs of sizes 


5-8 84-11 114-2 24-6 
1.50 1.65 1.85 2.40 


Hagerstown Shoe & Legging Co. 


Hagerstown, Maryland 
U. S.A. 
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THE: PRESTON B. KEITH SHOE CO. 


BROCKTON (Campello Sta.) MASS. 
New York Office, 299 Broadway, Room 415 
Boston Office, 207 Essex Street 
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and the total amount of business done 
has exceeded that of many seasons 
past. 

LOW SHOES SELLING 


Dealers Will Carry Over But 
Few 

The local retailers have cleaned up 
their stocks of low shoes to almost 
nothing. Such is the case with The 
Gibson Boot Shop. William Seekatz, 
manager, states that he has had little 
trouble in cutting down his low shoe 
stock to where no appreciable amount 
will have to be carried over. Mr. 
Seekatz reports a goodly amount of 
seasonable business during the clear- 
ance sale. He also reports a consider- 
able increase in total sales for the 
season. : 

The Cahill Shoe Company will build 
a fire-proof addition to their factory 
building at Kenner and Denman Streets. 
The offices will be moved into the new 
section of the building. The improve- 
ments will cost in the neighborhood of 
$20,000. 

NEW SHOE SHOP 


New Store Opens 
Soon 


Harry Meyer of Chicago was among 
the visitors in this city during the past 
week. Mr. Meyers was down lending 
his assistance to G. R. VanMeter in 


VanMeter’s 


getting his new store, ‘‘Van’s Bostonian: 


Shop,” in shape for the opening, which 
will be held some time in the early 
part of September. The alterations on 
the store are completed and the stock 
is now being arranged. Mr. VanMeter 
feels that he will have a_ splendid 
business right from the start. 


SACH SHOE FACTORY 


New Owners Making — Extensive 
Changes 


The new corporation that recently 
purchased the Sach Shoe Company 
have now taken over complete control 
of the factory, the old concern having 
finished up the orders they had on their 
books at the time of purchase. Plans 
are under way for some extensive 
changes in the factory building. The 
changing of the name is also under 
consideration. 


MORE BUTTON SHOES 


Some Merchants Anticipate Big 
‘ Demand 


Local merchants generally state that 
a greater portion of button shoes will 
be sold this coming Fall and Winter. 
One merchant says that as soon as the 
public finds that the absence of button 
shoes was not due to the dictates of 


fashion but to the regulations enforced 
during the war, a demand for that type 
of footwear will immediately ensue. 
Many of the merchants here have pro- 
tected themselves with this thought in 
mind. The button shoe is not gone to 
stay. 
IRISH SHOE MEN 


Choose a Day for Social 
Festivities 
Last Thursday, August 14th; was 
Irish Day with the members of the 
Cincinnati Shoe Men’s Association, and 
it was in the form of a picnic for the 
Irish members at the _ well-known 
country home of the Cincinnati Shoe 
Men’s Association. The day was marked 


by good eats, athletic contests of all. 


kinds, bathing and many other fes- 
tivities. The committee on the picnic 
was B. S. McDonald, Wm. E: Dohan, 
Wm. P. Hennessy, Jesse McDonald 
and James Cowan. 
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REMODELING DEPARTMENT 
Mabley & Carew’s to Be Brought 
Up-to-Date 

Manager Chas. Voller of the Mabley 
& Carew Company’s shoe department 
reports a very large Summer season 
with the result of very low stocks at 
this time. Mr. Voller states that alter- 
ations on his ladies’ department will 
begin about September Ist. The entire 
department will be remodeled. 


VACATION TIME 

Leaders Take Respite 

from Business 

John G. Holters, president of The 
Holters Company, returned a few days 
ago from a short vacation at his Sum- 
mer home at Gloucester, Mass. 

W. S. McKenzie, president of the 
Helming-McKenzie Shoe Company, 
i3 spending his vacation this Summer up 
in Detroit, Minn. He is expected back 
at his desk about the first of September. 


Trade 


Milwaukee 


BUSINESS BEATS RECORD 


Rush for Fall Merchandise in Full 
Swing Despite Scarcity of Materials 


Although raw materials are steep and 
difficult to obtain and good labor is 
scarce and demanding the highest 
wages in history, boot and shoe facto- 
ries in Milwaukee are at the greatest 
production that has ever been reached. 
Notwithstanding the marked expansion 
of output in every way possible, orders 
continue to be received in enormous 
volume. Dealers everywhere are seek- 
ing immediate deliveries of goods and 
the eleventh-hour rush for Fall mer- 
chandise is in full swing. In a few in- 
stances stores at this late day are taking 
low shoes out of stock at factories to 
meet the rush of business on these goods, 
growing out of the semi-annual clear- 
ance sales now generally being conduct- 
ed by dealers. 


MAKING OWN BOXES 


Shoe Manufacturers Start a Co- 
operative Factory 
One of the most interesting develop- 
ments indicating the growing import- 


ance of the Milwaukee shoe market is ° 


the organization of a co-operative box 
company among boot and shoe manu- 
facturers. Articles of incorporation 
were filed last week by the Manufac- 
turers’ Box Company, a $100,000 con- 
cern which will open a factory in Mil- 
waukee early in the Fall to supply 
members of the industry with paste- 
board cartons, fiber boxes and similar 


shipping and _ display containers. 
Nearly every one of the 35 big shoe 
factories in Milwaukee is participating 
in the enterprise and support is coming 
from manufacturers located in the in- 
terior of Wisconsin, especially those at 
Watertown, Beaver Dam, Chippewa. 
Falls, Racine, Kenosha, Wausau, Port- 
age and Sheboygan. The fact that the 
boot and shoe industry in a single city 
is able to undertake a co-operative 
project of this character is taken as a 
striking demonstration of the great 
market which Milwaukee has grown to 
be in the last few years and the further 
substantial growth that is in prospect. 
The incorporators of the new box com- 
pany are: Fred L. Weyenberg, presi- 
dent, Weyenberg Shoe Manufacturing 
Company; W. B. Hanson, vice-presi- 
dent and general manager, Alb. H. 
Weinbrenner Company, and Charles O. 
Chapline, vice-president and treasurer, 
Harsh & Chapline Shoe Company. 


FACTORIES EXPANDING 


Growth of Importance of the Shoe 
Industry Cause of Growth 

The immediate expansion which is 
made necessary by the relatively enor- 
mous demand for Milwaukee-made 
shoes is well illustrated by the estab- 
lishment of numerous new industries 
and the enlargement of the existing ones. 
One of the largest of the plant extension 
projects will be that of the Edmonds 
Shoe Company, which in a little over a 
year has become one of the most con- 
spicuous successes in the shoe industry 
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of the United States and is now over- 
crowded to the bursting point, making 
it imperative to provide much greater 
facilities. 

The Nunn, Bush & Weldon Shoe Co., 
Fifth and Hadley Streets, will erect a 
three-story addition, 63x150 feet, cost- 
ing $50,000, to its Milwaukee factory, 
besides building and equipping an en- 
tirely new branch plant at Fond du Lac, 
Wis., which will cost $125,000. 

The Weyenberg Shoe Manufacturing 
Company, 130 Reservoir Avenue, which 
a few weeks ago moved its Beaver Dam 
factory into a new plant of its own, 
expects to let contracts within a few 
days for a second branch at Portage, 
Wis. This will be four stories high, 
55x255 feet, with a wing, 60x55 feet, 
and cost $125,000. 

An entirely new factory in prospect 
is that of the Rohn-Ryan Shoe Com- 
pany, recently incorporated for $50,000, 
and preparing to equip a plant at 414— 
416 Fourth Street. Chester F. Rohn 
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is retiring as secretary-treasurer of the 
Albert H. Weinbrenner Company to 
become president of the new con- 
cern. 

Within the week, also, a charter was 
granted to a new corporation known as 
the Jocelyn Shoe Company of Milwau- 
kee, which is capitalized at $50,000. 
The incorporators are James C. Jocelyn, 
until now with the F. Mayer Boot & 
Shoe Co.; Francis A. Vaughn and Gil- 
bert V. Martin. Arrangements are now 
being completed for launching the new 
venture. 

The Milwaukee Paper Box Company, 
which is one of the largest makers of 
fancy and plain containers in the United 
States, has started work on the erection 
of a new factory which will be five 
stories high, 145x140 feet in size, and 
cost $375,000 complete. The factory 
at 400 Florida Street will be kept ip 
continuous operation while the new 
building at South Pierce Street and 
Muskego Avenue is being completed. 


Haverhill 


SPRING SAMPLES READY 


Representatives of Shoe Manufac- 
turers Starting on Their Trips 
Haverhill concerns which manufac- 

ture shoes for the wholesale trade have 

their representatives on the road with 
samples for the Spring of 1920. These 
men are calling on the wholesalers in 
the large cities with samples of their 
lines. Haverhill concerns which make 
for the retail trade are now getting 
their samples in readiness preparatory 
to having their salesmen start out early 
in September. Many new and attrac- 
tive patterns are being prepared for the 
inspection of retail shoe merchants. 
Pumps and oxfords will be particularly 
strong the coming season, inasmuch as 
these patterns offer almost unlimited 
opportunities as regards variety of style 
and decoration. Increased prices of 
footwear are reflected in a correspond- 
ing betterment of‘ materials and work- 
manship. In short, Haverhill-made 
shoes for women, in welts, turns and 

McKays, now represent the most ar- 

tistic results ever obtained by the manu- 

facturers of this city. They realize 
that the merchant today demands qual- 
ity as well as style. The makers of 

Haverhill footwear are fully prepared 

to supply all needs in that line. That 

prices will continue to be high is a fore- 
gone conclusion. Manufacturers are 


making their plans accordingly, with 
the idea of keeping costs down to the 
lowest possible basis consistent with 
the production of reliable, dependable 
footwear. 


A NEW CORPORATION 


Succeeds Established Shoe Manu- 
facturing Concern in this City 


Phillips-Cram Corporation is the 
title of a concern succeeding the turn 
slipper manufacturing house of Nason 
& Phillips of this city. M. C. Cram is 
president; ‘C. Howard Phillips, treas- 
urer, and Mathew Scott, clerk of the 
new corporation, which is incorporated 
for $50,000, under Massachusetts laws. 
Mr. Phillips has been identified with 
the firm of Nason & Phillips since its 
establishment seven years ago. Mr. 
Cram has been, for many years, identi- 
fied with the Haverhill shoe business, 
with special reference to organization 
and equipment of factory plants. Mr. 
Phillips will have general supervision 
of the business. The production of 
women’s turn slippers will continue at 
the River Street factory along the same 
line as heretofore. 


INCREASING CAPITAL 


Several Haverhill Concerns Have 
Taken Steps in This Direction 


The increased cost of doing business, 
through the high prices of materials, 
labor, transportation, etc., has necessi- 
tated the increase of capital stock on 
the part of several Haverhill shoe man- 
ufacturing concerns. Legitimate busi- 
ness growth also calls for additional 
capital, which must be available in 
order to finance the business. Haver- 
hill is steadily growing as regards 


the output of shoes in pairs as well asin . 
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values. These larger capitalizations 
reflect this growth in a practical and 
substantial way. 


TRADE REPRESENTATIVE IN 
EUROPE 
In the Interests of a Boston Sole 
Leather House 

Sam Gardner, who is making a Euro- 
pean trip for the sole leather house of 
Ellis Gordon & Sons, Atlantic Avenue, 
Boston, sends the “‘Recorder’’ a picture 
postal from The Hague, Holland, show- 
ing the Queen’s palace in that city. 
Sam is having excellent success on his 
maiden trip across the water for the 
house and reports good prospects for 
the remainder of his European trip. 


BRANCH FACTORY 


Concern Is Arranging for Produc- 

tion of Goods in Nearby Town 

Emery & Marshall Co., makers of 
the “E & M Line of Quality,” are re- 
modeling and equipping a factory build- 
ing at Kingston, N. H., where they: will 
establish a plant for the manufacture 
of women’s turn pumps of one pattern, 
exclusively. A separate corporation 
will be formed under the Massachu- 
setts laws to produce and ma ket the 
new line. Production will begin about 
September 1 with about 25 dozen pairs 
daily. 

HIGH COST OF GOODS 


Average Price of Order Received at 
Factory for Women’s Footwear 
As illustrating the high costs of pro- 

duction in shoes, an order which re- 

cently came to a Haverhill concern may 
be cited. This order, which amounted 
to about $26,000, was for pumps to be 
made of white and brown kid, patent 
leather and some cloth. These pumps 
were to be of a plain pattern. The 
manufacturer found that the price of 
the shoes to the customer would aver- 
age $7.50 a pair. This for a low cut 
proposit on emphasizes the high cost of 
production at the present time and the 
necessity of obtaining adequate prices. 


FROM SAN FRANCISCO 


Buyer from Prominent Retail House 
Visits Local Factories 

W. P. O’Connor, buyer for the Phil- 
adelphia Shoe Store, San Francisco, 
Cal., was a recent visitor in Haverhill. 
The establishment which Mr. O’Corinor 
represents was founded by B. Katchin- 
sky many years ago and is now one of 
the leading retail shoe stores of the 
West. Mr. O’Connor says that in 
spite of high shoe prices, the business 
of the concern, ‘during the past few 
months, has been the largest ever 
known. 
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Brockton 


LEAVES FOR INDIANA 


C. A. Sabine Takes Important Posi- 
tion With Western Concern 

C. A. Sabine, advertising manager for 
the C. A. Eaton Company, leaves that 
concern August 25 to take the position 
of advertising and sales manager for the 
Marion Shoe Company, Marion, Ind. 
He will also have charge of the stock 
department of that concern. He is to 
have full responsibility in the market- 
ing of the factory output and will be 
one of three or four men to actively 
manage the business. Mr. Sabine has 
been connected with the C. A. Eaton 
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C. A. SABINE 


Advertising and Sales Manager, Marion 
Shoe Company. 


Company for the past 14 years, during 
which time he has developed a marked 
degree of ability in responsible execu- 
tive positions. He leaves his former 
associates with regret but believes that 
the opportunity offer d him by the 
Marion Shoe Company is one of the 
best which has ever been presented to 
a young Brock’onian. Mr: Sabine 
paid a visit to the Marion Shoe Com- 
pany’s factory last month and returned 
enthusiastic regarding the prospects of 
his new position. 


BROGUE BALS AND OXFORDS 


Featured in Stock Departments for 
Fall and Winter Season 

The brogue pattern in men’s high 

grade shoes, in both bals and oxfords, 


promises to be a popular selling style 
for the Fall season. The “brogue”’, which 
gives free rein to the designer as re- 
gards perforation, pinking, etc., is 
being received with favor by retail 
shoe merchants. In stock departments 
of Brockton factories, which are so 
important a part of made-in-Brockton 
footwear sales, are preparing to supply 
the demand for these brogue patterns 
by stocking them in full runs of widths 
and sizes. Substantial in construction 
and yet attractive in appearance, the 
brogue bal and oxford will undoubtedly 
have big sales in both Eastern and 
Western territories during the next few 
months. The “‘brogue’”’ will be featured 
in low cut patterns going out from 
Brockton factories for the Spring of 
1920. 


OUTING OF EMPLOYES 


Operatives Given Enjoyable Day 
at Summer Resort 

The Brockton Rand Company em- 
ployes held their first annual outing on 
August 16, as the guests of John A. 
and Perley E. Barbour of the concern. 
The factory closed for the day at 10:30 
A. M., the party leaving half an hour 
later for the nearby shore resort of 
Brant Rock. More than 30 automobiles 
and trucks were required to transport 
the party, which was headed by a 
band. A fine dinner was served at 
Brant Rock, following which there 
was quartet and chorus singing. It 
is interesting to note than Perley E. 
Barbour of the firm presided at the 
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piano. A program of athletic sports 
was later run off, in which L. H. Gilson, 
advertising manager, was among the 
winners. Later, the party was photo- 
graphed. It was the initial affair of 
what is to be an annual “get-together” 
outing as a means of promoting the 
pleasant relations existing between the 
Brockton Rand Company and _ its 
employes. 


MERCHANT VISITS CITY 


From Neighboring City, Head of 
Successful House 


Frank E. Ballou, of Providence, R. I., 
one of New England’s leading retail 
shoe merchants, was in Brockton last 
week on a buying-trip to local factories. 
Frank is one of the live wires among 
New England shoemen and has built 
up a large and successful business in 
Providence. He says that the Summer’s 
business has been the largest on record, 
and that people are determined to have 
good shoes, no matter what they cost. 


NEW CORPORATION 


Will Manufacture Line of Men’s 
Shoes in Brockton 


The “‘G”’ Co-operative Shoe Company 
is the title of a concern recently or- 
ganized in Brockton for the manu- 
facture of men’s medium welt shoes. 
A feature of the new organization is 
that it is composed entirely of practical 
shoe workers. Factory space will be 
engaged and business begun in the 
near future. The officers are: President, 
Ralph F. Goodman; vice-president, 
Harry W. Junior; treasurer, Phillip J. 
Giard. 


Boston. 


EFFECTIVE WINDOW DISPLAYS 


By Brockton Concern Which 
Attract Favorable Attention 


The window display of the Brockton 
Rand Company at the Boston office, 12 
High Street, is causing’ considerable 
comment, from week to week. The 


Boston office is particularly well situ- . 


ated for window displays, being located 
on the ground floor of the Rice Building. 
The display, for the past few weeks, has 


- consisted of various samples of shoes- 


from manufacturers from all over the 
country that use Barbour Grooved End- 
less Welting. The displays are changed 
weekly and some very fine examples of 
up-to-date lasts and styles are shown. 
Many of the visiting members of the 
trade make it a point to drop around 
every week to see the latest display in 
the windows of this progressive organi- 


zation. It is rather unusual to find a 
manufacturer of an article of findings 
of the nature of welting indulging in 
such a comprehensive and far reaching 
bit of publicity. The current week’s 
display shows some very fine examples 
of full brogue oxfords and bals, by Rice 
& Hutchins, Inc. 


WILO BASEBALL TEAM 


Shows that Tanners Are Some 
Players 


The Wilo Baseball team of the Widen 
Lord Tanning Company, Danvers, de- 
feated the Squantum nine at Danvers, 
Saturday last by a score of 3 to 2. 

Pitching for the losers was Marty 
O’Toole, $22,500 former Big League 
sensation. O’Toole pitched well but 
Hart of the Wilo Team came out on top. 
Game was very close all the way, Dan- 
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THE 


METROPOLITAN 


No. 2507 
Genuine Glazed 
Kangaroo 
Echo Last 


No. 2507 


Genuine Glazed kangaroo bal; 
single sole, grain leather inner- 
sole, leather counter and box- 
ing; Echo last. AA to D. 5-12 








’ 
| 
’ 
| 
| 
| 
’ 
! 
| 
| 
| 
Y 
i 
! 
| 
! 
’ 
! 


NORMAN 


SHOE 


STYLES FOR MEN 


When you see the Norman line of 
Men’s Fine Dress Welts, especially 
note the care that has been taken in 
the selection of leathers and lasts 
—only high grade leathers and the 
most desirable lasts are used. They 
are built to meet the best men’s 
trade. 


Chicago Office 


MADE BY 


Noyves-NORMAN SHOE Co. 


St. Joserpu, Mo. 
— ROOM 306 — LEES BUILDING 











Safeguard Your Business 


ONTINUED prosperity depends upon two things—the 
CG production of more goods and ability to market this in- 
creased production at a profit. Labor and capital must 
both be profitably employed. 

Advertising is being used, and will continue to be used in even 
greater measure, toward the solution of those two problems. 
That is why business men are interested in the great 


Advertising Convention 
New Orleans, September 21-25, 1919 


At this meeting internationally known representatives of the 
employer and the wage earner will discuss plans for uniting 
<a and labor for greater production. 

Advertising men understand the other fellow’s viewpoint. 
When the right plan is suggested, they will do their part in 
getting the message to the employer, the worker, the con- 
sumer, in a language each understands. 

In like manner, this great meeting will be directly helpful in 
pointing ways toward new and larger markets. 

All business men and women are invited to attend and par- 
ticipate. For further information, hotel reservations, etc., 
write at once to 


Associated Advertising Clubs 
of the World 


110 West 40th Street, New York, N. Y. 
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Trade-marks in Foreign 
Countries 


Do you Realize the Importance of Protecting 
your Foreign Trade in Cuba, Mexico, the South 
American Countries and also in Europe, Asia, 
and Africa? 


Certain Foreign Countries award exclusive 
trade-mark rights in a trade name or mark to the 
first appticant, irrespective of prior use by 
another. This allows the piracy of valuable 
trade-marks in such countries. 


The Boot and Shoe Recorder maintains a 
Patent and Trade-mark Department fully 
equipped to promptly handle your applications 
for Registration of Trade-marks in all Foreign 
Countries, as well as in the United States. 


Address all Inquiries to Boot and Shoe Recorder 
Patent and Trade-mark Department, 207 South 
St., Boston, Mass. 
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vers getting a 3-run lead in the first 
two sessions and Squantum scoring 2 
in the third. Then they rested. 

The playing of Phil Woodman in the 
outfield for the winners was the feature 
of the game especially as Phil had just 
returned from France. Daum laced a 
long beauty that looked like a home 
run but a great catch by Gleason 
spoiled it. 

The opening of the Wilo team cer- 
tainly augurs well for the future. The 
team challenges all comers. 


ARNOLD SALESMEN’S 
CONVENTION 
Semi-Annual Meeting and Banquet 
of Shoe Manufacturing Concern 


M. N. Arnold Shoe Company, North 
Abington, Mass., held their semi-annual 
convention of salesmen on August 12, 13 
and 14. On Tuesday the salesmen were 








Photo by Bachrach 
W. PERCY ARNOLD 
President M. N. Arnold Shoe Company 


welcomed to the factory by President 
W. Percy Arnold, who addressed the 
men on market conditions and out- 
lined the’ selling policy of the Arnold 
Company for the coming season. 


On Wednesday luncheon was en- 
joyed at the Abington Inn, followed by a 
round table discussion. Addresses were 
made by the following: James D. Arn- 
old, treasurer of the company, finance; 
C. O. Tyler, credit; stock goods and 
advertising, B. L. Wales. 

On Thursday evening, the executives, 
salesmen and foremen of the Company 
motored to Pantooset Farm, Hanover, 
Mass., where the semi-annual banquet 
was enjoyed. The meeting was ad- 
dressed by Major Harold D. Corbusier 
of New York, inventor of the Doughboy 
last, which will be featured in the 
Arnold Company’s Spring line of civilian 
footwear. This concern had great suc- 
cess with the Doughboy type of shoe 
along military lines during the past few 
seasons. Believing that many of the 
young men out of the Army are desirous 
of having for civilian wear shoes made 
along military lines, the exclusive right 
has been obtained for the name “‘Dough- 
boy”’ as applied to shoes. 

Prizes for the season’s sales contests 
were presented by President Arnold and 
responses were made by the following 
winners: C. N. Fitch of Kansas City; 
H. L. Githens of Pennsylvania; T. G. 
Fitch of Kansas; A. V. Rooney of New 
York; W. J. Lovejoy of Malden. 

Those present at the banquet in- 
cluded salesmen and foremen of the 
Arnold Company. The men leaving 
for their territories are as follows: 

C. N. Fitch, Missouri and Kansas; 
T. G. Fitch, Nebraska, Missouri, Kan- 
sas and Oklahoma; Wyatt M. Walker, 
Ohio; H. L. Githens, Pennsylvania, 
Maryland, Delaware and New Jersey; 
W. J. Lovejoy, New England; D. J. 
Gillespie, Minnesota, Wisconsin, North 
Dakota; L. C. Byrne, lowa, Nebraska, 
South Dakota; J. J. Rusher, Texas; 
F. G. Deitsch, West Virginia; H. A. 
Simmons, Virginia, North and South 
Carolina; J. G. Hynds, Kentucky, 
Tennessee, Alabama and Georgia; L. T. 
Eastham, Mississippi and Louisiana; 
Sig. Beer, New York City; A. V. 
Rooney, New York and other large 
cities; E. J. Mattison, Indiana, Michi- 
gan and Illinois. 

All the Arnold representatives antici- 


pate excellent business for the coming - 


season, notwithstanding the high cost 
of shoes. 


St Louis 


FALL SHOES SHOWN 
Prices Not So High as Some 
Anticipated 


St. Louis retail stores and depart- 
ments have begun to*ptit on sale ad- 


vance numbers of Fall footwear which 
give confirmation of the earlier indica- 
tions as to what would be offered as the 
earlier styles. Incidentally, it may be 
added that the prices which are being 
attached to the new footwear do not 
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bear the earmarks of the extreme ad- 
vances which were threatened earlier 
and which have helped in the recent 
past in the development of the excited 
discussion of the high cost of living so 
far as footwear shared in that problem. 
The figures which are being put on the 
new lines seem to indicate a policy of 
marking goods according to cost when 
the order was placed—in other words 
according to the wholesale prices pre- 
vailing last March, April and May. 
This will delay the anticipated advances 
in footwear to the late Winter lines, 
even if not until the Fall lines of 1920. 
Generally, the St. Louis retailers have 
expressed themselves as supporting the 
policy noted as the feeling seems to be 
that the maintenance of the value of 
footwear under present conditions to- 
gether with the good dollar-and-cents 
margin on the generally high costs 
renders it safe to abandon for a time at 
least the policy of marking goods, ex- 
cept perhaps extremely perishable lines, 
on the replacement cost basis. 


PREDOMINATING STYLES 


Browns and Blacks, Low and High 
Cuts 

The showings which are being made 
evidence the strength of brown as it 
seems to be dominant in high and low 
footwear and in the combinations or 
two-tone footwear offered for sale. 
Both the oxford and the pump, par- 
ticularly the colonial, are being shown 
in considerable profusion, in part due 
to the disposition to press low footwear 
for both style and economy reasons and 
in part to the growing tendency in favor 
of good fitting spats for Fall and Winter. 
In the combinations two tones of brown 
are displayed and also gray tops with 
patent vamps, likewise the fieldmouse 
shade in connection with brown. In- 
cidentally the darker shades of brown 
seem to have a somewhat stronger 
tendency than in the earlier prognosti- 
cations when it was felt that light 
browns would come in strong for 
early Fall and the darker shades for 
later wear. Black, of course, is always 
with us and it is‘seen in dull kid, in 
suede effects, in glace kid and, of 
course, in patents. 


WORKING TO CAPACITY 


Manufacturers Have All Orders 
They Can Fill 

The wholesale houses and factories, 
while still concerned regarding the 
rather distant future are in comfortable 
position regarding the present and early 
future. The plants are working to 
labor capacity on early Fall deliveries 
and these will be made in reasonably 
satisfactory manner, although there will 
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PERSISTENTLY STRONG 


Two Bull-Pup Favorites for the Boys 
—Ready to Ship Now 


~GOODYEAR WELTS 


BULL-PUP BULL-PUP 


1214 Boys’ Black Elk, 
Strap and Buckles, 
10 inch Top. Good- 
year Welt, Munson 
Last, Viscolized Oak 
Outsole, Grain 
Leather Insole. 
Sizes 24% to 5%, 
Youths, 12% to2.. 
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1215 Samein Brown Elk. 1200 Biack Elk Goodyear Welt 
Blucher, Heavy Oak Natural Finish 
Outsole, Chrome Liner, Grain 
Leather Insole, Munson Last. Sizes 
2% to 5%. 
1204 Same in Brown Elk. 
Same in Youths’. Sizes 12% to 2. 


Send for Catalog of Other New Styles “‘In Stock’’ 
PRICES ON REQUEST 


GRAHAM-BUMGARNER COMPANY 


Manufacturers 


Parkersburg, West Virginia 
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be some little straining to meet the sit- 
uation as a whole. Shipments so far 
have been in good volume on orders 
placed in advance and most of the fac- 
tories express themselves as well situ- 
ated to meet the nearer future demand. 
The far future, however, is still worry- 
ing them and the leather supply and 
cost problems have not been worked out 
satisfactorily. At the same time new 
samples are coming through slowly but 
steadily and the prices are being put 
on them in strict accord with the ma- 
terial, labor and overhead costs apply- 
ing to them at the present time which 
is putting the prices well upward, it 
must be confessed. 


THE RETAIL TRADE 


Clearances Do Not Interfere With 
Fall Sales 

The St. Louis retail stores are begin- 
ning to show here and there some ex- 
amples of the new Fall lines and are 
advertising advance showings of shoes 
for the Fall and Winter season whilé at 
the same time conducting their clear- 
ance sales of Summer goods. However, 
none of the clearance sales are of such 
calibre as to interfere with the Fall 
selling. The shoes which are being 
offered therein are not numerous in 
quantity nor are the prices at all amaz- 
ing for their reductions. In fact, the 
clearance sales which have been put on 
are decidedly ordinary in their general 
characteristics and have included only 
such merchandise as could by no manner 
of means be carried over to another 
season. Anything giving evidence of 
future value is withheld from the 
clearances, and justifiably so, for re- 
tail merchants feel that values will be 
maintained, owing to the continued 
advances reported, despite the country 
wide agitation over profiteering. 


SAMPLE LINES 


Factories Are Rushing on Fall and 
Winter Shoes 


The work of preparing the sample 
lines for the shoe salesmen of the St. 


Child’s, 8-11, Widths, C-E 


Misses’, 11-2, Widths, B-D....... 
LISTED IN CATALOG NO. 15 


PN atOCK 


MISSES’ AND CHILDREN’S 


SCHOOL SHOES 
BUILT FOR SERVICE 
Style 73—Chocolate Elk Blucher—Unlined—Goodyear Welt 
Infants’, 6-8, Widths, C-E....... 










Léuis concerns to take out on the road 
from’ which to sell for Spring is being 
pushed as rapidly as possible, but it is 
quite certain that the traveling men will 
not get into their territories as soon as 
usual because of the rather chaotic con- 
ditions which surround the trade and 
which have been accentuated by the re- 
cent H. C. L. explosion in all parts of the 
country and particularly at Washing- 
ton. The salesmen are in for their in- 
structions and also to look after their 


trade which visits the market during . 


the buying season, but will in all prob- 
ability remain longer at’ headquarters 
than usual for the reasons noted. 

As to deliveries on goods ordered in 
advance for Fall and Winter, the St. 
Louis factories are making good time, 
with the result that there will be little 
complaint on that score. This has also 
been helped by the early refusal of manu- 
facturers to accept orders for more 
goods than they were sure they could 
deliver at the prices and within the time 
limits set by the purchasers. 

All the reports which are coming in 
from the trade territory covered by St. 
Louis salesmen are of very satisfactory 
retailing conditions, with plenty of 
money in circulation and both the crops 
and the local industries operating to 
maintain good times. This is supple- 
mented by the condition in collections, 
which is reported good all along the line. 
Manufacturers, however, will play the 
situation safely and will not take orders 
for goods which they cannot deliver and 
they will also follow the quota system in 
order to protect themselves against 
receiving more business than they can 
take care of. 


AN ACTIVE FALL 
Planned by Shoe and Leather Club 


The Shoe and Leather Club of St. 
Louis is preparing for an active Fall 
and Winter season. The recent excur- 
sion added materially to its finances 
and the club has taken up the problem 
of the delinquent members and dropped 
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such as have not paid their dues. By 
this method dead timber has been cut 
off and the morale of the remainder 
improved. The organization is complete- 
ly out of debt and has a surplus in the 
treasury. New members are coming in 
voluntarily, which is always a good 
sign, and the future is regarded as 
bright by the executive officers and the 
board of directors. 


BOOMING BOONVILLE 
Fine New Factory Now Building 


The Hamilton-Brown Shoe Company 
is proceeding rapidly with the construc- 
tion of its new factory at Boonville, Mo., 
on which something more than $50,000 
will be expended exclusive of equip- 
ment. The building will be of rein- 
forced steel and concrete and according 
to the most modern plans of factory 
building. Concrete flooring, full day- 
light window equipment and other up- 
to-date construction methods will be 
followed. It is expected to have the 
plant in operation during the winter. 


MISCELLANEOUS . 














“FISHER” 





Prevents the Counters of Boots and 


Met es 


The _ Improved 
' SHOE STRETCHER 
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CLASSIFIED AND OPPORTUNITIES DEPARTMENT 


“Recorder” rates for space less than one-eighth OSITIONS WANTED—Threo cents per word for each insertion. 
page per issue: Minimum ag = —* geste. For other “Want” ad- 
s ltime 7 ti 13 ti 26 ti PO oe sack incertion. am 
i'inch.....$4.00 $3.00 $2.75 $2.50 $2.00 | sp to Sve odlock Tucsday P.M. When advertisers desire answers to 
2 inch..... 8.00 6.00 5.25 4.75 4.00 Soupaps tip, chiees When ahoalnan Aekecadies tomamian teen 
3inch.....12.00 9.00 7.75 7.00 6.00 chenthessensend salt bes sesaslinghe, asous ceaieaeeteote 
4inch.....15.00 12.00 10.00 9.00 8.00 under letter postage. ee 


Payment in advance is required, except when regular advertisers, as amounts are too small to open accounts 

















SALESMEN WANTED 





FOR SALE FOR SALE 





RESIDENT SHOE SALESMAN for Chicago and 
vicinity to carry side line of overgaiters; 
strictly commission basis; full particulars in first 
letter. Adress B452, care Boot and Shoe Recorder, 
207 South St., ] Boston, Mass. 








WANTED-Successful shoe salesmen with 
established trade to carry ‘‘Foot- Fitters” as a 
side line on commission basis in Kansas, Montana, 
Alabama, North and South Dakota, Wisconsin, 
Colorado, New York State, Wyoming, Virginia, 
New York City. Only salesmen who cover their 
territories closely need sppiy. Edmonds Shoe Co., 
Burleigh and Weil Sts., Milwaukee, Wis. 
GALESMAN WANTED to sell a well-known 
Eastern line of men ’s, women’s and children’s 
shoes in Alabama and Mississippi on a commission 
basis. Established line of trade and gee oppor- 
tunity for the right man. Best of references 
required. Address B444, care Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 


GALESMAN “wanted for ye poy Brooklyn- 
made infants’ McKays small side line. Com- 
mission basis only. Address Manufacturer, care 
Boot and Shoe Reseodsr, 127 Duane St., New York, 


~IDELINE SALESMEN WANTED for Indiana, 
Ohio and Texas. Strong line of children’s shoes 
and barefoot sandals. Must be located in territory 
and have established trade. Commission basis. 
Line has unusual selli features. Backed by 
forceful advertising. Addition to our factory now 
under construction enables us to add above terri- 
tory. Address giving full particulars. Marathon 
Shoe Co., Wausau, Wis. 
ANTED—Salesman for New Mexico and 
Arizona to carry an especially good line of 
men’s dress and work shoes and also boys’, youths’, 
misses’ and children’s shoes. Man with, established 
trade in this territory preferred. State experience 
and reference. Address B445, care Boot and Shoe, 
Recorder, 207 South St., Boston, Mass. 


ANTED—Experienced shoe salesman with 
established trade to carry an es cially good 
line of misses’, children’s, boys’, yout! rom little 
gents’ shoes and barefoot sandals. Give experience 
and reference. Confidential. Address B446, care 
Boot and Shoe Recorder, 207 South St., Boston 
Mass. 
A GOOD MAN wanted to cover Michigan with a a 
wonderful selling line of infants’, misses’ and 
boys’ shoes. Also one for South. Address K202, 
ore! Boot and Shoe Recorder, 127 Duane St., New 
ork 
RETAIL Shoe salesman wanted by la large shoe shoe 
store in Massachusetts. Must understand the 
business and furnish high class retail shoe refer- 
ences. Address B447, care Boot and Shoe Recorder, 
207 South St., Boston. Mass. 


ANTED—Salesman calling on retail shoe 
dealers in Southern States to carry line of 














arch supports ae iances as side lines. Address 
B448, onre Boot call hoe Recorder, 207 South St., 
ton, Mass. 


SALESMAN | WANTED—Overgaiter “salesman 
with experience. No side line man, straight 
commission. Write full particulars and reference 
Pr first letter. Cotero Cushion Mfg. Co., Scranton, 
‘a. 
ANTED—Salesmen to handle “good line of 
infants’ soft soles ane as a line. Write 
‘Campbell Shoe Co., Collingswood, N. J. 








Salesman Wanted 


Wanted salesmen with established shoe 
trade to carry as a side line our ladies’ and 
men’s overgaiters and boot tops. Liberal 
commissions. Address B451, care Boot and 
Shoe Recorder, 207 South St., Boston 
Mass. 








GOVERNMENT SALE OF RUSSET SHOE LACES, 73,600 single gross—40”, 2 aled 

Bids will be opened 10 A.M., September 3,.1919, at Zone Su ply Office, Agny Sup; » Bend = A _ 

Particulars, special bid forms can be obtained at above Othiee or Zone Supply ces attention Surplus 

Property Officer; following Cities: New York, Philadelphia, Baltimore, Newport News, Atlanta, Jefferson- 

Me + ge, 3 St. Louis, San Francisco. San Antonio, Omaha, El Paso and New Orleans. Refer to 
0. 





GOVERNMENT SALE OF RIVETS, 19,863,697—4-16”, 5-16”, 6-16”. Sealed Bid 

A. M., September 5, 1919, at Zone Supply Office, 4 Su: ply Base, Boston, Mass. a Seeret pa 

forms ,-- be obtained * ‘above oe or ~~ upply O: — attention Surplus Property Officer, following 
ew Yor adelphia, timore, Newport News, Atlanta, Jeffersonville, icago,. 

San Francisco, San Antonio, Omaha, El Paso, New Orleans. Refer to. P. D.. No. 2379 cE — 























SALESMEN WANTED POSITION WANTED 
S4GESMAN wANT=? ae = ~ our Bm A THOROUGH shoe salesman of long experience 
le eterence requ mnect 
Robert) E. Milles, Inc., 11 Broadway, New York. with's kindred line. capital. would like to 0 Shoe 

, 127 Duane St., New York. 
ANTED —High class shoe salesman as LEATHER _ ——— now in pcorvins. desires 
inside man. One experienced in sell- Cpcaang on the Foes, ony — of footwear, 
ing the Jobbing and Mail Order trade. pry oy gg ey ey 
Splendid opportunity for the right party. F'RST_CLASS shoe salesman with experience 
Reply giving experience, -references and selling high grade men’s shoes through New 
salary expected. Address B99, care Boot York. Pennsylvania, New Jersey and the Middle 
and Shoe Recorder, 207 South St., Boston, West, wishes to connect with a manufacturer —_ 
Mass. a= — Shoe Recorder, 127 Duane Street, New 
ork City. 














ene Ast sine aciounem : 
as a side line our 

SPATS oul d BOOT TOPS, also jersey ro HELP WANTED 

canvas leggings i commission basis, 








territory open RN—NORTHERN— IRAVELING shoe sale: and jobb d 
SOUTHERN RN—and CENTRAL states, we to sell as a = line hand-beaded shoe buckles. 
y full commission on all mail orders, State territory you cover, also whom you are rep- 
apply IDEAL LEGGING CO., 37 So. resenting. Ad with full 
sh Ave., Chicago, Ill. Levy, 171 Madison Ave., New York City, N. Y. 





WANTED—Man who has had experience as 





shoe buyer in wholesale shoe house. Good 





Position with large and eae firm. None —_ 
men with wholesale experience wae. = 
dress B443, care Boot and Shoe R er, 


Salesmen Wanted| 3 2as3e 


ANTED—Two experienced, single — in dry 








Large manufacturer of medium 

— Boys’ Neo carrying short mont be. gor sales fen, quick an Pol in initiative 
ine in stoc esires representa- ty, stock keepers, w work for 
tion in Ohio; also New York State fo no hey banyan Nelle Fyne Sn sang 
(not city). Old established con- and expected. Preference Southern birth 
cern, strong line, commission —s Scbe Te Boel & ake So aaatinnae 


only. _ Address B421, care Boot 
Shoe Recorder Pub. Co., 207 
South St., Boston, Mass. 

















’ FACTORY LOCATION 
No matter what policy you may pursue 
im sell prentierecapr ce 1 hel Rita ga ahoo f who me be the Be Lon 
you need the “BOOT AND SHOE learn of ory, attractive i locating in- 
ducements | by addressing Boot and 





RECORDER” all the time. 
Recorder, 1627 Locust Street, St. Louis, Mo. 
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WANTED TO PURCHASE 


MISCELLANEOUS 





GHOE MANUFACTURERS—A salesman with 
ise and experience would like a first class line 
of shoes to sell abroad. Particulars at interview. 
Address B450, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 





WANTED Medium priced men’s, women’s and 
children’s line for Michigan and Ohio, or 
Missouri and Kansas. Fifteen years’ road experi- 
ence in shoes. Al references. Address K203, care 
Boot and Shoe Recorder, 127 Duane Street, Ne w 
York City. 








WANTED TO PURCHASE 








DO YOU CONTEMPLATE 


Retiring or going out of business? 

I will y, value for your entire or surplus 

stock hoes. 

Leases having a short term torun taken 

over. Established 25 years. a 
I, OLENICK 


413 Broadway, New York Tel. 9531 Canal 























WANTED FOR EXPORT 

Slow Sellers 
YOUR Surplus Stocks 

En Stocks 

FOR CASH 
NEW YORK EXPORT 
PURCHASING CORPORATION 
$15-517 Broadway, New York City, N. Y. 
for shoe stores or surplus stocks of shoes 
or for other merchandise. Leases taken 
over. We will send a representative to 
investigate and make offer upon request. 
Max Kalter Mercantile Co. 
591 Broadway, New York City 
Phone Spring 5160-5161-5162 
Wanted at Once 
for Department Store 

for Cash 

Manufacturers’, Retailers’, or Sur- 
plus Stocks of 
N tity T Large. Short 
“oe hese Ween : 
GLOBE MDSE. CO. 
Indianapolis, Ind. 

ork 


Office 
23 Lispenard St., New York City 
Merchandise of All Kinds Purchased 
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We Buy for Cash 


eee ae = 
—— 


ers. Send us 

what you have for sale. 

Short Term Leases Taken 
We pay Highest Cash Value 


VAN PRAAG & CO. 

Shoe Dept., Martin Posner, Manager 

537 Broadway, New York, N. Y. 
Telephone 2248-2249 Spring 

















Wholesale Shoe 
Merchant . 
Seeks lasting connection with big 
efficient Shoe Factory to supply 
large quantities of workmen’s 
Shaft and Lace 
BOOTS 
Kindly address detailed offers, 
under Cypher S. 2019 Aktiebo- 
laget Svenska Annonscentralen, 
Stockholm. 




















We Will Buy Your 
Small Sizes 


Every shoe store accumulates 
more or less small sizes of 
women’s shoes. 

We buy and pay spot cash for small 
sizes, broken lots, discontinued num- 

bers, odds and ends, etc., of 

classes of footwear whether old- 
fashioned or up-to-date styles. 

We also are in the market to buy for 
spot cash entire or parts of stores 
and stocks of boots, shoes and rub- 
bers and will pay highest cash value. 


Write—Telephone or Telegraph 
The London Exporting Co. 
315 and 317 Church St. 
NEW YORK 

Phone Canal 861 











BROOKLYN PURCHASING SYNDICATE 
Proprietor 


ALKER 
610 Broadway, Brookly 
Phone, Stagg 1757 








Every Shoe Store Needs 
a pair of 
“MANCHESTER” 


(Trade Mark Reg. U. S. Pat. Off.) 
CURVED JAW CUTTING 


NIPPERS 


The only nipper 


Frank W. Whitcher Co. 


Patentees and Manufacturers 
Chi Branch 
Boston, Mass. 323-325 W. Lake St. 

















MISCELLANEOUS 








Highest Cash Prices Paid 


for entire shoe stocks. We also buy 
your surplus or slow sellers. Quan- 
tities no object. Retail or wholesale. 
Short term leases taken off your 
hands. 
Wire or Phone us 
Correspondence Confidential 
tablished 1890 


GLAUBERG & CO. 
387 Broadway, New York, N. Y. 
Phone Canal 4119 
We also purchase clothing, 
hats, fadehiag goods, etc. 











Ow and respectable wholesale 
dealer in boots and shoes 
with extensive, good connections 
wishes to enter into correspond- 
ence with first-class American 
boot factory of smart and fash- 
ionable ladies’ and gents’ boots 
for the purpose of undertaking 
sole agency of their goods for a 
large district (Rhineland). Al 
references. Write: K. J. 1485, 
Rudolph Mosse, Cologne, Ger- 
many. 
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BOOTS AND SHOES 


Alden, C. H., Co., Abington, Mass......... 70 
Arnold, M. N., ‘Shoe Co., No. Abington, 


| ree rerr rrr Te er te 
Baker Shoe Co., The, Haverhill, Mass... . . . .60-89 
Bancroft-Walker Co., Haverhill, Mass. ..... 60 
Barry, T. D., Co., Brockton, Mass......... 94 
Bates, A. J., & Co., Webster, Mass......... 29 
Berlow, Elias, New York City...........-. 94 
Bluestein Bros., Boston. .........-.-++++++ 89 
Blum Shoe Mfg. Co., Dansville, N. Y....... 88 
Bradley & Metcalf Co., Milwaukee phdad dead 74-75 
Cambridge Rubber Co., . Mass... 95 
Carter, J. W. & Co., Nashville, Tenn., — 

1-7: 


NOR, oc a wo ccnssnceshashenbeduverece 
Civilian Shoe Co., Ward Hill, Mass.. ‘: 15 
a Edwin & Son, Inc., East Weymouth. 
Collins os & Staples, Haverhill, Mass.......... 88 
Concord Shoe Co., New York City......... 


Converse Rubber’ Co., Malden, Mass., and 

New York City. .......-sccccccccccsece 
Dalton Co., Brockton, Mass.........--.--- 19 
Diamond Shoe Co., New ween Cie, S22... 94 


Dea. Nat. D., ‘Shoe Co., Newbu 


ATeeet oid ede akin cin nd Guns eecese 65 
Beane | Shoe Co., New York City........... 60 
Edmonds Shoe Co., Milwaukee..........-. 74 
Edwards & Co., ; Philadelphia ‘ay te 4th Cover 
Eigner Shoe Ca i. I. -cosshidesciscoee 88 
Emery & Marahall Co., "Haverhill, M oy ae 
pet Son Co., L. B., ‘Wakefield, enn. Rares 103 
Fiske Shoe & Leather ~~ Sa 
ing & Co., 8., C 79 
Goodrich, H. B., & Co., Haverhill, Mass.. 62 
) Domenrner, a W. Va.. - & 


Hagerstown Shoe & ; Legging Co., Hagers- 
town, 96 
Harney Shoe Co., P. J., Lynn, Mass........ 





Harper & Kirschten Shoe Co., Chicago. ..... 78 
Harrison, Geo. E., Shoe Co., Chicago anthed 78 
Harsh & Chapline Shoe Co., Milwaukee bese 74 
Hartman Shoe Co., Haverhill, Mass........ 88 
Helmin, “McKenzie Co., Cincinnati, O...... 56 
Husk, Harry M., Shoe Co., Chicago. ....... 79 
Hygrade Shoe Works, New York City...... 24 
nston & Murphy, Newark, N. re 90 
Kalt- 4 u4 Mig. Co., Milwaukee, Wis.. 62 
Keith, P. B., Shoe Co., satay ion de 


Kelly, John, Tne., Rochester, N 


Kleine, Henry & Co., 
Shee Co. Milford, Mass. . 











Knox 
Kreider, A. S., Co., Chicago and St. Louis, 
Bt. dv cqekecustlin die dank seatieds + see 79 
man, G. E., Shoe Co., St. Louis, Mo.. 66 
ee Muldin Co., Se eer 
arshall, C. S., PE wo daccesecece 72 
arston & Taple ye Danvers, Mass...... 94 
veo 1". Boot & Shoe oe Milwaukee. . bo 
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Rice & Hutchins, Inc., Boston 
eho ay. L. B., Shoe Co., Inc., "The, New 








Co., 78 
$tetson Shoe Co., The, So. Weymouth, Mass. 90 
$tylo Shoe Co., St. Louis, Sida <heavends 94 
Thompson Bros., Inc., a ) eee 90 
Timson Bros., Inc. he 
Tober-Saifer Shoe Co., St. "Louis oe 
Truitt oe: Inc., Bi 
United S Rubber 


Weinbrenner, Albert H., Co., Milwaukee. . 
Welsh, Moss & Feehan Co., Haverhill, Mass. 25-60 
Wescott-Whitmore ti The, Syracuse,N.Y. 89 


Weye ilwaukee...... 12-13-74 
Whitman pet Co., a Sere 
Williams, Clark Co., Lynn, M Ns 6:¢:3.04's ove 2 








Leather Co 
Pfister & Vogel Leather Co., Milwaukee... . . 74-76 
Rosping, Fred, Leather Co., Fond du Lac, 


Standard Kid ‘Mig. Co., Boston... 2.22111 3-91 
Thomas, Lake & hiton Co., Boston. ...... 10 
— » a & Sons Company, Mil- és 
Velie, ‘ Geo. C.; Peabody, Mass...0....2.. 0 11 
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Alterson & Co., L., New York City......... 93 
& Beers, Inc., New York City....... 4 
Federal Overgaiter Co., New York ai! due be 93 
Fichtman-Alexander Co., New York City.... 82 
Firestone Tire & Rubber Co., Akron, O...... 80 
Goodyear Tire & Rubber Co., Akron, O. 58 
Mayhew, J: N., Co., Minneapolis, Minn. _76 
Milbradt Mfg. Co., St. Louis.............. 105 
M d Knitting Mills................. 8 
Onken, , Co., Cincinnati 95 
Perfection Lace Tipper Mfg. 
RE eT Sa PE 82 
R: y & i. 7 ton 93 
Ue Secicity M2 » Newark, N. 3 : 
ialty an.. 62 
United States pits Ce Co., + >. ork City 
Front Cover 
Whitcher, Frank W., Co., Boston.......... 72-105 
Win-Deco Display Service, SERS PETE 95 
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THE LATE NEWS PICTURES AND DESCRIPTIONS 
FROM PARIS ANNOUNCE VERY SHORT SKIRTS. 
LONG SKIRTS WERE ORIGINALLY INVENTED BY A 
SPANISH QUEEN. WHOSE FEET WERE UNSIGHTLY. 
WE WONDER IF THE EXCELLENCE OF MODERN 
FOOTWEAR PROMOTES THE UPWARD TREND. 


FOX SLIPPERS, PUMPS AND OXFORDS ENLIVEN 
A SHOE DISPLAY— THEY ALSO ENLIVEN THE 
MIND OF THE CUSTOMER. FOR THE WOMAN 
WHOSE HOBBY IT IS TO BE PERFECTLY SHOD, 
OR FOR THE CAUTIOUS BUYER WHO MUST BE 
ASSURED UPON EVERY POINT OF COMFORT AND 
CONSTRUCTION, FOX FOOTERY IS THE ULTIMATE 
AND ABIDING CHOICE. 


VIVACIOUS COLORS AND DESIGNS CHARACTER- 
IZE THE STYLES FOR FALL. DEALERS ALL OVER 
THE WORLD ARE PROFITING FROM THE ATTRAC- 
TIVENESS OF FOX FOOTERY STYLES. 


CHARLES K. FOX, Inc. 


Haverhill, - - - - - Mass, 


CHICAGO: Great Northern Bidg. BOSTON: 54 Lincoln Street 
NEW YORK: Marbridge Bidg., Broadway and 34th St., Rm. 632 
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HER FOOTWEAR WW 
() ‘PAINTED. IN OIL FOR gary 
@ ! KID 
GLAZED KID STANDARD KID MFG. CO. eawyracrTun J 
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DPRRTAYE SELL DT 7 VOLGAE7 2 ers 


The First Salvo 


Vode Kid, the brand name which we have chosen for the better 
grades of Standard Kid, is introduced to the shoe public this week. 


The opposite page shows a black and white reduction of the 
first illustration which will appear in the leading national periodi- 
cals. See the first advertisement as it appears in a double spread 
in the Saturday Evening Post issue of August 30. 


Color pages as well as black and white pages will appear consis- 
tently in the popular magazines. 


Sppiere NOES OUNLIT OO I Ce pcre aT 


Wows «4TOMPAPavararasPheitazicaTdlara dororeZhPzavianbd titre radiz 


TIPS TATAS erg ge 


DuwTATeyVéMPitared PAPA, of 


SI ORATLORGLACOPS>ULPDIAYQEAT®” “CARAVFAVIZS {COCO TOR>TRLGT EAE VER 


Instructive advertising of good leather will help to sell good shoes. 
The shoe trade will naturally benefit by quicker turnover and 


easier sales. . 


The public will appreciate more than ever that quality is the 
measure of shoe values. 





STANDARD KID MFG. CO. 


Manufacturers of Black and Colored Glazed Kid and Patent Kid 


207 SOUTH STREET, BOSTON, MASS., U. S. A. 
NEW YORK OFFICE, 610 TRIBUNE BLDG. 
Factories, Wilmington, Del. 
AGENCIES Geo. A. McGaw 


I. Louis Popper ey Chicago, Ill. 
Cincinnati, Ohio ag Pierre Blouin 
F, W. Bailey & Co. \ Quebec, Canada 


St. Louis, Mo. 
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3W’s LENOX IN STOCK 
SMOOTH BROWN SIDE HI-CUTS 


A Good Wearing School Shoe for Growing Girls, Misses 
and Children. These shoes are good looking 
and the prices are right. 


No. 8654—Growing Girls’ English Imitation 
Wes BON BGG, cesicicecas sccicnevegen $4.85 


No. 7686—Misses’ English Imitation Wing 
ce RRO ee ee ae Fe $3.75 


No. 7687—Misses’ Medium Toe, oon a) 
be a PE re errr TC a7. 


No. 7686 





TRADE MARK 


Neat  Perforations, 
Good Soles, Flexible, 
McKays — Made in 
Philadelphia Lenox 
Factory. 





No. 7689 
No. 7690 











Terms—2 per cent discount, 40 days—net 60 days. 


Weimer, Wright & Watkin Co. 

















Ez prettier an TELE 


















































Manufacturers 
STOCK DEPARTMENT 
| 35 South Second Street Philadelphia 








Aug. 30, 1919 
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"THE oF B. & C.” 


Manufacturing Chain 
















F. Blumenthal Company 


| Wilmington, Delaware 








he on E£ 7 
Stora EY of Glazed Kid 
tts gti] ag eta az i 
Seg AY t:: ey 





The Largest Consumers in the flee of High Class Raw Material” 


9 Output: ONE MILLION: TWO HUNDRED FIFTY 








THOUSAND SKINS MONTHLY. 










QUALITAS PATENT LEATHER CORPORATION 
Wilmington, Delaware 
All classes of Patent Leathers 























Febeco Leather Corporation 
’ Wilmington, Delaware 
All varieties of Side Leathers 














Delton Manufacturing Co. 
Wilmington, Delaware 
All varieties of Shoe Dressings 











@giden kaCaer 
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IN STOCK 
UGérrect Dodg e 


FOR ALL OCCASIONS 


vl 
ANZ 
te et ee 
a 
RARBG 


‘ 


A 
RARER 


NITA 


[RARA 


= 
5 


RARARARG 


Jet Beaded Tongue 
Pump 


She wants something new, 
something that cannot be 
bought everywhere. She will 
be sure to like this smart 
pattern pump. 


You cannot all get this pump, yi ™ sid Si 
tock No. 283— i ugenie, 

because we could not make jet_ beaded, 2% inch full Louis heel. 

enough to supply you, and AA to C, Price, $8.00 

only those dealers who order . Stock No. 285—Same in ooze calf, 

now will get this exclusive only teatnations ; ong a or 

style in the ‘‘Correct Dodge. eaten gg iA Le Bag 


They are ready to ship. | 


IRARARARARA 


¥ 
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In A, B, C widths only 


ARARARA 
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We are resuming our former policy of accepting 


single pair orders. The charge will be twenty- 
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BARA 


Waisyais 
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five cents per pair on two-pair lots or less. 
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‘Nathan D. Dodge Shoe Co. 
Newburyport, Mass. 
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Boston New York Philadelphia Chicago San Francisco 
183 Essex St. 851 Marbridge Bidg. 600 Denckla Bidg. 20 W. Jackson Bivd. 417 Pacific Bidg. 
Great Po eo Bidg. 


Montgomery, Ala. Kansas City, Mo. Philippine Islands 
20 Galena Ave. 537 Ridge Bidg. 304 Roxas Bidg.. Manila 
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All goods sold F. O. B. Newburyport; terms, net 30 days. Single pairs, 25c. a pair extra. 
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NUBUCK 











NUBUCK 


REG. U. S, PAT. OFF. 


HE. good-will that has been 
a built up by Nubuck, and 


the esteem in which it is 
held are reflected i in the distinc- 
tive character of its clientele. 


We are proud of the enduring 
friendships that Nubuck has made. 





Look for the Name. 








Nubuck was originated and is tanned 
exclusively by 


A. C. Lawrence Leather Co. 
161 SOUTH ST., BOSTON, MASS. 


New York Chicago = Rochester St. Louis 
Cincinnati Gloversville 








WEILDA 
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THE 20TH INTERNATIONAL 
SHOE & LEATHER 
FAIR 


Royal Agricultural Hall, London 


Oct. 6, 7, 8 9, 10 & 11. 1919 


The London Shoe & Leather Fair was estab- 
lished in 1894 and was the recognized 
annual meeting ground for every depart- 
ment of the Shoe and Leather Industries 
until interrupted by the War. 


The Peace Fair of October next marks the 


resumption of the gathering and a record 
attendance is certain from all parts of the 
United Kingdom and from most of the 
European Countries. 


American Visitors are cordially invited to 
so time their European trip as to fit with 
the above date. 


Booths fitted for occupation, and giving 
all privileges for the solicitation of busi- 
ness, may be rented from 55 dollars. 


The Fair is controlled by the Shoe & 
Leather Fair Society and managed for the 
Society by 


THE SHOE & LEATHER RECORD 
40 FINSBURY SQUARE, LONDON, E. C. 2. 


Where all communications should be addressed. 
Cables: - “GOLOSHES, LONDON” 
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On Their Way! 


Qur salesmen are now leaving for their territories 
with the new line of Welts, Turns and McKays for 


Spring, 1920. 


Many New Features will be found in the following lines 


EVANGE LIN E 3S H.QE S 


REG. U. S. PAT. OFF. 


FOR WOMEN 


IMPROVED CUSHION. SHOE 


DR. A. REED—PAT. 1901-2-4 
This is not the original Dr. Reed Cushion Shoe 
previously patented, but his latest invention 


CRUMBS OF: COM? © ET 


REG. U. S. PAT. OFF. 


THE FAMOUS LINE OF COMFORT SHOES 


DAVES NAW FF ROCA Rs 
A FLEXIBLE, CUSHION-SOLE McKAY 








aS RII BRR a RR URTR RT 


A. H. BERRY SHOE CO. 
PORTLAND, MAINE : 


BOSTON OFFICE - - . - 428-430 ALBANY BLDG. 
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GALLUN’S 


MANDARIN SIDES 


A chrome tanned side leather made in a glazed and boarded 
finish and offered in two colors. Mandarin Sides are strikingly 
attractive and of the highest integrity. They are designed to 
meet the call for fine shoes that can be sold at prices demanded 
by the great majority. 


QUALITY 


NORWEGIAN VEALS 


One of Gallun’s specialty leathers—a heavy, rugged, high grade 
leather for storm and street wear. 

The texture of this leather is unusually fine and it is suitable for 
both men’s and women’s shoes. 

Norwegian Veals will be found in the lines of discriminating shoe 
manufacturers making a quality shoe. 

This leather is produced in two colors and black. 


LEATHERS 





























VIKING CALF 


A strong grained mellow calfskin that is moisture-repellent. 
This leather does not peal or chip and is especially adapted for 
a high grade shoe for Fall and Winter wear. Viking Calf is 
favorably known and universally-used. It takes a brilliant 
polish and is offered for the coming season in five colors and 


black. 


A. F. GALLUN & SONS CO. 


MILWAUKEE, WISCONSIN 


A. F. GALLUN & SONS, Inc. 
H. A. ELY, Manager, 11 EAST STREET, BOSTON, MASS. 
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(HE BOX TOE that is 
uniformly dependable 

for Summer or winter. 
Neither heat or perspi- 
ration from the foot nor 
dampness from without can 
affect the Vulco-Unit Box 
Toe in the slightest degree. 
The best shoe factories 
everywhere use the Vulco- 

Unit Box Toe Process. 





Process Pat. Aug. 19, 1913 
Patented Jan. 12, 1915 
Patented Jan. 12, 1915 


VULCO-UNIT 
BOX TOE 


BECKWITH BOX TOE CO. 


108 LINCOLN STREET, BOSTON, MASS. 














e olde ‘©yme 
Comfort Shoes 


In Stock—The Shoes 
You Want When You 
Want Them...... 
No. 302 
Glazed Kid Opera Strap Sandal, a 
Heavy Turn Sole, 9-8 Heel, E, 3-9. : 
$2.85 ‘ \ 


No. 72 
Glazed Kid Polish, Circular Vamp 
Kid Tip, Heavy Turn Sole, 9-8 
Rubber 


» 244-8. 
$3.50 


No. 311—D and E, 2-8. -9. 
$3.00 Bet 


LUNN & SWEET SHOE Co. 
AUBURN - - MAINE 


Heel, D, E and EE, 3-9, 
$5.00 
No. 12 
Glazed Kid* Two Strap Sandal. 
Heavy Turn Sole, 12-8 Heel, B, 3-8; 
C, D and E No. 19 


oO. 1 
Glazed Kid Polish, Plain Toe, 
Heavy Turn Sole, 9-8 Heel, D and 


$5.00 


— Rare 


ms 
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No 
Glazed Kid Polish. agg Seve y 
Plain 5 a 12-8 Heel, 
No. 93 2%-9; E, 2%-9. 
Glazed Kid Seamless Polish, Steel $5.50 
Arch Support, 9-8 Rubber Heel, 
Heavy _— Sole, C, 3-9; D, 2%-9; 
E, 24-9 
$5.50 


They are the best we 

have ever made. Glazed Kid Wide Ankle”’ Polish, 
Stock Tip, Steel Arch ay ae rt, ea 

They are ready now. 


Turn Sole, 9-8 aia E 


LUNN & SWEET 


SHOE CO: : ° 
AUBURN MAINE 
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Quality Comfort 
Shoes 


These quick selling styles are 
ready to ship. We recom- 
mend that you place your 
orders now. 


Salesmen now in their territories 


Kid Pol., Str. Tip, 


ee No, 121 
ON STAN Rub. Heel. C. D, E, EE, 
aN 


Cc Fs Price $4.85 
. AAR 


SF < 
Om Fr fo)s 


PRICES SUBJECT TO 
CHANGE WITHOUT 
NOTICE 


No. 24 Kid 7% 

in. Pol., 12-8 

Heel, A, B, ©, D, No. 223 Kid 

E. Price $7.25 Plain Toe _ Pol., 
10-8 Heel, B, C, 
D, E. Price $5.85 


AULT-WILLIAMSON SHOE CO. 


AUBURN, Manufacturers -MAINE 
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aS 
Can be shipped as 
CRAWFORD 


or Unbranded if you 
so order. 


OUR NEW BROGUE! 


Ts Acknowledged Leader. Made of Scotch 


Grain in a most attractive shade, for which 
there is big demand. 


aT 


a 
i 


HI 


Delivery can be made very quickly on this num- 
ber, which will be carried in stock. 


537 is the number. Carried 0-1-2-3-4 wide. $8.50. 
536 is a Boot Bal to match. Price $9.50. 


CHARLES A. EATON COMPANY 


BROCKTON, MASS. 


nt 
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he VALUE ofany QUALITY 

PRODUCT is measured by 

RESULTS OBTAINED rather 
than by its purchase price. 


For BARBOUR GROOVED 
ENDLESS WELTING we claim 
an ultimate economy that 
justifies its purchase evenat 
an advance over competitive 
lines. 

Real Tanned -in-the- Hide, 
Quality plus efficient attention 
to manufacturing details yields 


welting that we are my 


BROCKTON RAND Co. 
Brockton, Mass. 


Boston Office 
12 High St. 








EXECUTIVE OFFICES AND FACTORY, 
BROCKTON, MASS. 


BOSTON OFFICE, 12 HIGH STREET 


BRANCHES 


ST. LOUIS, MO. INTERSTATE MERC. CO. 


ROCHESTER, N. Y. GEO. G. SMITH 
SAN FRANCISCO, CAL. N. W. & A. L. FRIEDMAN 


SOUTH AMERICA ALLIED MFR’S EXPORT 
CORPORATION 


KRISTIANIA, NORWAY JOHN JERNDAHL 
LEICESTER, ENGLAND MORTON & SONS, LTD. 


BREDA, HOLLAND ~ C. W. J. VAN GILS 


PARIS, FRANCE LA CIE CHASSURES ET 
CUIR THIERRY 


CHRISTCHURCH, N. Z. THOS. PERRY 
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NO. 512 
CHERRY 
CALF 
VARSITY 
BAL ) 
IN STOCK 


New extreme 
narrow toe 





“Dart’’ Last - 


a 


\The Dalton Company, lic. 


“BROCKTON, MASSACHUSETTS SMS Prine 
iets 4 Fguchou crane aie 651 Magttfige, Balldtig (HCG: Ib G rat Northern Building | ri 
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The Onginal 
See) Full Grain Black 
Glazed Horse 











Strong as Horse 
Soft as Kid 
Plea er 








Demand the ORIGINAL GLAZED HORSE 


KID from your shoe manufacturer 











Y, 
Ww B. D. Eisendrath Tannmg Co. / 
Tannery Y 


Chicago RACINE Boston 
130 N. Wells St. WISCONSIN#195 South St. Z 


Zz“; 6 
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A Successful 





Seller in the 
Best Stores 


u 


ri 


Stock No. 981 
New York Last 


MAN’S tan Crystal grain with 
high quality leather sole, leather 
counters, full size fleeced lined tongue 
and leather top face. It is in stock 


in A, B, C and D widths. 


This last is often referred to as an 
English walking last. It is exception-. 
ally good for Metropolitan trade. 


J}! 


ji: 


Write for prices and discounts. 


J i} I] [ =I: 


The J. W. Carter Chicago Co. 


Chicago, Illinois 


JL 
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A Short Story but an Important One 


OVILLA KID looks like kid, feels like kid on the foot, 
is less expensive than kid and WILL NOT SCUFF, as 


Kid will. 


Your customers will be interested in a story of this kind, don't 
you think, Mr. Retailer? 


Specify Novilla on orders for kid shoes. 


CASTLE KID COMPANY. | 


: Originators and Sole Producers - , 
CAMDEN - =. mm, NEW JERSEY 
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FROM OUR “QUT” O’ DOOR?” LINE 


WHITE BUCK OXFORD 
PATENT WING TIP, FOX AND STAY 


VAUGHAN’S IVORY SOLES 
EIGHT EIGHTHS IVORY ENGLISH HEEL 
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195 ESSEX STREET - 


MASSACHUSETTS 
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BOSTON OFFICE 


- SALEM 


407 BRIDGE STREET 


FACTORY 
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PATENT 


aAraInoun 


SIDE LEATHER 





For Twenty-Five Years The 
Superlative Quality Patent Leather 








PARAMOUNT SIDE LEATHERS 
in Black and Colors 
SMOOTH BOARDED BUCK 








Thayer-Foss Company 


Boston, Mass. 




















A SEASON © PROFIT? 


Shoe Buyers all over the country will an- 
swer this question for their business during 
the next few weeks. Our purpose here is to 


help you 


Start the Season Right 


PRIME factor in successful merchandising is 
prompt deliveries. As our salesmen are just start- 
ing for their territories, we want to assure not only 
our -present customers but all retailers of women’s 
shoes that all orders sent us will be filled promptly. 


A half century of building of “Drew Shoes” has established connec- 
tions for us in the leather and related market from which you can 


benefit. 


If you are now buying “Drew Shoes,” our representative will call at 
his usual time. If you are not a customer, send us a post card at 
once and our representative in your state will call with his complete 


Spring line for 1920. 


This line includes several new lasts and our designers have produced 
a variety of new patterns with that light, airy look without having 
sacrificed the wearing qualities which have made “Drew Shoes’’ so 


desirable. 
These added features make the “Drew Line’ well worth your im- 


mediate consideration. 


It is better to do a thing 
than to wish you had, 


THE IRVING DREW COMPANY 


PORTSMOUTH, OHIO 
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E feel proud of the fact that we 

have been able to present our 

Trade Mark year after year and 
that it grows in favor each succeeding 
season. 


. The Shoes bearing this mark have al- 
ways been what the public demanded 
and for that reason people have bought 
and bought, year after year. 


, ff Aas, i 
tay Aa r We make all the shoes we sell and we 


v ESAS) ’ 
Ka, oa tie ; ¢. make more than any other manufac- 
2ZFID SRC a turer in the Northwest. 


wey 
‘ 
\) 


the opposite e is the Adminis- 

tration Building. of the ‘‘ House of 
: Weyenberg’’—one of the family of four 
.necessary for the transaction of the ever 
increasing Weyenberg business. 


This building also houses leather slocks 

and many thousands of pairs of Weyen- 
. berg Shoes for Service, where they are in 

readiness for immediate shipment. 


Dunham Bros. Co., Brattleboro, Vt., are 
our New England distributors of Weyen- 
berg Shoes for Service. 


Tite siz-slory structure pictured on 
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COLOR No. 75 
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A smooth finish Ruby Red 
—the accepted Fall style— 
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Also in boarded finish tf destred 


J. S. Barnet & Sons, Inc. 


Tanneries at Salesrooms 


Lynn, Mass., U.S. A. 75 South St., Boston, Mass. U. S. A. 
NEW YORK OFFICE, 154 NASSAU STREET 
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FOR EVERY CHILD 


TRADE MARK REG.U.S. PAT. OFF. 
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Our New 


1919 Fall Style Book 


Shoes for Young Women, 
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See | | ZS 


Girls, Boys and Infants 


Illustrates and Describes a Most Comprehensive - 
Stock of Styles and Leathers. 

The Selling Prices Are Based on Cost, Not Re- 
placement Prices, thus Affording ‘Unusual Ad- 
vantages to Retailers. 


If You Have Not Received a Copy of Our 
Style Book We Shall Be Pleased to Mail You 


One Promptly Upon Request. 
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The Retailer Knows 


and appreciates a beau- 
tiful snug fitting heel 
that. stands up and 
eliminates complaint. 

Wood Heel 


Fasteners 


overcome many of the 
old difficulties and | 
faults of loose, shaky, 
gaping wood heels. 

































Investigate and specify in some of your lines 


United Shoe. Machinery Corporation 





BOSTON 
BRANCHES: 
Auburn, Me................87 Main prom City, N. Y........124 Main 
Brockton, Mass............ 93 Centre ss atadewaeie 306 Broad 
Chicago........... _ 18 South Market RL ere 11-Florence 








Cincinna 708 Broadw: — 
“Haverhill, Mass.....:...... 145 Essex New Orleans... ......-. 216 Chartres 
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ANNOUNCEMENT 
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eee iE LEO GORDON SHOE CO., INC., TAKES 
ye | 4 PLEASURE IN ANNOUNCING THAT IT HAS 
£@22) SUCCEEDED THE ST. LOUIS BRANCH OF 


THE A. HGAINES-GORDON CO., INC. 


ARARAR 


RARAR 


TO THOSE WHO HAVE SO KINDLY GIVEN US THE. 

OPPORTUNITY ‘TO SERVE THEM IN THE PAST WE 
- DESIRE TO EMPHASIZE A CONTINUANCE OF OUR 

FORMER POLICIES. ) 


THE: “LOUNSBURY-SOULE” FACTORY AT STAM-_ - 
FORD, CONN., WILL CONTINUE TO SUPPLY -US 
WITH A PORTION OF THEIR HIGH-GRADE WELTS 
AND TURNS, AND WITH OTHER SPLENDID FAC- 
TORY CONNECTIONS WE WILL CONTINUE HAV- 
ING “THE SHOES YOU WANT WHEN YOU WANT 
THEM.” B 


WHEN YOU ARE IN THE MARKET FOR WOMEN'S 
SHOES’ WE WOULD BE PLEASED TO. SUBMIT 
SAMPLE PAIRS AT OUR EXPENSE. 4 


NA RARARAR 


LEO*GORDON SHOE:.CO., Inc. 
“The Shoes You Want When You Want'Them” 
1627-31 Washitigton Avenue, | |, ~~“, St.Louis, Mo. 
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F you become a Smith- 
Briscoe customer y 0 u 
will learn something 

worth while about unusual 
values in men’s fine shoes. 


We must be and are giving 
our customers something 
more for the price or we 
could not have so steadily 
broken sales records season 
by season. 


You should write now for 
an appointment with one of 
our salesmen on his next 
trip your way. 


Hin ge eg 


~ Seal 
ee 
Battleship Gray Kid Top. 
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Fix this name in 
your MEMORY 


ELITE 


It stands for spats of quality—fine workman- 
ship—clever style and moderate price—spats 
that will sell readily to your most particular 
customer and give entire satisfaction. 


In felt, 10 button, 
$12.00 a dozen. 


In felt, 12 button, 
$13.50 a dozen. 


In Kersey from $21.00 
a dozen up. 


All colors. 


Prompt deliveries. 


BROOKLYN SLIPPER CO. 
409-411 Osborn St. BROOKLYN, N. Y. 


























STOCK UP ON 


spats NOW 


Get the 


TRUFIT 


before your 


Customers 


It is a superior quality spat—the fit is 
guaranteed. 
Made in Felt and Cloth in all standard 


colors. 
Shipped at once! 


Write for samples and prices. 


Laing, Harrar & Chamberlin 
43 North 3d St., Philadelphia 
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Samuel Cohen 


72 Lincoln Street - Boston, Mass. 
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OT being able at this time to stock any quantity of Ladies’ up-to-date 
footwear, we invite you to request sample pairs (from stock) of men’s 
heavy, dependable work shoes listed below. 

All packed, 24 pair to the case. 

















1704. Men’s heavy Re-Tan Chocolate Army Blucher, un- 
lined, box toe (Munson Army last), two full soles, grain insole, 
half bellows tongue. 

Sizes 6-11 Price $4.25. 


1705. Men’s heavy Chocolate Chrome Army Blucher, box 
toe, unlined (Munson Army last), two full soles, grain insole, 
half bellows tongue. 

Sizes 6-11 Price $3.25 


1706. Men’s heavy Dark Tan Army Blucher, unlined, box 
toe (Munson Army last), two full soles, grain insole, half 
bellows tongue. 

Sizes 6-10, 6-11 Price $3.00 
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“The House That Undersells” 


Case Lots Only 
Terms: Net, 30 Days 
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ODAY it’s the quality of merchandise 
rather than the price that interests the 
man who is buying shoes for himself. 


He wants shoes that he knows from.experience 
give good service, and are up to date in style. 


All America shoes have been adopted by 
thousands of men because they are dependable 
and as a stock proposition they are just the 
merchandise for the retailer at this time. 


RICE & HUTCHINS 


Rice & Hutchins, Inc. 
20 High St., Boston, U.S. A. 














